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Ox THE occasion of our 
twenty-eighth anniversary, we wish to thank all of 
our many friends who have helped us make possible 
the measure of success we have enjoyed. And we 
look forward to the future with the hope that those 
pleasant relationships will continue. 
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FRANKFURTER SEASON 
is just around the corner 


ERE is a device that will speed up your 
production of frankfurters and soon 
pay for itself in the time and labor it saves. 


The “BUFFALO” Casing Applier 
draws the casings on the stuffer 
tube at least 50% faster than it 
can be done by hand. ... with- 
out tearing the casings or tiring 
the operator. It is now used by 
many prominent, successful sau- 
sage manufacturers. A list of 
their names will gladly be sent 
you on request. 
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Write for 
full particulars 


tse” CASING APPLIER } 
JOHN E. SMITH’S SONS CO. 


BUFFALO, N. Y., U. S. A. 


Manufacturers of “BUFFALO” Sausage Machines and Packing House Equipment 


Chicago Office: 7 Dexter Park Ave., Union Stock Yards, Phone Boulevard 9020 
Western Office: 2407 S. Main St., Los Angeles, Calif. Canadian Office: 189 Church St., Toronto, Ont 





























“Now I know why so many 


PROVISIONERS 


are cha 





nging to FORDS' 





“| READ that Ford dealers were inviting responsible 
truck owners to make their own tests of the 1935 Ford 
V-8 Trucks and Commercial Cars. I called a Ford 
dealer and asked for an ‘on-the-job’ test... with my 
own loads, over my own routes... and now I know 
why so many operators are changing to Fords. 

“lt didn’t take me long to discover that I’ve been 
‘spotting’ my competitors who use Ford V-8’s too many 
important advantages. In the first place, I've been 
trying to buck V-8 Performance. In the second place, 
I've been up against V-8 Economy. And in the third 


Ds 
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place, while I’ve been footing big repair bills, they 
have been enjoying V-8 Reliability and the advan- 
tages of Ford’s Low-cost Engine Exchange Plan and 
other parts exchange privileges. 

“That ‘on-the-job’ test showed me how to save 
TIME and save MONEY. I'm not spotting ANybody ANY- 
thing any more. And if you are competing with V-8 
owners too ... take my advice and quit trying to 
BUCK them. Change over to Fords... like I did... 
and give them, and all the rest of your competitors, 
a run for their money!” 
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Daily Market Service 
(Mail and Wire) 


“THE NATIONAL PROVISIONER 
DAILY MARKET SERVICE” reports 
daily market transactions and 
prices on provisions, lard, tal- 
lows and greases, sausage ma- 
terials, hides, cottonseed oil, 
Chicago hog markets, etc. 

For information on rates and 
service address The National 
Provisioner Daily Market Serv- 
ice, 407 S. Dearborn St., Chicago. 
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2 This is an actual pho- 
tograph of a CHIP OF 
WOOD found in an 
otherwise delicious piece 
of pie served in a lead- 
ing hotel dining room 
in one of the country’s 
largest cities. The guest 
naturally does not eat 
there now. 


No More 


DANGEROUS SPLINTERS AND CHIPS 
When You Ship Your Products in 


E-Z SEAL 


FULL REMOVABLE HEAD 
Steel Food Barrels 


Your customers will have no more complaints from Splinters 
and Chips if you ship ingredients to them in E-Z SEAL 
Steel Barrels. 


The Sanitary Lining keeps your products clean and sweet 
Give your product the EXTRA PROTECTION in transit and in your customers’ plants—even after they 
against contamination and shipping hazards, are opened 
and the ADDED SALES PRESTIGE of E-Z P “ 
SEAL Sanitary-lined Steel Barrels. Their scientifically tested and proven baked-on FOOD 


Write, wire, or phone (at our expense) for LINING never chips or cracks—the locking ring opens and 


prices and complete information. No obliga- cigces easily, and seals perfectly—the barrels have a high 
tion to you. New catalog “Modern Steel Con- “3 
tainers,” sent on request. second-hand value and a constant demand. 


No. 551B8—U. S. Patent No, 1991301 
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FOOD’ SS REMOVABLE 
PROTECTION HEAD Gast 
EINE BARRELS 


WILSON & BENNETT MFG. CO. 
Three Modern Factories—CHICAGO, JERSEY CITY, NEW ORLEANS 
SALES OFFICES AND WAREHOUSE STOCKS IN ALL PRINCIPAL CITIES 
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SYLPHCASE K CASINGS 


TRADE MARE 


Auth’s Royal Canadian Bacon Packed in 



















Sylphcase K Casings. These Casings bring 
to you this delicious, appetizing product 
strictly fresh, with all of its attrac- 
tiveness and flavor transparently 
sealed in Sylphcase. These 
quality products increase 
sales and correspond- 
fag profits. Do not 


Sylphcase K wait...try them 


Casings are fur- 
nished plain or 
printed with attractive 
artistic designs in white or 
color. They are made in sizes 
ranging from 15% in. to 442 in. A 
trial lot will convince you of the 
excellent strength, transparency and 
protective qualities of this Casing. ... 
* 


SYLVANIA INDUSTRIAL CORPORATION 


SYLPHCASE DIVISION 


Executive and Sales Offices: 122 EAST 42nd STREET © NEW YORK CITY 
Works, Fredericksburg, Va. 
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2 Whatever your 


gelatine requirements are, there is a 
grade of Wilson’s Pure Food Gelatine 
to fill them. 

Clarity, strength and neutral taste are 
all of equal importance in making the 
finished product worthy of your best 
efforts. 


WILSON’S 
‘ACCEPTED” GRADINGS 


No. 120 Pure 

No. 100 Food 

No. 80 Gelatine 
No. 60 


The same high standard of quality 
prevails. Select the “Gel” strength 


best suited to your needs. 


Write for samples and 
quotations,—the rest 


will be a genuine pleasure. 


\\ La []/ 


2 






U. S. YARDS, CHICAGO 


AMERICAN 
MEDICAL 
ASSN 
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the bottom of the evaporator. 

These pyramids, properly 
processed, become the paper 
thin flakes of salt sold under the 
Snowflake, Lion and Sterling 
brands by International. Besides 
“flake” salt, International pro- 
vides every grade and type of 
salt for industry, agriculture and 


Right before your eyes one of 
nature’s wonders takes place. It 
is the metamorphosis of a liquid 
into a solid—the formation of a 
“flake” of salt from brine. 
Inthe process illustrated above 
is produced the “flake” salt pre- 
ferred by many food packers. 
This is the kind of salt so widely 
used in cheese and butter mak- the home. Three great mines 
ing, meat packing, baking and a provide all grades of rock salt, 
wide variety of other uses. Illustrated are three popular grades of International three great refineries produce all 


International flake salt is pro- “flake” salt. Facilities for producing “flake” saltof  srades of vacuum evaporated 
the highest quality afford another reason why Inter- salt, including the steam- steri- 
national can offer the correct salt for every purpose. 





duced in evaporators more than 





a hundred feet long, twelve feet lized, free-running Sterling 

wide and filled four feet deep with Each crystal is a base to which Quality Table Salt. 

brine which is heated by steam in more crystals adhere, until the You are invited to ask any ques- 

pipes. As evaporation takes place collection of crystals forms a small, tion about your own use of salt, with- 

tiny crystals form on the surface. inverted pyramid which sinks to out any cost or obligation whatever, 
GENERAL OFFICES—SCRANTON, and NEW YORK CITY 





SALES OFFICES: Buffalo, N..:.* Philadelphia, Pa. * Boston, Mass.* Baltimore, Md.* Pittsburgh, Pa. * Newark, N. J. 
New York, N.Y.* Richmond, Va. « Atlanta, Ga. * New Orleans, La. * Cincinnati, Ohio * St. Louis,Mo. REFINERIES: 
Watkins Glen, N. Y.* Ludlowville, N.Y.* Avery Island, La. MINES: Retsof, N. Y.* Detroit, Mich. * Avery Island, La. 
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The Man Who Knows 


Makers of the genuine 
H. J. Mayer Special 
Frankfurter, Bologna, 
Pork Sausage (with and 
without sage), Braun- 
schweiger Liver, Sum- 
mer (Mettwurst), Chili 
Con Carne, Rouladen 
Delicatessen, Wonder 
Pork Sausage Season- 
ings, New Deal Lyone 
Seasoning and Special 
NEVERFAIL Curing 
Compounds. 
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The foolish ostrich hides his head and thinks that what he 
can’t see won’t hurt him. And so do many packers! 


They buy on price alone and hide their head to the only true 
measure of seasoning value—seasoning cost per pound of 
sausage. They ignore the fact that it is seasoning that builds 
sausage flavor, and that flavor makes the difference between 
“just another sausage” and a best seller! 


Let’s look at the facts. It costs about one-eighth of a cent 
to season a pound of sausage with MAYER Seasoning. The 
most you can save by using inferior seasoning amounts to 
1/14c. And you actually make no saving because inferior 
seasonings have no moisture holding power, less flavor re- 
tention power, and poorer original flavor—and don’t forget, 
the seasoning that goes into your sausage is the MOST 
IMPORTANT and the LEAST EXPENSIVE ingredient it 
contains. Why be penny wise and pound foolish? MAYER 
Seasoning does a better seasoning job. It is made from fresh 
spices, carefully ground, screened, selected and blended. 
It locks the flavor in the sausage, gives you a better product 
that sells at a higher price. 


We're willing to match MAYER Seasonings against any— 
on any basis, with you as the sole judge. It costs only a 
postage stamp to get generous free samples of MAYER 
Seasonings, enough to convince yourself that MAYER 
offers better seasoning that brings higher profit. Write today! 
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ADELMANN—‘‘THE KIND 


LOOK TO ADELMANN FOR 





COMPLETE HAM BOILING 
EQUIPMENT 


Adelmann Ham Boilers are made of Cast Aluminum, 
Tinned Steel, Monel Metal, and Nirosta (Stainless) 
Steel in a variety of sizes and shapes. The most com- 
plete line available. 


The Adelmann line of profit-building equipment for 
your provision department also includes Ham Boiler 
Washers, Ham Washers, Luxury Loaf Containers, 
Meat Loaf Pans, Prest-Rite Molds, Tongue Loaf 
Pans, Corned Beef Cookers and other items. 


Write for free illustrated booklet “The Modern 
Method.” Many helpful hints. 


YOUR 


RESULTS 


and for these 
six features that 
spell economy! 


1—Minimum Shrinkage 
Less taper to body . . . cover 
fits tightly . . . self-sealing. 


2—Ease of Cleaning 
Large corners, plain cover ... 
alloy approved by U. S. Navy to 
withstand salt corrosion. 


3—Quick Operation 
More practical the kind 
your ham makers prefer. 


4—Even Spring Pressure 
New elliptical springs equalize 


pressure .. . prevent tilting. 


5—Long Life 


Reinforcements designed to in- 
sure greater strength, longer 
durability. 


6—Liberal Trade-in Schedule 


It will be profitable for you to 
trade in old inefficient ham boil- 
ers and assure maximum profit 
with new Adelmann Ham Boil- 
ers. 


HAM MAKERS PREFER” 


~~ : 
, 
’ i | ” 


Office and Factory, Port Chester, New York 


CHICAGO OFFICE: 332 8. MICHIGAN AVE. 


European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, London 
Australian and New Zealand Representatives: Gollin & Co., Pty. Ltd., Offices in Principal Cities 
Canadian Representative: C. A. Pemberton & Co., Ltd., Toronto, Ont. 
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PRAGUE POWDER 


Registered U. S. Patent 1.950.459 


THE SAFE, 
peer! 636sClCOF:AAST CURE 


i MD AMCROSCOMCALCRSIA | 
i “UNDE IN AMERICA Meets B. A. I. Requirements 


AMERICAR PATENT WP (950459 


cna 


We call your attention to “A New Idea” 
—"“A Rich, Ripe Flavor” in a “Short 








4 Time Cure.” 
We Offer the 
= GRIFFITH Look at this 
c “Sweetheart of the Corn” PRAGUE 
New Curin “ee 
Salt ’ jor POWDER 
The Nitrates are in the cen- B E T T E R A Curing Unit with Integ- 
poly Keg tog ey Heng SAUSAGE rity. a Positive and Uni- 
center of the nut. K form Structure 
Use “Prague Powder Method” / Use Prague Powder for a Sweeter Bacon 
For BOILING HAMS For BARBECUE HAMS Cure. A dry Slicing Bacon. A flavory Bacon. 
For BAKING HAMS For SAUSAGE MEATS A CHOICE BREAKFAST BACON 


A flavor that pleases. A color that holds. Ready 
11/, days to the pound. 








Griffiths CEREAL IN SAUSAGE 


CEREAL IN SAUSAGE is a subject demanding earnest thought. Sausage 
sales are increasing. Sausage as a CONCENTRATED FOOD is univer- 
sally used. The highest standard is desirable. We wish here to set the 
public and the packer back on the RIGHT ROAD to proper and 
SCIENTIFIC THINKING. We here submit that a cooked cereal can be 
used and SHOULD BE USED for the purpose of conserving RICH MEAT 
JUICES and HIGH QUALITY FATS. 


THE GRIFFITH LABORATORIES 


or oe Meats in 1415-25 WEST 37th STREET, CHICAGO, ILLINOIS 
o© 48 Hours 


COUR gs ge 
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“HALLOWELL 


Packing Plant Equipment | 


2345 678 9 ON BB 
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“Hallowell” Trolleys, Hooks, etc. 


The border around this ad gives a 
fair though incomplete idea of the 
extensive line of our “HALLOWELL” 
Packing Plant Equipment. It should 
not be overlooked, however, that the 
“HALLOWELL” Equipment pos- 


sesses a great many novel and de- 





cidedly outstanding features of 


improved design, and in addition 
that it is of the same high quality 
as our other nationally known 


“HALLOWELL” Products. 





Be Sure To Get Our Packing Plant 
Equipment Bulletin 449 











STANDARD PRESSED STEEL co|'§ 


SRANCHES 
Boston JENKINTOWN, PENNA. 
BDETAROID BOx 550 





BRANCHES 
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_TRY THIS TEST 


Just pick up a sausage which has 
been made with Staley’s Sausage 
Flour and compare it closely with 
one that has been made without. 


Notice its improved plumpness, its 
better appearance. Notice, too its 
more appealing taste. You'll readily 
see why housewives will demand 
your sausage when it’s made with 
Staley’s Sausage Flour. 


F took a lot of expensive research 
to perfect a sausage flour that would 
—1. Give greater yield. 2. Improve 
binding qualities. 3. Reduce shrink 
and retain natural juices. 4. Increase 
show case appeal, and 5. Improve 
But the 
vast Staley organization was equal to 
the task. We stand behind this Staley 
product and guarantee it will do the 
things we claim or your money will 


be refunded. 


flavor and nutritive value. 


The A. E. Staley Mfg. Co. is the larg- 
est ndependent factory in the world 
making products from corn, and in 
addition, operate the largest soy bean 
millinthe U.S. Staley products are 
used in many branches of industry 
and are shipped to practically every 
country in the world. The firm's 
growth has been due to its unalter- 
able policy of service and fair deal- 
ing. The facilities of the large Staley 
research laboratory have been used 
in perfecting Staley’s Sausage Flour. 


Write for details and name of nearest distributor. 


Subject to Regulations of Federal Inspected Plants 


STALEY SALES CORP., DECATUR, ILLINOIS 
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Dependable Selection 
Uniform Quality 
Prompt Service 
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TAKING STOCK 


@ It is as Important for Packers to Take Stock of Their 
Policies and Methods as it is to Inventory Physical Assets 


Never in the history of the country has industry had so many 
difficult problems to contend with. 


Meat packers not only have to face difficult economic conditions, 
adverse pending and proposed legislation, but also unsound policies and 
methods within the industry that are indefensible. It is a situation that 
should cause every packer grave concern. 


Beginning with the issue of March 23, 1935, THE NATIONAL PRO- 
VISIONER for ten consecutive weeks has discussed some of the major 
problems of the packing industry. 


The aim has been to state conditions and causes, and whenever pos- 
sible to offer constructive recommendations, in the hope that these dis- 
cussions will cause sound packer thinking and figuring, and bring about 
sensible remedial measures. 


Profits That Disappear 


Almost continuous advancing markets on products since last winter 
have in a measure offset to date unsatisfactory current operating results. 


But it must be remembered that inventory profits are book profits 
until the product is sold. Inventory profits can disappear quickly. In 
the final analysis it is current operations that determine results. 


There is a top to every market. No one can foretell how high prod- 
uct prices may go this year. But substantial buyer resistance already 
has been encountered, so it would seem unwise for packers to expect to 
benefit from any material advance in product price from present levels. 


After peak prices are reached the downward swing begins. Then 
packers will have to absorb inventory losses, and losses resulting from 
unprofitable current operations—a combination that always results in 
a lot of red ink figures. 


Size Up the Situation 


Periodically every manufacturer takes stock by inventorying his 
assets and liabilities, and compiling his profit and loss statements. Now 
1S an opportune time for every packer to take stock of everything in his 
business that is not sound—whether it be in his buying, plant operations 








1. INVENTORY LOSSES 
VS. GAINS 





2. RESULTS OF 
CURING OPERATIONS 





WHAT CAN 
CONSUMER 
PAY FOR PORK? 





4. FIGURING RESULTS 
ON SMOKED MEATS 





5. WHAT CAUSES 
DECREASING MARGINS? 





6. WHY NOT SELL 
PURE LARD SENSIBLY? 





7. CAN PACKERS EXIST 
ON 
SMALLER MARGINS? 





DO PACKERS 
FIGURE ALL 
COST ELEMENTS? 





9. “COST TO SELL” 











10. COST OF 
SALESMEN’S 
“SELLING TIME” 




















or selling—and to eliminate from his own business 


unsound policies and methods. 


Improvement in packer results will come only 
from action taken by individual packers within 
Waiting for the other fellow 
to take action won’t get the industry anywhere. 

Every year for the past 9 years the industry has 
averaged to pay more for hogs than their cut-out 


their own business. 


value. 


It would take a super-optimist to believe 


that packers will change this policy. 


Open Forum for Packer Executives 


(Comments and criticisms on these discussions are invited. Inquiries are welcomed. 
Address Editor “THE NATIONAL PROVISIONER,” Chicago.) 


VOLUME DOWN—EXPENSES UP 


Commenting on article No. 7 in this 
“Packer Forum” series—which revealed 
increase in unit costs for the packer 
as a result of decreased volume and 
increased expenses, one packer write: 


Editor THE NATIONAL PROVISIONER: 

In your Forum discussion of May 4 you re- 
port results from five packing companies com- 
pared for March 1933, 1934 and 1935, showing 
how expenses have increased with lower volume 
and higher wages. We cannot check all these 
figures against our own costs, and would like 
to know how they were computed. 

Purpose of the tabulation of May 4 
was not so much to show the absolute 
amounts of expense in any given plant 
as to indicate how these expenses have 
increased almost uniformly by large 
amounts, owing to the changed situ- 
ation of the past two years. If we 
were making an analysis for purposes 
of item-by-item comparison, we should 
go about it in a little different way. 


It can be said, however, that in all 
of the cases covered by this study the 
expenses covered the total costs of oper- 
ation in the killing and cutting, fresh 
pork and lard rendering departments; 
that they included not only labor, sup- 
plies, and direct departmental expenses, 
but also a proper proportion of general 
plant overhead expenses and presum- 
ably some portion of administrative ex- 
penses. 


No selling costs were included, ex- 
cept possibly the expense of some so- 
called “plant selling” departments, 
which would not be very large in this 
case. 


PACKER “IN THE BLACK” 


These discussions have emphasized 
the fact that remedy for evils which 
affect the industry is largely up to the 
individual packer. Here is one Eastern 
packer who has done this. He writes: 


Editor THE NATIONAL PROVISIONER: 


Every packer must study his own 
problems, as your articles very prop- 
erly point out. We are continuously 
making cost tests, and have effected 
economies which—if we were to regain 
the 1924 margin on hogs—might result 
in alarming profits! As it now stands, 
we wonder if there wi!l ever again be 
decent profits. 
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Fortunately—or probably I should 
Say as compensation for our attentive- 
ness—we have been in the black for the 
past four years. We have done no good 
for the past three months, however. 
But we are optimistic enough to think 
that after we get the summer months 
back of us we will face a better situ- 
ation. 


From our viewpoint, most of the 
trouble with the packing industry is the 
jealously of certain packers. If there 
was less greed for volume and more 
interest in profits the whole industry 
would be better off. Take lard, for ex- 
ample. We make a good lard and get 
the price for it. We don’t sell one- 
pound prints at %c over tubs, and 
charge the loss to advertising! 


DON'T DO ANYTHING ABOUT IT 


An executive in a large company com- 
ments on these discussions as follows: 


Editor THE NATIONAL PROVISIONER: 


Your discussions state the facts and 
the truth only too vividly. But I be- 
lieve the answer was in your statement 
of May 18. The sad part of it is that 
the packers know all about it, but don’t 
seem to do anything about it. 


It would seem that with the facts 
presented as clearly as you have done, 
it would start every packer to reading 
the articles and stimulate him to indi- 
vidual action. We have put many of 
these suggestions into action, and we 
do not think we are smarter than any- 
one else. But it does seem that in this 
industry we are slow to help ourselves 
as we might. We hope you will con- 
tinue these discussions. 


THE HELPLESS PACKER 


A Pacific Coast packer executive, 
commenting on the Forum discussions, 
writes: 

Editor THE NATIONAL PROVISIONER: 


These articles have been carefully 
read by me and by my assistants, and 
they should be very helpful. Unfortu- 
ately, the average packer assumes an 
air of helplessness when conditions like 


The only major remedy in sight that can be 
applied to improve the packer situation would 
seem to be “Better Merchandising.” 
tant subject will be taken up in subsequent dis- 
cussions in this “Forum for Packer Executives” 
in the pages of THE NATIONAL PROVISIONER. 


This impor- 


those now existing come along in any 
division of the business. 


As a matter of fact, since the proc- 
essing tax was applied it has been prac. 
tically impossible to realize enough in 
the sale of the product to equal live 
cost and processing expense in the hog 
division. Probably Pacific Coast pack- 
ers have suffered less in this respect 
than Midwest packers, since hogs are 
killed on the Pacific Coast to provide 
fresh cuts for immediate sale rather 
than to cure and store provisions. 


SMOKED MEAT RESULTS 


An executive in the West who fol- 
lows this discussion closely writes: 


Editor THE NATIONAL PROVISIONER: 


I have read every one of these dis- 
cussions, but I thought those about 
curing losses and figuring losses on 
smoked meats so pertinent that I per- 
sonally took them up with the depart- 
ments affected. 


I believe THE NATIONAL PROVISIONER 
is more widely read by members of my 
organization than by almost any other 
concern in the industry. Keep up these 
discussions. 


WORTH THE TIME TO READ 


The head of one of the largest or- 
ganizations in the Southwest writes: 
Editor THE NATIONAL PROVISIONER: 

We have been reading all these dis- 
cussions on margins, costs, etc., and 
know of nothing you could do for the 
industry which is more worth while. 
All of our heads of departments and 
salesmen read THE NATIONAL PROVI- 
SIONER religiously every week. Obvi- 
ously, we think we are getting some- 
thing, or we would give our time to 
something else. 


ATTENTION TO RESULTS 


A chief executive of one of the larg- 
est companies writes: 
Editor THE NATIONAL PROVISIONER: 

In these discussions you have empha- 
sized many pertinent points which have 
a sound foundation of fact, and the in- 
dustry would do well to take a very 
serious interest in the presentations 
you have made. Your chart from 1923 
to 1935 inclusive shows how little at 
tention is paid to cutting results. 


The National Provisioner 
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Court Curbs New Deal Powers 


By Unanimous Decision Supreme Court Ends NRA and Casts 
Doubt on AAA and Labor Legislation 


yY A UNANIMOUS decision of its nine judges 
the United States Supreme Court on May 27 
in effect declared the NRA to be unconstitutional. 

It ruled that Congress could not delegate its 
powers to the President as it had done in the NRA 
act; that the power of the federal government over 
commerce was confined to activities directly con- 
nected with interstate commerce; that no economic 
emergency justified usurpation by the federal gov- 
ernment of powers belonging to the states. 

Effect of the decision was to “scrap” all compul- 
sory codes under NRA—in fact, to render ineffec- 
tive all codes relating to hours, wages, prices and 
It meant the immediate 
dissolution of code authorities with their expensive 
set-ups, and puts an end to code regulation. 

Following the decision it was announced that the 
government would drop all methods of compulsory 


other trade restrictions. 


Opinion of the Supreme Court was 
handed down in the Schechter poultry 
case, and the decision was read by Chief 
Justice Hughes. The following state- 
ments from the opinion reflect the atti- 
tude of the court toward much New 
Deal legislation: 


Can't Delegate Power to President 


“Congress is not permitted to abdi- 
cate or to transfer to others the essen- 
tial legislative functions with which it 
is vested.” 

“Congress cannot delegate legislative 
powers to the President to exercise an 
unfettered discretion to make whatever 
laws he thinks may be needed or ad- 
visable for the rehabilitation of trade or 
industry. 


“We think that the code-making 
authority thus conferred is an uncon- 
stitutional delegation of legislative 
power.” 


“Where the effect of intrastate trans- 
actions upon interstate commerce is 
merely indirect, such transactions re- 
main within the domain of state power. 
If the commerce clause (of the consti- 
tution) were construed to reach all 
enterprises and transactions which 
could be said to have an indirect effect 
upon interstate commerce, the federal 
authority would embrace practically all 
the activities of the people, and the 
authority of the state over its domestic 
concerns would exist only by sufferance 
of the federal government. Indeed, on 
such a theory even the development of 
the states’ commercial facilities would 
be subject to federal control.” 


; “The persons employed in slaughter- 
Ing and selling in local trade are not 
employed in interstate commerce. Their 
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hours and wages have no direct rela- 
tion to interstate commerce. 


Overrides States Authority 

“Tf the federal government may de- 
termine the wages and hours of em- 
ployees in the internal commerce of a 
state, because of their relation to cost 
and prices and their indirect effect 
upon interstate commerce, it would 
seem that a similar control might be 
exerted over other elements of cost, 
also affecting prices, such as the num- 
ber of employees, rents, advertising, 
methods of doing business, etc. All the 
processes of production and distribution 
that enter into cost could likewise be 
controlled. If the cost of doing an in- 
terstate business is in itself the per- 
mitted object of federal control, the 
extent of the regulation of cost would 
be a question of discretion and not of 
power.” 

“The apparent implication is that the 
federal authority under the commerce 
clause should be deemed to extend to 
the establishment of rules to govern 
wages and hours in intrastate trade and 
industry generally throughout the coun- 
try, thus overriding the authority of 


Shelves AAA 


ITH basic principles of the Agri- 

V\ cultural Adjustment Act riddled 
by the NRA decision of the Supreme 
Court, consideration of the AAA amend- 
ments has been definitely sidetracked 
in.both houses of Congress. 

Some features of the amendments, 
objected to by the meat packing in- 
dustry, had already been eliminated by 
the Senate’s adoption of the House bill 


enforcement of codes of fair competition. 
R. Richberg, chairman of the NRA, appealed to 
industry and business to continue trade practices 
brought into effect by the act and the codes. 

The administration and its supporters in Con- 
gress were studying ways to adopt new legislation 
which will enable continuance of at least some of 
the New Deal plans in this regard. Nothing defi- 
nite had been worked out up to last reports. 


Indirectly the decision raised questions concern- 
ing the constitutionality of many AAA activities, 
including the processing tax, of the Wagner labor 
relations bill, and of some of the social security 
legislation now before Congress. 
effect of holding up the proposed amendments to 
the Agricultural Adjustment act, particularly those 
giving licensing powers over processors to the 
Secretary of Agriculture. 


Donald 


It also had the 


the states to deal with domestic prob- 
lems arising from labor conditions in 
their internal commerce. 


“It is not the province of the court 
to consider the economic advantages or 
disadvantages of such a centralized 
system. It is sufficient to say that the 
federal constitution does not provide for 
it. Our growth and development have 
called for wide use of the commerce 
power of the federal government in its 
control over the expanded activities of 
interstate commerce, and in protecting 
that commerce from burdens, interfer- 
ences, and conspiracies to restrain and 
monopolize it. 


“We are of the opinion that the at- 
tempt through the provisions of the 
code to fix the hours and wages of de- 
fendants in their intra-state business 
was not a valid exercise of the federal 
power.” 


“On both grounds we have discussed 
—the attempted delegation of legisla- 
tive power and the attempted regulation 
of intrastate transactions which affect 
interstate commerce only indirectly—we 
hold the code provisions here in ques- 
tion to be invalid.” 


Amendments 


for consideration when the measure 
reached the Senate floor on Monday. 
Although the House bill was considered 
objectionable in policy by the industry, 
its dangers were believed to be less 
than in the Senate bill. 


The amendments were being sub- 
jected to severely critical questioning 
on the floor of the Senate when the 
NRA decision was announced. De- 
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mands were immediately voiced to re- 
commit the legislation to the Senate 
committee on agriculture. 


Opinions on the Situation 


Senator William E. Borah said that 
the NRA decision clearly raised the 
question of validity of much of AAA 
procedure. 


Majority leader Joseph T. Robinson 
met with members of the agricultural 
committee of the Senate on Tuesday, as 
well as officials from the Department 
of Agriculture, and it was decided that 
the AAA amendments might be uncon- 
stitutional in two respects. As a re- 
sult they were returned to the com- 
mittee. 


“Tt is believed that both features of 
the NRA decision—namely, the stand- 
ards to be set up for licensing, and the 
clear limitation of the operations to in- 
terstate commerce, or to transactions 
that directly affect interstate commerce, 
are involved,” said Senator Robinson. 
Nevertheless, he expressed belief that 
the amendments could be redrafted and 
reported out for action within two 
weeks. 

Although close to consideration in the 
House at the time of the NRA decision 


the amendments have now been put 
aside with other legislation to await 
clarification of the decision and definite 
indications of policy from administra- 
tion leaders. 

In any case it is reported that there 
is little chance of immediate action on 
the amendments in either the House or 
Senate. 


It is believed that the Supreme Court 
decision in the NRA case would also ap- 
ply to AAA licensing of processors to 
enforce marketing agreements, and 
imposition of requirements of doing 
business in accordance with such agree- 
ments, since these seem to be regulation 
of local business not directly affecting 
interstate commerce. 


While AAA can hope to have no con- 
trol over local retailing and processing 
of foodstuffs, even if sustained in au- 
thority to regulate production and proc- 
essing for interstate shipment, some 
observers believe the processing taxes 
might be upheld by the courts as fairly 
definite rules are laid down for their 
determination. 


Production control programs and vol- 
untary marketing agreements might 
also be upheld by the court, it is be- 
lieved. 


What About Processing Tax? 


WW oer effect will the Supreme 
Court’s NRA decision have on the 
processing tax and AAA policy regard- 
ing its continuance or possible modi- 
fication ? 

This question is in the minds of all 
meat packers who pay the tax, and who 
find it a crushing burden. 


Of course the question can not be 
answered immediately, since it is evi- 
dent that the administration is very 
much “at sea” as a result of the deci- 
sion, and hardly has begun to formu- 
late plans for resurrecting the NRA 
from the wreckage. 


Rumors were prevalent that the AAA 
might also be declared unconstitutional, 
that tax collection would be suspended, 
that packers did not need to pay it 
hereafter, etc. It is reported that some 
packers had been advised not to pay 
the tax, and THE NATIONAL PROVISIONER 
received many inquiries for advice on 
the subject. 


Things to Remember 


Packers who are considering their ac- 
tion on tax due for the period ending 
May 31 should remember these basic 
facts: 

No Supreme Court decision has been 
rendered on the constitutionality of the 
AAA or of the processing tax. Cases 
relative to the processing tax will not 
reach the highest court in time for a 
ruling before fall at the earliest. 

Collection of the processing tax is 
the duty of the Collector of Internal 
Revenue, and his department operates 
on specific instructions concerning col- 
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lection of the tax which have not been 
modified. Packers paying the tax are 
familiar with these regulations, with 
terms by which extension of time for 
payment is granted, etc., and with pen- 
alties for non-payment, which are 
severe. 


Might Get Extensions 


In view of the general uncertainty, 
it would be natural for a packer to 
try to secure extension of time for 
payment of tax due May 31, on the 
ground that the present situation in 
Washington might bring about a 
change in regulations. If a packer was 








Three in One Day 


Three unanimous decisions of the 
U. S. Supreme Court handed down on 
May 27 bear directly upon New Deal 
policies as follows: 

I—Congress cannot delegate legisla- 
tive powers to the President. Author- 
ity given him under the NRA act (and 
possibly AAA and similar laws) is 
wneonstitutional. Federal government 
cannot regulate intrastate business. 
(Schechter poultry code case.) 

II—Taking private property without 
due process of law (taking from the 
creditor and giving to the debtor) is 
unconstitutional. (Frazier-Lemke farm 
act.) 

III—The President cannot remove a 
member of a federal commission be- 


cause he doesn’t like him. (Removal 
of Federal Trade Commissioner 
Humphrey.) 


thus able to postpone payment, he would 
be in a position to take advantage of 
any change resulting from the present 
confused situation. 


The law gives a packer four years 
from date of payment of the tax to 
claim refund, but it is the general im. 
pression that it is going to be very 
difficult to obtain refunds without long 
delay and possible litigation. 


As has been said, the processing tax 
has not been declared unconstitutional] 
(such decision one way or the other js 
still some months away) and modifica. 
tion or abolition of processing tax can 
come only from the Agricultural Ad- 
justment Administration itself. 


It therefore becomes a question for 
each packer to decide for himself, based 
on the best legal advice he can obtain, 
as to whether he will pay his May 31 
tax or not. 


PROCESSING TAX CASE HEARD 


In closing arguments this week in the 
test case by which John A. Gebelein, 
Inc., Baltimore packers, sought to re- 
strain the government from collecting 
past-due hog processing taxes, former 
U. S. Senator George Wharton Pepper, 
counsel for Gebelein, warned that the 
processing levy was a “capricious tax 
with an unsound basis.” 

“Its rate might just as well be de- 
termined by a barometer or thermom- 
eter,” he said. “This tax is not based 
on a farmer’s income, nor is it based 
on the processor’s income. In short, it 
is based on what Congress thinks the 
farmer should earn.” 


“We feel we have convinced the 
court,” said he, “that the agricultural 
adjustment act is unconstitutional in 
itself. But should our contention fail, 
we feel that by the manner in which 
the tax is levied and liens filed by the 
government, the act itself is being vio- 
lated by the collector.” 

At the conclusion of the arguments, 
Judge W. Calvin Chesnut of the U. §. 
district court, describing the case as a 
“very important one,” announced that 
he would be unable to make a decision 
for at least a month. 

Bernard J. Flynn, U. S. district attor- 
ney, assured the court and counsel for 
Gebelein that the government would 
take no action to enforce its lien for 
the past-due tax until the final judg- 
ment. 


Effect of Tax on Industry 


Several Baltimore packers were 
among witnesses testifying about the 
effect of the processing tax on the meat 
industry. William fF. Schluderberg, 
president, Wm. Schluderberg-T. J. 
Kurdle Co., asserted that the tax was 
“sucking the life blood from the indus- 
try in the East.” 

The burden of Eastern packers is 
great, he explained, because they are 
primarily pork specialists and cannot 
spread their business over a great many 

(Continued on page 33.) 
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Sausage Campaign is a Success 


Four Weeks of Cooperation by Manufacturers and Dealers 
Shows What Can Be Done to Boost Sausage 


ANUFACTURERS of sausage 
and ready-to-serve meats 
throughout the United States rounded 
out a month of intensive sales promo- 
tional effort this week with the most 
energetic and comprehensive program 
projected at any time during the na- 
tional “Get Acquainted with Sausage 
and Ready-to-Serve Meats” campaign. 
This program for the final week of 
the campaign was directed primarily 
into two channels—first, selling assist- 
ance for the retailer; second, a direct 
effort to gain greater consumer ac- 
quaintance with and appreciation of 
sausage and ready-to-serve meat prod- 
ucts by enlisting aid and co-operation 
of leading hotels and restaurants. 

In the former instance the National 
Organization of Sausage Manufactur- 
ers provided approximately 25,000 win- 
dow streamers, measuring 14 inches by 
22 inches and printed in red on a yellow 
background, to companies participating 
in the campaign. In addition, the or- 
ganization distributed books of stickers 
promoting the use of sausage and 
ready-to-serve meats to participating 
companies, with the suggestion that 
these stickers be attached to letters and 
other mailing pieces. 


Special articles of a news and home 
economics nature were likewise sent 
out, and the National Live Stock and 
Meat Board, through its radio programs 
and cooking schools, co-operated closely 
in distributing information concerning 
the kinds and uses of sausage and 
ready-to-serve meats. 


To Stimulate Consumer Interest 


Manufacturers and retailers worked 
together in programs designed to stimu- 
late consumer interest in and apprecia- 
tion of sausage and ready-to-serve 
meats. Local advertising campaigns 
were continued, in some _ instances 
manufacturers advertising their specific 
brands, and in other instances retailers 
featuring sausage and ready-to-serve 
meats in their holiday advertisements. 


Continued effective use was made of 
several hundred thousand pieces of dis- 
play material and of recipe books and 
leaflets prepared for general use by the 
National Organization of Sausage 
Manufacturers and the Institute of 
American Meat Packers, or individually 
by participating companies. 

Through more than 300 letters ad- 
dressed to leading hotels and restau- 
rants throughout the country the Na- 
tional Organization of Sausage Manu- 
facturers again directed the attention 
of the management of these eating es- 
tablishments to the Sausage campaign 
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and urged their co-operation in the form 
of featuring sausage and ready-to-serve 
meats on their menus. To facilitate the 
promotion of sausage and ready-to- 
serve meats by restaurants and hotels 
the organization made available to them 
specially prepared stickers for attach- 
ing to menu cards. 


Results of the Campaign 

As the active campaign drew near a 
close reports were being received from 
various parts of the country that the 
effects of the promotional program were 
noteworthy. This favorable comment 
was forthcoming especially from those 
communities in which the industry had 
united closely in co-operative action. 
Increased consumption of sausage and 
ready-to-serve products likewise seemed 
to be reflected in the report of several 
spice companies that orders from man- 
ufacturers for their products had shown 
a marked increase. 

Retailer interest, as evidenced by 
continuously increasing volume of que- 
ries, received by the National Organi- 
zation of Sausage Manufacturers, par- 
ticipating companies, THE NATIONAL 
PROVISIONER and other organizations 
that have co-operated closely in the 
project, continued at a high peak. 

That the campaign was designed to 
act as a starter for promotional effort 
to be continued throughout the summer 
season was voiced in a statement issued 
by Mr. Paul W. Trier, chairman of the 
special committee of the National Or- 
ganization of Sausage Manufacturers in 





charge of conducting the campaign from 
a national viewpoint. Mr. Trier says: 


Keep Up the Effort 


“For four weeks ending last Satur- 
day the sausage industry of the United 
States has been engaged in a nation- 
wide campaign to acquaint the consum- 
ing public with the many kinds of and 
uses for sausage and ready-to-serve 
meats. 

“Officially the campaign closed this 
week, but the strenuous efforts put for- 
ward during the last month by more 
than 140 manufacturers of sausage 
throughout the United States, by the 
National Organization of Sausage 
Manufacturers, by retailers, by THE 
NATIONAL PROVISIONER and by others 
who generously have co-operated in the 
project, should continue to bear fruit 
throughout the rest of the season. 


“Through several hundred thousand 
pieces of display material, hundreds of 
thousands of recipe books and leaflets, 
and through news and home economics 
articles published widely in newspapers, 
consumers have been shown many new 
and additional ways in which to use 
sausage and ready-to-serve meats. 

“Thousands of people undoubtedly 
have gotten acquainted with the many 
varieties of sausage and ready-to-serve 
meats for the first time. During the 
months to come, these consumers will 
be trying those products with which 
they have found a new acquaintance and 
putting to usage new methods of serv- 

(Continued on page 42.) 


Photo courtesy Visking Corporation. 
SAUSAGE SELLS WHEN ATTRACTIVELY OFFERED. 
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Baking Meat Loaves 


Why do meat loaves break and crack 
during the baking process? One packer 
who is having this trouble says: 

Editor THE NATIONAL PROVISIONER: 

Can you tell us why our meat loaves break and 
crack when they are baked? The man in charge 
of our sausage kitchen says he handles the prod- 
uct with the greatest care, but still we have 
this trouble. Also we feel that too much of the 
juice runs out of the meat into the pan. 

There are several reasons for this 
trouble. The principal one is that the 
meat becomes overheated during the 
chopping process. Another is that the 
loaf is put into the oven while the meat 
is too cold, and this causes the loaf to 
crack and get crooked in the baking. 

Without realizing it, many operators 
“burn” the dough in the chopping. The 
juice will not escape if the meat is not 
burnt in the chopping. It is customary 
to use a high-grade binder in meat 
loaves to help absorb the juice, but re- 
gardless of what binder is used the 
juice will escape if the meat or dough 
is “burned” in the chopper. Sausage 
operators are not always willing to 
admit this, but it is true. 

Another important factor in meat 
loaf manufacture is baking tempera- 
tures and time. Unless the tempera- 
ture is otherwise specified in the 
formula, put the meat into an oven held 
at 175 degs. Fahr. and bake the loaf 
for about 142 hours at this temperature. 
Then gradually raise the temperature 
during the last 20 minutes of baking 
to 275 degs. Fahr. Loaves should then 
be tested with a thermometer to make 
sure that the loaf has an inside tem- 
perature of 150 degs. before removing 
from the oven. If desired, the loaves 
may be turned upside down in the oven 
to brown all sides well. 


Green Color on Wieners 


Wieners often turn green where they 
touch the smokestick during the smok- 
ing operation. A Midwest packer who 
is having this difficulty with his prod- 
uct writes: 

Editor THE NATIONAL PROVISIONER: 

Please tell me how to keep wieners from 
turning green where they touch the smokestick. 
We are having much trouble with this condi- 
tion this spring and so far have been unable to 
overcome it. 

Sanitary and manufacturing condi- 
tions in the plant must be kept as nearly 
perfect as possible if trouble of this 
sort is to be avoided. Green growth is 
occurring in this case at a raw un- 
smoked spot, but it is well to remem- 
ber that while smoking probably helps 
to keep down bacterial growth, it does 
not always prevent it. Infection of the 
frankfurters, moreover, usually comes 
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after the smoking and cooking and may 
be traced to careless handling. 


Metal or stainless steel smokesticks 
are aids in preventing trouble of this 
sort. They help to avoid the raw un- 
smoked spot which is pretty sure to 
show where the frankfurt touches the 
stick and where the smoke cannot pene- 
trate. 


The shape of the smokestick has a 
great deal to do with this. Square oak 
sticks, slightly bevelled on the two 
upper sharp edges are recommended 
where wooden sticks are used. 

Stuffing also has some influence on 
the size of the white spot. If the cas- 
ing is stuffed tightly, or to full capac- 
ity, these spots will not be so promi- 
nent. But if the casing is not filled to 
capacity the sausage will flatten out 
on the sticks and the white spots will 
be very noticeable. 


Do you ask questions on this page? 








What Is Boiled Ham 
Shrinkage Cost? 


Certain costs in making boiled 
hams vary directly as the value 
of the product varies. 

Chief among these is the cost 
of shrinkage. 

Anyone who figures costs, par- 
ticularly for the purpose of ar- 
riving at selling prices, must keep 
this factor in mind. 

This shrinkage item must be 
EXPRESSED in cents per pound but 
must be FIGURED from the value 
of the raw material used. 

THE NATIONAL PROVISIONER 
has compiled a table to assist the 


packer in approximating the cost 
of shrinkage in the production of 
boiled hams. This gives the dif- 
ferent percentages of shrinkages 
and at different value levels. Sub- 
scribers may have this table by 
filling out and sending in the fol- 
lowing coupon, accompanied by a | 
10c stamp. In larger quantities, | 
please write for prices. 
The National Provisioner: 
Old Colony Bldg., Chicago, Ill. 
Please send me reprint on 


| 

| 
Figure Shrinkage Cost in Making Boiled | 
Hams.”’ 
| 





“How to 








Enclosed find a 10c stamp. 























Making Bone Meal 


There are several different ways ip 
which the packer may utilize the bones 
resulting from his operations. A small 
packer has been giving green bones 
away but wishes to know if it would be 
advantageous to process and sell them, 
He writes: 

Editor THE NATIONAL PROVISIONER: 


Will you please give us a formula to make 
bone meal for fertilizer and also a formula for 
chicken feed with ground bone and meat scraps, 
Can beef tripe, beef lights, beef liver and yn. 
cleaned beef casings be used as meat scraps in 
this feed? Should the bone be ground green or 
dried? What machinery is necessary for such 
processing ? 


At present we accumulate about 1 ton of 
green bones each week, and since we have no 
place to store them until dry enough to ship, 
we are giving them away to dispose of them. 

Would it be more profitable to dry them for 
shipping or process them for feed and fer. 
tilizer ? 

Steamed bone meal is made from 
clean packer bones that have been 
cooked under: pressure so that nearly 
all proteins have been extracted. After 
cooking they are pressed and dried in 
a manner similar to tankage. After 
being dried the bone is ground very fine 
and may be used in fertilizer. Usually, 
however, it goes to supply the mineral 
supplement in cattle and hog feeds. A 
rendering tank, press and grinder are 
required to produce steamed bone meal. 


Chicken feed usually is made from 
raw bone meal. This is produced by 
cooking bones at atmospheric pressure 
until all adhering tissue has been re- 
moved and grinding. Raw bone meal 
should show a protein content of not 
less than 20 per cent. 


Beef tripe and other edible offal may 
be used in production of meat scraps, 
but at present market prices for these 
materials a greater income is received 
by selling them for food purposes. Ani- 
mal intestines should be ground and 
washed free of contents before going 
into the melter. There are grinders 
and washers manufactured for this pur- 
pose. 


Meat scraps are produced by cooking 
offal in a dry rendering tank until 
grease has been freed and a large per- 
centage of the moisture evaporated. The 
residue is pressed to remove as much 
grease as possible and ground. A dy 
rendering melter, curb press or expeller 
and a grinder are required. 


Inasmuch as this packer’s production 
of bones is small it probably would be 
more economical to dry them. How 
ever, this is a matter he is in the best 
position to decide. Markets for dry and 
processed bones, steamed bone meal, 
raw bone meal, investment to inst 
equipment and expenses of operating 
equipment would have to be taken into 
consideration. 
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Plant Operations 


Pointers for the Superintendent. 
Engineer, Master Mechanic and 
other Operating Executives 





USE OF SODIUM HYPOCHLORITE 


Sodium hypochlorite has come into 
general use in the meat packing indus- 
try as an agent for keeping plants and 
equipment clean and sanitary and re- 
ducing meat spoilage. An Eastern 
packer asks how to use this product. 
He says: 

Editor THE NATIONAL PROVISIONER: 


We are very much interested in the use of 
sodium hypochlorite and would appreciate very 
much if you will give us methods of applying 
it in an inspected plant. 


Sodium hypochlorite is available in a 
number of forms, or may be made in 
the plant. However, most packers find 
it more convenient to purchase it. 


Sodium hypochlorite is effective 
against bacteria, yeast and molds. It 
is used in dilute solutions as a supple- 
ment to usual cleaning methods. For 
best results it must be applied follow- 
ing regular cleaning. In addition to 
being a disinfecting agent it is also a 
strong deodorizer. It is not poisonous 
and leaves no permanent odors. It may 
be applied to walls, floors, equipment, 
utensils, etc., with brushes or cloths or 
by spraying. If meat products are 
present in the room they should be cov- 
ered with canvas during application of 
the hypochlorite. 


Metal equipment on which sodium 
hypochlorite is used should be rinsed 
after a few minutes to prevent possible 
corrosion. This also applies to equip- 
ment, benches, etc., which later will 
come in contact with meat. Sodium 
hypochlorite is readily soluble in cold 
water and this may be used for all rins- 
ing purposes. 

The following synopsis of where and 
how to use sodium hypochlorite in the 
meat packing plant should be used as a 
general guide only, the exact method 
of using depending entirely on the con- 
dition to be treated. There is a great 
difference between cleaning up a plant 
and keeping it clean. The first opera- 
tion requires more generous treatment. 

Value of sodium hypochlorite as a 
deodorant might also be stressed. So- 
dium hypochlorite will positively re- 
move musty or rancid odors from 
cellars, packing and curing rooms and 
will minimize greatly odors in the ined- 
ible departments. 

Where and how to use sodium hypo- 
chlorite: : 

Buildings—On floors, walls, ceilings, 
stairways, railings, baseboards, doors, 
doorknobs, window frame and sill, and 
In shipping rooms, loading docks, 
offices, hallways, scale houses, stock 
Pens, ete., after thorough cleaning in 
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the usual way, spray with a 0.4 per cent 
sodium hypochlorite solution. Rinse 
afterwards where construction is metal 
or equipment will come in contact with 
meat. 

Edible Departments.—Killing floors, 
cookers, freezers, curing and dry salt 
rooms, smoked meat hanging rooms, 
sausage packing rooms, sliced bacon 
coolers, sausage manufacturing rooms, 
cutting rooms, oleo and butterine rooms, 
coolers, refrigerator cars, etc. After 
cleaning thoroughly spray with a 0.4 
per cent sodium hypochlorite solution, 
covering floor, walls, ceiling and equip- 
ment thoroughly. If meats are present 
either remove from room or cover with 
canvas. Rinse all equipment after- 
wards. 

Inedible Rooms.—Tank house, hide 
cellar, press rooms, etc. Clean thor- 
oughly and spray generously with a 
0.4 per cent solution. 

Equipment and Utensils—Wood con- 
struction, metal construction, tools, 
machines, etc. Clean thoroughly and 
spray with a 0.4 per cent solution. 
Rinse all metal equipment and utensils 
with clear cold water after a 10-minute 
exposure, also all equipment that later 
will come in contact with meat. 

Toilets, urinals, wash basins, etc., in- 
cluding locker and waste cans, should 
be sprayed with a 0.4 per cent solution. 
If desired the solution may be added 
direct. Rinse all metal parts with clear 
cold water. 








Figuring Smoked 
Meat Costs 


What does it cost to smoke 
meats? 

How do you arrive at such a 
cost? 

Have you an accurate method 
of figuring your cost, all the way 
from the loose cured meats to 
the finished product — wrapped, 
packed and ready to ship? 

Do you figure in everything, 
including shrinkage, labor, op- 
erating costs, overhead, supplies, 
etc.? 

In arriving at smoked cost 
from cured do you divide price by 
yield, or multiply by shrink? 

There is a right and wrong way, 
and the latter will cost you 
money. 

THE NATIONAL PROVISIONER 
has made a reprint of its infor- 
mation on “Figuring Smoked 
Meat Costs.” It may be had by 
subscribers by filling out and 
sending in the following coupon, 
accompanied by a 10c stamp. 


The National Provisioner: 
Old Colony Bldg., Chicago, Il. 


Please send me reprint on “Fig- 
uring Smoked Meat Costs.” 


Enclosed find a 10c stamp. 
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New Trade Literature 


Information of interest to busy 
packer executives and purchasing 
agents. To obtain it, fill out the 
coupon below. 

Editor THE NATIONAL PROVISIONER: 

We would be glad to receive, without obliga- 
tion the literature listed herewith. 

PD. abv cnnacces ncceasbesbvcmasbaceeee 
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Mono Unit Air Conditioners. Vilter 
Mfg. Co., Milwaukee, Wis.—Installa- 
tions of unit air conditioners in sau- 
sage factory and packinghouse sales 
cooler are among those illustrated and 
explained in this 20-page booklet. 
Drawings and specifications for dry 
coil, ceiling type and spray type units 
are included. Units are designed for 
installation without extensive changes 
in existing buildings. 


Modem Steel Containers.—Wilson & 
Bennett have just published a new 128- 
page catalog, “Modern Steel Contain- 
ers,” showing their full line and includ- 
ing much material of interest to pur- 
chasing agents and sales managers. 


Speed Arc Welder. Ideal Electric & 
Manufacturing Co., Mansfield, O— 
Photographs, tables and schematic di- 
agrams in this 16-page pamphlet ac- 
quaint reader with all characteristics 
of portable arc welder. Efficiency and 
power factor are shown in curves and 
short circuit tests made at Ohio State 
University are also presented. 


Motoco Recording Thermometer. Mo- 
tometer Gauge and Equipment Corp., 
New York, N. Y.—A word and picture 
explanation of how this 6-in. record- 
ing thermometer works should be of 
interest to packers with temperature 
problems. Parts adapted to measure- 
ment of air, gas, liquids, acid and caus- 
tic temperatures are listed and cut- 
away chart portions illustrate record- 
ing legibility. 

Horizontal Return Tubular Boilers. 
Combustion Engineering Co., Inc., New 
York.—An 8-page pamphlet covering 
general specifications for horizontal re- 
turn tubular boilers with both riveted 
and fusion welded shells. Other fea- 
tures of the boilers including bracing, 
manholes, grates, feed pipes and casing 
are explained and _ illustrated. 


Spray Painting and Finishing. Binks 
Manufacturing Co., Chicago, Ill. — 
Equipment necessary for spray paint- 
ing of interiors, exteriors and machin- 
ery is explained and illustrated in this 
booklet. Other pressure devices, such 
as oil guns, engine cleaners and port- 
able and stationary air compressors are 
also listed. 
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IT PAYS 3 WAYS 
TO BUY CHEVROLETS 


WORLD’S | YEAR AFTER [mH 
LOWEST wae _ YEAR 
PRICES ECONOMY DEPENDABILITY 
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Pcvevaourr | Today, when every wise buyer of trucks 2. They use less gasoline and oil because they 
is particularly interested in getting de- are powered by six-cylinder valve-in-head 

pendable transportation at lowest cost, the money- engines. 





saving advantages of Chevrolet Trucks have a particu- aq 
E it ' P 3. They give longer, more dependable service 


larly st ‘ l. Truck fter truck buyer is . , 
arly strong appea ruck buyer after truck buyer is Lecnmee of the cate quality sania 
liscovering that it pays three ways to buy Chevrolets. . . . 
— 8 ciate tie, chevra ny rolet builds into every part of its products. 
And truck buyer after truck buyer is deciding to take 


advantage of the big savings which Chevrolet offers. You, Visit your nearest Chevrolet dealer—this week. Have a 


too, will get better haulage service at lower cost by buying thorough demonstration of the right Chevrolet Truck 


a Chevrolet Truck because of these triple economies: for your haulage needs. Buy a Chevrolet and get better 
ee a ae ee a ee truck performance at the world’s lowest prices! 


prices. CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 





Compare Chevrolet's low delivered prices and easy G.M.A.C. terms. A General Motors Value 


CHEVROLET TRUCKS 
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Selling More Sausage 





Suggestions Packer Salesmen Can 
Use to Increase Volume 


ITH retailers and consumers 
W mate sausage conscious through 
the “Get Acquainted With Sausage” 
campaign of the National Organization 
of Sausage Manufacturers, a division 
of the Institute of American Meat 
Packers, there is offered to packer 
salesmen a first-class opportunity to im- 
prove their sausage sales volume. 

Since only as much sausage can be 
sold as dealers pass out over their coun- 
ters, education of retailers in better 
sausage merchandising offers one means 
of increasing sales, not only in the 
warmer months but throughout the 
year. One sausage salesman points 
this out in the following letter: 


Editor THE NATIONAL PROVISIONER: 


At this season of the year the packer 
salesman is reminded many times that 
summer is just around the corner, that 
consumption of sausage and meat loaves 
is going to pick up, and that if he wants 
to get a little more than his share of 
this business he will have to begin 
to step on the gas. 


Step on the Gas! 


That many of us are not able to in- 
crease sausage and ready-to-serve meat 
volume as much as we should during 
the warmer months is due in large 
measure, I believe, to our failure to 
ey “step on the gas.” 





ad If increasing sausage volume was 
merely a matter of selling the retailer, 
per capita consumption of these deli- 
cious and convenient meats would be 
ice several times what it is. But, unfor- 
tunately for the packer and packer 
salesman, these products must move 
med out of the retail store before the sale 
ls completed. 

In saying this there is no intention 
to cast any reflections on retailers or 
Truck retail merchandising methods. That the 
retailer has not pushed sausage sales 
is largely because he has not been 
sufficiently encouraged to do so. He 
has not understood that consumers re- 
IGAN spond rapidly to sausage sales appeals, 

that volume of Sausage consumed is 
much below what it might be, and that 
with proper methods the sausage 
department can be made one of the 
most profitable in his store. 


That such a condition exists prob- 
ably is the fault of no one. It has been 
generally recognized in the meat in- 
dustry for some time. The attention of 
salesmen has been called to it, and they 
have been urged to talk better sausage 





ave a 


yetter 
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cker 


merchandising to their customers as 
one means of increasing sausage con- 
sumption and also to encourage them 
with practical merchandising helps and 
suggestions. 


But the fact remains that few packer 
salesmen have worked closely enough 
with retailers to develop a volume of 
sausage business in line with possibil- 
ities. 

There is nothing new in the follow- 
ing suggestions on retail sausage mer- 
chandising. However, packer salesmen 
who have not given much thought to 
increasing sausage sales by encourag- 
ing retailers to give more thought to 
sausage selling may find in them some 
inspiration for better sausage selling. 


“Taste-It’’ Plan Makes Friends 


The “taste it” pian, originated and 
pushed for several years by the Visking 
Corp. still remains a valuable means 
for interesting housewives in sausage, 
particularly those varieties not so well 
known as some. This plan has in- 
creased sausage sales wherever used, 
and has by no means been worked to 
the limit of its possibilities. No 
packer salesman can make a mistake 
by suggesting its use to retailers. I 
have used it with good results. 


Operation of the “taste-it” plan is 
simple and inexpensive. Sausages to 
be featured for the day are sliced, the 
casing removed and each slice cubed or 
quartered. Each piece is then trans- 
fixed with a toothpick (end up) and 
placed on a paper napkin or doily on 
an attractive plate or platter. This 
plate or platter is then placed on the 
showcase, and behind it is stood a card 
naming the particular sausage and in- 
viting customers to sample it. 


Different styles of sausages are ar- 


ranged in this manner on different days 
so that housewives become acquainted 
with all varieties the retailer sells. 


Variety Encourages Purchasing 


Many retailers fail to move the quan- 
tity of sausage they should because 
they do not stock a sufficient quantity 
or variety to attract attention. A few 
pounds of frankfurters, bologna and 
liver sausage in a show case make a 
poor showing, and are very liable to 
create an unfavorable impression in the 
minds of customers. <A_ well-stocked 
case, on the other hand, has just the 
opposite effect. It not only attracts 
customers’ attention but also encour- 
ages purchasing. 

Also, as the retailer’s investment in 
a sausage stock increases his interest in 
sausage grows, and he is more liable 
to give more attention to merchandis- 
ing in order to turn it over more 
rapidly. 

The pound sausage assortment has 
been found popular with customers, and 
a valuable aid in making consumers 
conscious of sausage quality and va- 
riety and increasing sausage sales. Such 
an assortment is often made up of four 
slices each of eight different kinds of 
ready-to-serve meats on a tray, or in 
a transparent package with a sign 
reading “This Complete Assortment 
Only 00c.” Such an assortment might 
be made up of salami, summer sausage, 
bologna, liver sausage, spiced ham, 
tongue loaf, head cheese and veal 
sausage. 

Too few retailers suggest sausage to 
their cuustomers. Unless a housewife 
asks for it a sale never is made. 
Sausage, unfortunately, is in the spe- 
cialty class in too many sections of the 
country because people consider it 


(Continued on page. 25.) 





ONE WAY TO SELL MORE SAUSAGE, 


Page 23 





H 
a 

/ 
# 


oe eee. Pan 








Your Refrigeration Loss Through Faulty Insulation 


Is Just as Sure as Loss Through a Hole in Your Pocket 


While the production of your plant is curtailed on 
account of the low supply of hogs and cattle, why not 
use the slack time to repair or replace the cork insula- 
tion in your plant? 








The old cork or plaster finish that has fallen off the 
walls can easily and economically be replaced with 
ENAMELITE, without shutting off the refrigeration. 


Your own maintenance men can do this work with 
ENAMELITE, and repairs made NOW will save a larger 
expense later. 


The largest packing plants in the world are using 
ENAMELITE for repairing or when replacing their cork 
insulation. Why not profit by the experience of these 
plants? 


Write for full information, 
sample and prices 


THE PRESSTITE ENGINEERING CO. 
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on Air-Condj 
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Send for it) 
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CTURING CoMPany 
Milwaukee, Wis. 





Central Industrial District St. Louis, Missouri 











=-CALLS FOR 
(Fele}e) 
‘de}vi ie), CORINCO 
SENSE 
CORKBOARD 





Cork is the “Daddy” of all Insulation. 
Corinco Corkboard is manufactured from 
pure granulated Cork in a modern factory 
and serviced by a nation-wide chain of 
branch offices. It stands to reason there- 
fore, that Corinco Corkboard will satis- 


factorily fill your insulation needs. Why 





not write us your requirements. 


CORK INSULATION CO., inc. 


155 EAST 44th STREET, NEW YORK, N. Y. 


Branches in Principal Cities 
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Bacon Storage Tests 


Tests Compare Results in Storing in 
Ordinary Air Vs. Carbon Dioxide 


N a series of experiments, conducted 

in England, a cured bacon side was 
stored for 18% weeks in an atmosphere 
of carbon dioxide at a temperature of 
32 degs. Fahr. At the end of that time 
it was exhibited in the unsmoked state 
at Smithfield market. According to ex- 
pert opinion its appearance was hardly 
distinguishable from that of fresh 
bacon. There were no signs of micro- 
organisms, and the color was very 
bright. 

The side was then smoked, cut up, 
and distributed to experts for tasting 
tests. Results of these showed the bacon 
had kept very well. There was no sign 
of rancidity in the fat, and color and 
flavor of lean was excellent. The skin, 
however, was rather tough. The lean 
was slightly friable when cooked, but 
this fact was not reported by most of 
the experts to whom sample had been 
submitted. 

Other tests at lower temperatures 
were then made in order to determine 
whether still better results could be 
obtained. Two sides from the same 
pig were dry cured and stored un- 
smoked at 26.6 degs. Fahr. Another 
pair of sides were hard frozen at minus 
22 degs. Fahr. and stored at 14 degs. 


Condition of the Bacon 


One side of each of these two lots 
was stored in air and the corresponding 
sides in carbon dioxide. After eight 
months’ storage all four sides were de- 
frosted and smoked. The smoked sides 
were exhibited in London and later 
taken to Cambridge, where samples 
were tested. Other samples were dis- 
tributed to members of the meat in- 
dustry for additional tests. 


The results showed that both sides 
stored in air dried out badly, and sur- 
face of fat was very rancid. Owing to 
the rapid circulation of air in the room 
at 26.6 degs. Fahr., the side stored in 
air was dried out so much that the in- 
terior fat had been protected from ran- 
cidity. In the side stored in air at 14 
degs. Fahr., the fat was rancid through- 
out, and a yellow color had developed in 
many places. There was no sign of 
rancidity in the fat of the sides stored 
m carbon dioxide. 

Appearance of the gas-stored bacon 
was indistinguishable from that of 
fresh bacon. After being cooked, the 
lean of the gas-stored bacon at 26.6 
degs. Fahr. was possibly more friable 
than fresh bacon, but that stored in 
carbon dioxide at 14 degs. Fahr. was 
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just like fresh bacon. A striking point 
about the gas-stored bacon was that 
loss in weight during storage was al- 
most negligible. This was probably 
due to the fact that it was kept in a 
closed container. 


The foregoing experiments have all 
been carried out in gas-tight metal 
boxes capable of holding a carcase of 
pork or four sides of bacon. In order 
to study gas-storage on a larger scale 
under factory conditions, a gas cooler 
capable of holding 30 to 40 sides of 
bacon has been constructed. 


REFRIGERATION NOTES 


Revised plans for a $1,000,000 pro- 
posed cold storage plant at the state 
docks, Mobile, Ala., have been sent to 
Washington for PWA approval. 


Pine Bluff Cold Storage Co. has been 
incorporated at Pine Bluff, Ark., with 
capital stock of $25,000. 


Eberts & Bro., North Vernon, Ind., 
recently started rebuilding of a storage 
plant. 


A. P. Nelson and Leland Phelps of 
Spencer, Ia., plan to erect a $15,000 re- 
frigeration plant. 

Plans are being considered for erec- 


tion of a cold storage plant at Wamego, 
Kan. 


A new cold storage room is being 
added to buildings of the Polar Ice Co., 
East Palestine, O. 

Construction of a new storage plant 
at Sentinel, Okla., will soon be started 
by Joe. T. Brickell. 


The Cudahy Packing Co. of La., Ltd., 
has assumed ownership and manage- 
ment of the Victoria Cold Storage Co. 
at Kenedy, Tex. 

A new cold storage building is being 
constructed at 3138 5th st., Los Angeles, 
Cal. 

John Johnson, Orland, Cal., recently 
purchased a 2-ton refrigerating machine 
for his market. 


A. S. R. E. SPRING MEETING 


The twenty-second spring meeting of 
the American Society of Refrigerating 
Engineers, held in Detroit, Mich., May 
22 to 24, was characterized by inter- 
esting and instructive business sessions 
and an elaborate entertainment pro- 
gram for delegates and ladies, with 
numerous inspection trips to points of 
interest. The first business session was 
devoted to air conditioning, the second 
to commercial machinery and the third 
to progress in standards. 
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Among the papers read and ad- 
dresses made were the following: “The 
Psychrometric Chart,’ F. O. Urban, 
General Electric Co., Schenectady, N. 
Y.; “Some Trends in Air Conditioning,” 
S. C. Bloom, consulting engineer, Chi- 
cago; “Window Glass as Insulation,” 
C. D. Haven, Thermophane Co., Mil- 
waukee, Wis.; “Refrigerated Display 
Windows,” H. C. McPherson, Kroger 
Grocery & Baking Co., Cincinnati, O.; 
“New Investigation of Absorption Re- 
frigeration,” B. H. Jennings, mechani- 
cal engineering department, Lehigh 
University, Bethlehem, Pa.; “Motor 
Truck Refrigeration and Fuel,” Guy L. 
Tinkham, McCord Radiator & Mfg. Co., 
Detroit, Mich.; “Rational Development 
and Rating of Extended Air Cooling 
Surfaces,” H. B. Pownall, York Ice 
Machinery Corp., York, Pa.; “Industrial 
Machine Standards,’ A. B. Stickney, 
Chicago.; “Testing the Capacity of Ex- 
pansion Valves,” D. D. Wile, Detroit 
Lubricator Co., Detroit, Mich. 


HOW TO SELL SAUSAGE 


(Continued from page 23.) 


something suitable only for lunches, 
picnics, etc. Practically all varieties 
of sausage may be prepared in many 
ways, and offer the housewife the op- 
portunity to get variety, as well as 
food value, into her menu. These facts 
should be more generally appreciated 
and the retailer can help to bring them 
to the notice of the public. 


More Retailer Interest Needed 


Retailers—and of course the packer 
and sausage manufacturer, would 
benefit from more sausage publicity. 
Sausage is too often given an incon- 
spicuous position in retailers’ advertis- 
ing. It is one of the most profitable 
items for the dealer, and it would pay 
him to push it a little harder. 


These merchandising ideas by no 
means exhaust the list of suggestions 
for increasing sausage consumption the 
salesman can pass out to his retail cus- 
tomers. There are literally dozens of 
others every salesman has seen in use, 
which can be suggested to dealers. 


Increasing sausage volume is largely 
a matter of getting retailers interested 
in this produuct. The more success- 
fully the salesman can do this the 
greater volume of sausage and ready- 
to-serve products he will sell, not only 
during the summer months, but 
throughout the year. 


Yours truly, 
SAUSAGE SALESMAN. 
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THE Model “500” Motoco Recording Ther- 
mometer is a valuable addition to any equipment 
requiring temperature regulation. Its easy-read- 
ing, six-inch chart provides a continual, accurate 
temperature record and permits you to obtain 
greatest efficiency and economy in operation. 









The Model “500” Motoco Recording Ther- 
mometer is the result of many years of manu- 
facturing precision Temperature Indicating and 
Recording Instruments. The solid, liquid-filled 
movement is of exclusive Moto Meter design, 
sturdily constructed, and will render many years 
of valuable service. 

The Model “500” is manufactured in three 
types; i.e., wall mounting with flexible capillary 
tubing, portable with strap handle and flexible 
capillary tubing, and portable self-contained. 
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Write for detailed information. 


pleased to quote on your requirements. 
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Are You Getting the Most 
Out of Refrigeration? 


Make your “ice i 
a ma ” 
yen in some of the aden . 
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BY LEADING PACKERS 


for all wall 
openings in 
their cold stor- 
age plants. 


JAMISON. 
BUILT Doors 
— fast-closing, 
tight-sealing, 
long-wearing — 
are essential 
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Trade Active— Market Easier — 
Hogs at New Highs—Hog Run 
Moderate—Washington Develop- 
ments Unsettling— Cash Lard 
Trade Satisfactory — Meat De- 
mand Quieter. 


Market for hog products developed a 
reactionary tendency the past week, fol- 
lowing invalidation of NRA codes by 
Supreme Court. Lower markets re- 
sulted in all other commodities, and 
there was considerable apprehension as 
to the processing tax. Speculative longs 
dumped their holdings freely. Market 
ran into stop-loss orders at times. 

A slight pickup in hog run over that 
of late had some effect, as did also 
growing evidence in East of consumer 
resistance to current meat levels. 
There was considerable pressure from 
grain operators on December lard deliv- 
ery, predicated on the outlook for a 
good corn crop this year. The Decem- 
ber position established a new season’s 
low and had some influence on nearby 
months. 

Cash interests were buyers of July 
and September lard futures. Packing- 
house accounts were credited with 
taking a good part of the selling in the 
December delivery owing to unusual 
discount for December. 

Increase in hog receipts was hardly 
enough to talk about and had little or 
no effect on hog prices. Hogs at Chi- 
cago made a new high for season at 
10.20c, the best level since October, 
1980. The price subsequently reacted 
to 10.05c, but rallied again to 10.15c. 
Top price the previous week was 
10.05¢. 

Hog Receipts Gain 


Average price of hogs at Chicago at 
outset of week was 9.90c, against 9.50c 
the previous week, 3.40c a year ago and 
5¢ two years ago. 

Receipts of hogs at western packing 
points last week totaled 219,100 head, 
against 217,100 head the previous week 
and 538,400 head same week last year. 

Average weight of hogs received at 
Chicago last week was 241 lbs., against 
244 lbs. the previous week, 230 lbs. a 
year ago and 251 lbs. two years ago. 

Expectations were that Chicago lard 
stocks would show a moderate decrease 
during May. Cash lard demand was 
generally reported as satisfactory, but 
pork meats were meeting with some 
consumer resistance, especially in East. 
On the whole, however, cash trade in 
hog products appeared to be on a com- 
paratively satisfactory scale 

Lard exports reported official for week 
ended May 18 were only 3,463,000 Ibs. 
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Provisions dar 
Weekly Marple (Ce 


against 13,386,000 lbs. last year. Ex- 
ports from January 1 to May 18 have 
been some 56,651,000 Ibs., against 216,- 
018,000 lbs. same time last year. Ex- 
ports of hams and shoulders for week 
were 1,061,000 lbs., against 1,702,000 
Ibs. last year; bacon, 126,000 lbs., 
against 620,000 lbs.; pickled pork, 
333,000 Ibs., against 336,000 Ibs. 

PORK—Market was steady at New 
York wth a moderate demand. Mess 
was quoted at $27.75 per barrel; fam- 
ly, $26.50 per barrel; fat backs, $26.50 
@30.00 per barrel. 


LARD—Demand was fair and market 
easier at New York. Prime western 
quoted at 11.90@12c; middle western, 
11.90@12c; refined Continent, 12%@ 
12%c; South America, 124% @12%c; 
Brazil kegs, 12%@12%c; city tierces, 
10% @11c; tubs, 14%c; compound, car 
lots New York, 13c; smaller lots, for 
export, 13%4c. 

At Chicago, regular lard in round 
lots was quoted at 5c over July; loose 
lard, 10c over July; leaf lard, 25¢ over 
July. 

(See page 37 for later markets.) 

BEEF—Demand was fair at New 
York and market firm; mess was nomi- 
nal; packer, nominal; family, $22.00@ 
23.00 per barrel; extra India mess, 
nominal. 








Figuring Hog Cut-Out 


Hog cut-out values must be watched 
more closely than ever. 


They not only indicate what hogs are 
worth to the packer in relation to prod- 
uct values, but they are of considerable 
help in showing how to cut the most 
out of each carcass. 

Does price of lard justify cutting for 
the tank or favoring the various cuts? 

What are relative values of hams and 
loins; hams and bellies; shoulders and 
bellies? How can cutting be done to 
secure the greatest yields of the higher 
priced cuts? 

Cutting tests help to give the 
answer. 

Watch THE NATIONAL PROVISIONER 
cut-out tests. Compare results with 
those secured in your plant. Study cut- 
ting percentages and prices at which 
various cuts are selling. 

Adjust cutting practices to the mar- 
ket, and «naintain close control in the 
cutting room. Don’t permit product 
that should go onto higher-priced cuts 
to be left on lower-priced product. 

Adjust methods also to eliminate ex- 
pensive trimming. 




















How Sows Cut Out 


Sow cut-out values showed up con- 
siderably better during the first three 
days of the current week, compared 


with a similar period a week earlier, 
losses being reduced from $1.04 per 
ewt. to 72c per cwt. Product values 
were lower, $11.35 per cwt. or 2c per 
cwt. under last week. Live cost per 
ewt., however, was only $12.07, com- 
pared with $12.44 per cwt. a week ear- 
lier. Supply, while not large, appeared 
to be sufficient to go around. Quality 


did not improve appreciably, if at all, 
over that of a week earlier. 


The following sow test is worked out 
on the basis of live sow costs and green 
product prices at Chicago (THE Na- 
TIONAL PROVISIONER DAILY MARKET 
SERVICE) during the first three days of 
the current week, average costs and 
credits being used. These costs and 
credits are those prevailing on the Chi- 
cago market during the period. Pack- 
ers who desire to know how the sows 
they buy cut out should substitute in 
the test their own figures for those 
shown here. 


SHORT FORM SOW TEST. 


(Sow prices and product values based on THD 
NATIONAL PROVISIONPR DAILY MARKET 
SERVICE. Cutting percentages taken from actual 
cutting tests in Chicago plants.) 

——350 lbs. 
Per Price Value 


cent cwt. 
live wt. ts alive. 





Skinned hams, 18/22 ...... 11.0 18% $2.04 
POG, BSS. ccviescccccees 4.8 13% -64 
Boston butts .........ee08- 3.7 205, 76 
Balin, BS ccccccocvceses 8.5 19% 1.68 
D. S. bellies, 25/40 ........ 14.0 165% 2.32 
Wat Veeck, BE 2. ccscvese 4.0 12% 52 
Plates and jowls .......... 2.0 12% -24 
eS 2 eee 13.5 13% 1.79 
rr ee 2.0 12% -26 
Mise. (Feet, tails, neckbones, 

spareribs, trimmings, offal) 7.0 1.10 

Total yield and value....70.50 $11.35 


Cost of SOWS per CWH....cceecceccseeseers 
Condemnation loss ......++.+ 

Handling and overhead 
PROCUNRI GER onccces ccccvccvecccessacee 





Total cost per CWt. ..ccccccccccccccceccces $12.07 
Total value .....cccccccccccsccscccevccccce 
TOES PEE CWE, 2c ccccccccccccesecceccseces 9 .72 
TOBS POF SOW acccccccccccccccccccscccece 


FRENCH LARD DUTIES UP 


Increased customs duties will be 
levied on American exports of lard and 
cottonseed oil to France, according to 
an announcement of May 28. Increases 
will run as high as 100 per cent on 
animal and vegetable fats and greases. 
For the first time the United States 
was specifically kept on the new mini- 
mum duties, instead of being boosted to 
the general tariff which has operated 
in the past. 
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A SUPERIOR COOKER for SUPERIOR RESULTS 


3. 


Cooks complete batch of 
t time. : . 

ae aee eee ae Think what it would 
2. mean to you to be able 
Costs much less and requires to produce perfect sau- 
less time to operate. sage at all times! And 
3. by perfect sausage we 
Produces superior product at mean sausage that is 
ot times. never undercooked, 
never overcooked. No 


4. : 
: ' : spotty, streaky or irreg- 
Rane canine Se atm. 9 ee No means 
5. casings. No tangled or 


No tangled, burst or broken broken sausage. 


sausage. 


You get all these ad- 
vantages, and more, in 
the Jourdan Process 
Cooker. It pays for it- 
self through savings! 
Write for free illus- 
trated folder today! 


6. 


Applies color at same time 
sausage is cooked. 


7. 


Models for every space re- 
quirement. 





Manufactured under the following patents: No. 
1,690,449 dated Nov. 6, 1928 and No. 1,921,231 dated 
Aug. 8, 1933. Other Patents Pending. 


JOURDAN PROCESS COOKER 


JOURDAN PROCESS COOKER CO., 814-32 West 20th Street, Chicago, III. 
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Car Lese EQUIPMENT FOR FRESH 
came cwsemc =CASING CLEANING 


MACHINE No. 255 for 
crushing of hog cas- Get new efficiency in casing cleaning operations with 
ings in fresh cleaning GLOBE Equipment! Casings are stronger, cleaner, 


process outlined be- more uniform. Substantial savings are possible! 
low. Capacity up to 





700 hogs per hour. GLOBE Equipment for fresh cleaning of casings includes 
Check the layout il- cleaning, stripping and crushing machines for hog, beef 
lustrated below. Note and sheep casings. All are sturdily built, profitable to 
—_ apeptons evil use, economical to operate. 

straight-line and con- 

tinuous. Another ex- Write today for complete details and specifications 
ample of GLOBE 

skill in planning ona = Mireles Suen — wee nes 

for efficiency and 


= profit! (rb 
\ cr 1A 


Write en ee 5. See 
for ee | a ore 


pit hh. tL wearer 110-115" 











oll Deets u 


THE GLOBE COMPANY 


Complete Equipment for Meat Packers and Sausage Manufacturers 











818-28 West 36th St. 
Chicago, Illinois 
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IGHER average hog costs during 
H the first three days of the cur- 
rent week, without a corresponding in- 
crease in product values, resulted in 
hog cut-out losses from llc to 23¢ per 
ewt. greater than during the first four 
days of the previous week. Top hogs 
on Monday and Tuesday of this week 
reached $10.20—$12.45 with processing 
tax added—or 15c¢ to 20c higher than 
on corresponding days a week earlier. 
Prices were easier Wednesday, but still 
10c above the corresponding day of the 
preceding week. Costs per cwt. to 


Higher Hog Costs Again Increase 


packers, however, on averages used in 
this test were llc to 25c greater than 
costs on same averages last week. 
Product values, on the other hand, 
gained only a few cents per cwt. Loins 
were up somewhat, as were some cured 
meats, notably dry salt cuts and S.P. 
skinned hams. Trade was only mod- 
erate for practically all fresh and 
cured cuts, certainly not brisk enough 
to justify sharply higher prices paid 
for hogs, even taking into consideration 
the limited marketings. Cut-out values 
show from $1.50 to over $3.00 loss per 


Cut-Out Losses 


hog on the various averages—great 
enough, it would seem, to temper dis- 
position to scramble for live animals. 
The following test is worked out on 
the basis of live hog costs and green 
product prices at Chicago during the 
first three days of the current week, 
average costs and credits being used. 
Costs and prices are those applying at 
Chicago. They may or may not be 
typical of other sections of the country. 
Packers who figure cut-out values—and 
every packer should—ought to substi- 
their own hog costs and product values. 


HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THE NATIONAL PROVISIONER MARKET SERVICE, cutting percentages 





180-220 lbs. 220-250 lbs. 250-300 Ibs. 

Per cent Price Value Per cent Price Value Per cent Price Value 
live per per cwt. live per per ewt. live per per cwt. 
wt. Ib. alive. wt. Ib. alive. wt. Ib. alive. 

Meaeier BAIS. «on... x 600 ces sevwes 13.90 185% $ 2.59 13.70 18 $ 2.47 13.30 18 $ 2.39 
ES PRET has é rane kia oad sit oe eaten 5.50 14% .82 5.30 14% -76 5.00 13% .67 
SE EEE 4.00 20% 83 4.00 20% 83 4.00 20% 83 
Se Beer 9.70 23% 2.32 9.30 23% 2.21 8.80 22 1.94 
epee marr errs rancor 11.00 20% 2.30 8.70 19% 1.67 3.50 18% .65 
NT hs riai 5,4 5.6 019.0. e-nieneinais wiaietes Sespie wean shee 3.00 16% .50 9.00 16% 1.50 
Re Sal Lk Raise meal ewe eer 1.00 11% At 3.00 11% 35 5.00 13% 66 
OE 2 ere rr 12% .30 2.50 12% 30 3.30 12% .40 
OO ECO CCE 12% 26 2.10 12% .26 2.20 12% .26 
OU Ne, WOU, WE... oss.osccectiews 12.90 13% 1.71 12.60 13% 1.67 11.20 13% 1.30 
IE «cia ninigceaitiaiew ose oaleia tinct 1.50 13% .20 1.50 13% .20 1.50 13% .20 
ER ee 13% Al 2.80 13% 38 2.70 13% 38 
Feet, tails, neckbones............. 2.00 pate .09 2.00 re .09 2.00 ahh .09 
Serre rr me 38 39 ees ware .40 
TOTAL YIELD AND VALUE...........- 69.00 $12.32 71.00 $12.08 71.50 $11.67 

Cost of hogs per cwt.......... $10.10 $10.04 $10.01 

Condemnation loss............. .05 .05 .05 

Handling and overhead....... 65 58 54 

WOUUOII TOE... 5. ici vince 2.25 2.25 2.25 
TOA, COBT PER CW. once ccccwcee $13.05 $12.92 $12.85 
I NII Sk ore weaves eae aw are $12.32 $12.08 $11.67 

EME AD CWE 6 5 6.0.00 sow nsievceieres $ .73 $ .84 $ 1.18 

FOOD WOE DOR. occa sceciscsiveevas $ 1.46 $ 1.97 $ 3.25 


taken from actual tests in Chicago plants.) 















































PRODUCER ATTACKS AAA 


A new attack on the AAA was made 
by Dan D. Casement, Manhattan, Kan., 
leading farmer and stockman, coincid- 
ing with the announcement that wheat 
growers had voted 6 to 1 for a continu- 
ation of the AAA crop control program 
for their commodity in a referendum 
last week. Casement charged that the 
“AAA as an agency is fast undermining 
a form of government which served us 
well.” The country’s “strength, sta- 
bility and progress,” he said, “can be 
gained only by reliance on a free and 
uncontrolled agriculture.” 

AAA administrator Davis, in an- 
nouncing that new four-year contracts 


Week ending June 1, 1935 


were being drafted, said that the refer- 
endum vote will have an “important 
effect upon the future efforts of farmers 
to make practical use of the adjust- 
ment act” in other farm products. 


PASS FOOD AND DRUG BILL 


A modified version of the Copeland 
food and drug bill has passed the 
United States Senate and will shortly 
be considered by the House. The De- 
partment of Agriculture would admin- 
ister the proposed act, which is 
designed to increase the scope of the 
1906 food and drugs act in definitions 
of adulterated or misbranded articles. 


Danger that the meat packing indus- 
try might be subjected to double-bu- 
reau regulation under the bill was elim- 
inated some time ago when a specific 
amendment exempted the interstate 
meat industry from its provisions 
where these duplicated B. A. I. reg- 
ulation. 


GERMAN HOGS AND LARD 


Hogs sold at $15.25 per cwt. in Ber- 
lin, Germany, during the week ended 
May 15. Lard in tierces at Hamburg 
brought $26.55 per ewt. during the same 
week. During previous week price of 
hogs was $15.59 and $26.77 for lard. 
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Ex] 
U. S. 
A ] S ] 
Total 
o United 
n /Vationa se cating 
West | 
Total 
«& United 
Contine 
West | 
B. N. 
Other 
CHILI POWDER Tota 
United 
Contine 
CHILI PEPPER sth 
ba 
For Chili Con Carne, Brick Chili, Ta- ther 
males. We have furnished packers their 
Chili Powder seasonings for years—hence 
the choice of any one of our marks can 
be made with confidence that its flavor 
is right. From 
New } 
Boston 
C. P. CHILI = 
— 
-y : New 
FRANKFURTER SEASONING Monte 
alifa 
A frankfurter seasoning with which has Total 
been blended a selected chili pepper to er 
produce the zest and snap required in ee 
genuine Chili frankfurters. Cor. v 
SUM 
SUNSET PEPPER (Absolutely pure) 
Pork, 
Red Sausage pepper with abundant natu- Anan 
ral oil. Same heat as white pepper... Ibs. 
costs less, Card, 
DON GARLIC POWDER, BAI quality 
Nl 
DON ONION POWDER, BAI quality Re 
The Gnest and strongest produced. UCCESSFUL sausage men know that without absolute ly 
PIMIEXO (S — uniformity in a// their raw materials there can be no 
9, . . . . . 

O (Sweet red spice) uniformity in their finished products. West. 
True spice value as well as color. Used ° ‘ Steer 
in sausage and canned foods. And when it comes to salt, they know they’re safe come 

For facts describing these when they choose Diamond Crystal. Because they know pe 
excellent American spices, : $ Mutt 
write for samples and in- that quality Sausage, more than any other product in . —_ 
formation. the packing house, deserves a high-grade salt such as Roi 
: : 1 
Quick shipments from Los Angeles and Chicago. Diamond Crystal tee always uniform, Catt 
. . alvi 
pene consistently pure, day in and day out. Hog 
E. W. CARLBERG CO., You see, they find that Diamond 
215 Pershing Rd., Kansas City, Mo. ° ‘ ° 
Crystal is milder than ordinary salt... 
S. HOLST-KNUDSEN, : 
105 Hudson St., New York City they om ae Sane to develop better PHI 
flavors. And its porous, flat flakes dis- Re 
USED EXTENSIVELY BY I. A. M. P. MEMBERS. solve faster... more evenly. Test it in and ] 
your plant. Diamond Crystal Salt Co., 
' (Inc.), 250 Park Ave., New York, N.Y. bad 
: “4 — * 3 wos 8 i < ee 
— : 7 Bull 
tite eer tee CHIL! PRODUCTS ve 
K Special: XS: fhe cit See y : : Mut 
Kise. Shactaaaiia CORPORATION "> pat 
No. 1 Mexican: ‘ See sh + ‘ et : Local 
Cun P ge EAST som seeT = 
VST ee ats: fae 866 LOS ANGELES, CALIF. Hog 
is Ee res: : oS Shee 
SS: CS: ats Seas CED eS 
Fey. Mexican: Chicago, Ill, 160 E. Illinois St. 
No. 1 Mexican: wo - . J 
SORES SS 
S TA NDA RDIZED QUALITY UNIFORM IN COLOR... PURITY... DRYNESS. . . SOLUBILITY fe: 


SCREEN ANALYSIS...CHEMICAL ANALYSIS...CHARACTER OF FLAKE 
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PORK PRODUCTS EXPORTS 


Exports of pork products from the 
U. S. week ended May 25, 1935: 


PORK. 
Week Week 
ended ended 
May 25, May 26, } 
1935, 1934, 
bbls. bbls. 


Patel ..cccccccvccccves 5 
United Kingdom ........ rer tree 
Continent ...--+e+eeeeees asenaee 5 


SE ENED once cc ewcess 
BACON AND HAMS. 
Mibs. Mlbs. M Ibs. 





nina alanine Dew bthe 1,641 1,512 81,112 
gina Kingdom - 1,640 1,271 80,339 
Continent ...... we bees 176 542 
West Indies ............ 1 ‘7 e660 ‘55 
B. N. A. Colonies........ een ye 1 
Other countries ......... ie 65 175 
LARD 
Mibs. Mibs. M lbs. 
NES Oe eee 1,749 11,252 77,911 
Ualted Kingdom ........ 1,541 8,141 70,994 
Continent ......++ee-eeee 19 3,090 3,633 
Sth. and Ctl. America.. 66 20 1,110 
OT Se 123 een: 2,155 
N. A. Colonies....... exe vee 13 
Other countries ......... eee 1 6 
TOTAL DBXPORTS BY PORTS. 
Bacon and 
Pork, Hams, Lard, 

From bbls. Milbs. M Ibs. 
TEED, o's ee:0/60.0.08 s04e og es ‘350 716 
CF agc45ccues aeeee'es pean 22 wen 
ee. SCE er tne 146 
whee ha 164 
pee ines enna 186 
| eee crip 1,268 534 
Halifax ..cccccccccccccce cee 1 3 
ER re ree ——- 1,641 1,749 
Previous week .......... 64 940 2,929 
SRE, 0 6:0:6:50:60 a6 25 1,399 1, 164 

Cor. week 1934.......... 5 1,5 


SUMMARY NOV. 1, 1934, to MAY 
1934 to 1933 to 
1934. 


1935. Increase. crease. 

Pek, Be... 290 432 eee 141 
Bacon and Hams, 

ay + CREM 81,112 87,956 ye a 6,845 

- * 77,911 243,992 ocoe 206,088 


NEW YORK MEAT SUPPLIES 


Receipts of Western dressed meats 
and local slaughters at New York, week 
May 25: 





Week Cor. 
ended Prey. week, 
West. drsd. meats: May 25. week. 1934. 
Steers, carcasses. . 8,9981%4 8,876 9,345 
Cows, carcasses... 1,192 1,353 811 
Bulls, carcasses... 35214 340 *300 
Veals, carcasses... 12,834 10,976 13,875 
Lambs, carcasses. . 2,794 43,328 27,294 
Mutton, carcasses. 8,309 2,572 3,591 
Beef cuts, Ibs... 468,629 431,335 > ttt 644 


Pork cuts, Ibs....1,326,588 1,650,463 2,356,524 


Local slaughters: 





Cattle 7,707 7,821 
Calves 17,233 15,881 
Hogs 30,468 39,500 
Sheep ... 59,487 46,527 


PHILADELPHIA MEAT SUPPLIES 


Receipts of Western dressed meats 
and local slaughter for week May 25: 





Week Cor. 

- ended Prev. week, 

West. drsd. meats: May 25. week. 1934. 
Steers, 1,923 2,946 
Cows, ee 1,189 976 
Bulls, 511 456 
Veals, carces 2,058 2,671 
Lambs 14,815 10,996 
Mutton 1,269 1,715 
Pork, 441,511 428/138 


Local Pica Tac 
Cattle ......., 





718 
Calves 7s 
Hogs 17,733 
Sheep 4'928 





_Have you read “Pork Packing,” THE 
NATIONAL PROVISIONER’s latest book? 
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CHICAGO PROVISION MWARKETS 





Reported by THE NATIONAL PROVISIONER DAILY MARKET SERVICE 


FUTURE PRICES 


SATURDAY, MAY 25, 1935. 


Open. High. Low. Close. 
LARD— 
May ...13.55 Sesie cece 13.55 
July .. mY 13.60 13.52% 13.60ax 
gl -13.67% 13.75 13.67% 13.70b 
Oct. -13.70 cece 13.70ax 
Dec. -13.35-321%4 13. 35 J 13.25 13.25ax 
CLEAR BELLIES— 
SE intiy kao 13.574%n 
a «0s. sae 13.60b 
Sept. 17.10 s 


MONDAY, MAY 27, 1935. 





LARD— 

May aie dee 

July 13.55 13.50 

Sept. 3.65 13.55 

Oct. 13.60 13.50 

Dec. 13.10 12 

CLEAR BELLIES— 

SE cane 444 

Se swe, &6irn 

eee 17.124%ax 
TUESDAY, MAY 28, 1935. 

LARD— 

May ...13.40 13.47% 13.35 13.474%4b 

July .13.3744-32% 13.45 13.25 13.45b 

Sept. ..13.421%4-40 13.52% 13.35 13.5244b 

Oct. ...13.37% 13.47% 13.35 13.4744b 

Dec. ...12.80-70 12.80 12.47% 12.62%b 

CLEAR BELLIES— 

eer 17.25b 

July 17.00 17.00b 

Ee ee 17.10ax 


WEDNESDAY, MAY 29, 1935. 


LARD— 

May ...13.37% 13.37% 13.30 13.30ax 
July ...13.37% 13.37% 13.20 13.20 
Sept. ...13.45 13.45 13.27% 13.30ax 
Oct. ...13.27% 13.27% 13.25 13.25ax 
Dec. ...12.60 12.60 12.4214 12.42% 
CLEAR BELLIES— 

MT we. cave .25b 
July ...16.90 ida’ 16.90ax 
Sept. ...16.90 16.90 16.75ax 





THURSDAY, MAY 30, 1935. 
Holiday. No market. 


FRIDAY, MAY $31, 1935, 


13.42% 13. 27% 13.27% 





CLEAR BELLIES— 


May .......17.37% 17.55 17.37% 17.55 
20s nee 16.90 16.95 16.90 16.95b 
ie cas ee 16.90 Ss00 + 16.90 


Key: ax, asked; b, bid; n, nom.; —, split. 


MEAT IMPORTS AT NEW YORK 
For the week ended May 27, 1935. 


Point of 


origin, Commodity. Amount. 
Argentine—Canned corned beef........ 153,072 lbs. 
Argentine—Oleo  stearine . . 465,246 lbs. 





Argentine—Roast beef ......... 
Canada—240 quarters of beef 
Canada—962 pieces fresh beef 





Canada—48 veal carcasses............ 5,983 lbs. 
ee ene 3,007 lbs. 
Canada—Pickled pork hams........... 4,500 Ibs. 
Canada—Fresh calf liver.............. 2,760 Ibs. 
Danzig—Cooked ham .............+0.. 6,244 Ibs. 
England—Meat paste .........ccccccces 409 Ibs. 


England—Smoked bacon 
Germany—Smoked ham 


0k ess bt ene ceee 965 lbs. 
GePMANY—SAUSEZE .cccccccccccccseeves 4,698 lbs. 
Holland—Cooked ham ..............0. 1,546 lbs. 
Irish Free State—Bacon............... 958 Ibs. 
er ee 4,503 lbs 
OS ea er. ee 1,171 lbs. 
New -Zealand—300 quarters fresh frozen 

ME Suidide cca euebuleste0 504s ube eee ee 51,123 Ibs. 
New Zealand—Frozen bull beef....... 49,212 Ibs. 
Norway—Liverpaste .......cceccseeees 331 Ibs. 
Norway—Meat balls ............e0e005 265 Ibs. 
WENN Seven sede weesdiesceeediees 75,892 Ibs. 
Uruguay—Canned corn beef........... 54,000 Ibs. 


Uruguay—Beef extract 


13.3744 13,2244ax 
13.4744 13.2714-30 
13.37% 13.30ax 


13.25 
12.45 12.22% 12.2214-25 


. 32,400 Ibs. 
43,559 lbs. 
51,465 lbs. 


Co wssde-weSsane 17,460 lbs. 
Ce eeveccccccces 13,551 Ibs. 


pecs sseuesveres 32,928 lbs. 


CASH PRICES 


Based on actual carlot trading Wednesday, 
M 35. 














ay 29, 1 
REGULAR HAMS 
Green *S.P. 
eer 19 18% 
SE. an9-000d¢66500<0epes 19 18% 
SEE: | utensenan aueseesens 19 18% 
eA ew voinaid cciane aida te 19 18% 
DHSS RAR .ccscccc'eccvce 19 eee 
BOILING HAMS 
Green *S.P. 
18 
18 
18 
*S.P. 
19% 
19% 
19 
19 
18 
16% 
16 
15% 
15 
14% 
*8.P. 
144% @15 
14% 
13% 
12-14 13% 18% 
Short Shank Mec over. 
BELLIES 
(Square cut seedless) 
(S. P. %4c under D. C.) 
Green *D.C. 
6 8 22% 22% 
8-10 22% 22 
10-12 2214 22 
12-14 21 21% 
14-16 19% 20 
16-18 19% 19% 
*Quotations represent No. 1 new cure, 
D. 8S. BELLIES 
Clear Rib 
Sa . westskucvessoueanee 17% eee 
BE «= Se 60eessbaeeeenoun 17% = 
DE. wéivcssscqesdneentes 17% bas 
SED. sesscueveecceenenae 17% 17 
Dn.  «sdeuwecepeoaenteh 17% 17 
Dn.  Kecépadreatenseoese 17% 17 
a) ee eet 7 16% 
SE .. socuadeee genic acta 16% 161% 
BP” “erevessecwadeh wes 165% 16% 
D. 8S. FAT BACKS 
TT  cccctesceeshesb bee¥eneeuaeeeeeeebonne 12% 
CE. cvareseieitensactas cqneeeease suns 12% 
BPG eccccecescessunntenswncecensses 12% @13 
DINED. 0a< 9 vie 0g skenseedanesunsnede eee aematn 13 
MEE .4609-60te0seew ware ndngeeuseeweraeGlees 14% 
PIPED © \ «te 004008 ta nbeee caw haweseseeeretkea 15 
DED |. -+:t6n cpa ch eunnd nna neniae ne ataeetekn 15% 
SPE”. sa vheeedpheneearebessney Geet eeneead 15% 
OTHER D. S. MEATS 
Extra Short Clears........ 35-45 174%n 
mrtra Ghort BISS......ccccs 35-45 1744n 
SD aaa 6- 14% 
JS eee 46 12% 
Jowl Butts ..... ° 14 
Green Square Jowls wre 15% 
Green Rough Jowls........ 138% 
LARD 
Po Se er ea 13.45ax 
eee eae 3.60 
Refined, boxed, N. Y.—Export.......... unquoted 
OEE. SEE ancicctaensaeee® aaaeea -50 
FOE WE Bie snbes8seanobes beset daa tekee 13.75n 


BOSTON MEAT SUPPLIES 


Receipts of Western dressed meats 
at Boston, week ended May 25, 1935: 


Week 

ended 

West. drsd. meats: May 25. 
Steers, carcasses ...... 2,406 
Cows, carcasses ...... 1,686 
Bulls, carcasses ...... 24 
Veals, carcasses ...... r=4 
Lambs, carcasses ..... mz FT 
Mutton, carcasses ..... 1,256 
Pe We a wawdcedaxos 140,259 


Cor. 
Prev. week, 
week. 1934. 
2,423 2,737 
1,442 1,778 
57 28 





g 

“ 14,863 
1.047 759 
235,923 259,862 
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A single M & M Hog mer':- 
all grinding requirement» 
of rendering plants. Takes 
fats, bones, carcas- 
ses, viscera, etc Re- 
duces everything to 
aniform degree of 
fineness at low oper- 
ating cost! Let us analyze 
your requirements and 
make cost-cutting recom- 
mendations. Write! 


MITTS & MERRILL, 1001-51 s. Water 8t., 
Builders of Machinery Since 1854 











BUILDS 
PROFITS 





steam, 
power, labor, 
space. In- 
creases mel- 
ter capacity. 
Makes 
ground prod- 
uct give up 
fat and mois- 
ture readily. 
Cuts opera- 
ting costs! 


Saves 


SAGINAW, MICH. 





Grind Cracklings 


at Lower Cost 


TEDMAN’S Type “A” Hammer 
Mills are especially adapted for the 
reduction of packinghouse by-products, 
fish scrap, etc. Their extreme 
sectional construction saves time 
in changing hammers and screens 
and in the daily clean-up which is 
required where edible products 
are reduced. 


Nine sizes—5 to 100 H.P.—capacities 
500 to 20,000 pounds per hour. Write 
for catalog 302. 


STEDMAN’S FOUNDRY 


& MACHINE WORKS 


AURORA, INDIANA, U. 8. A. 
Founded 1834 


ing materials. 


Chicago 
37 W. Van Buren 8t. 








Heavier and more dependable construction and many exclusive 
improvements have made Williams Hammer Mills an over- 
whelming favorite with American packers and renderers, 
Grind tankage, bones, greasy cracklings and hash dry render- 
30 sizes and types. 
cracklings and tankage, 
Floating’’ Vibrating Screen. 


Williams Patent Grusher & Pulverizer Co, 
2708 North Ninth St., St. Louis, Mo. 


« 


Grinders for By-Products 
Vibrating Screens 


For screening greas 


let us tell you about the ‘‘Full- 


New York 
15 Park Row 


San Francisco 
326 Rialto Bldg. 








EASTERN FERTILIZER MARKETS 

(Special Report to The National Provisioner.) 

New York, May 28, 1935. 

The present quotation on dried blood 
is about $2.75 per unit f.o.b. New York 
but sales were made quite a little under 
this price. South American is offered 
at $2.70 per unit c.if. Atlantic and Gulf 
ports for June/July shipment. 

Ground tankage is offered at $2.60 
and 10c and probably can be bought for 
less as there is no demand except for 
future at lower prices. Unground sold 
at $2.25 and 10c f.o.b. New York. 

Foreign bone meal is lower in price 
and the demand is limited. 

Other fertilizer materials such as 
sulphate of ammonia, superphosphate 
are weak in price. 


WEEKLY WOOL REPORT 


The wool market is much slower than 
last week. The advancing price trend 
in Boston has been halted as a result 
of the let-up in demand. Sales are 
being closed on fair quantities of the 
finer western-grown wool at about 
steady prices compared with transac- 
tions earlier in the week. The extreme 
prices realized are less frequent than 
they were a few days ago. Strictly 
combing, 58 and 60c; half-blood terri- 
tory wool is bringing 67 to 70c scoured 
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basis. Short French combing 64c and 
finer territory wools in original bags 
move at 63 to 66c scoured basis. Aver- 
age 12-month Texas wool brings 70 to 
7lc scoured basis, while choice lines 
are firmly quoted at 73 to 75c. 


FERTILIZER MATERIALS 


BASIS NEW YORK DELIVERY. 


Ammoniates. 
Ammonium sulphate, bulk, per 
basis ex vessel 
June, 1935 
Ammonium _ sulphate, 
per 100 Ibs. f.a.s. New York nominal 
Blood dried, 16% per unit @ 2.75 
Fish scrap, dried, 11% ammonia, 
10% B. P. L., f.o.b. fish factory.. 2.50 & 10c 
Fish meal, foreign, 11144% ammonia, 
10% B. P. »* Cul. @ 34.50 
Fish scrap, acidulated, 6% ammo- 
nia, 3% A.P.A. f.o.b. fish factories 2.25 & 50c 
Soda nitrate, per net ton; bulk 
@ 23.50 
24.80 
25.50 
2.60 & 10c 


2.25 & 10c 


ton, 
Atlantic ports: 
@$24.00 


Tankage, 
15% B. P. 

Tankage, unground, 10-12% 
nia, 15% B. P. L., bulk 


Phosphates. 
Foreign bone meal, steamed, 3 and 
50 bags, per ton, C.i-f............ 
Bone meal, raw, 4% and 50 bags, 
3 Ct ee eee rere 
Superphosphate, bulk, f.o.b. Balti- 
more, per ton, 16% flat 


Potash Salts. 


Manure salt, 30% bulk, per ton.... 
Kalnut, 20% bulk, per ton 
Muriate in bulk, per ton, 40c unit 


ammo- 


Dry Rendered Tankage. 
50% unground 
60% ground 


LIVESTOCK SHOW PLANS 


Approximately $100,000 will be 
offered in premiums at the 1935 Inter- 
national Live Stock Exposition, accord- 
ing to B. H. Heide, secretary-manager. 
The show will be held at the Chicago 
Stock Yards November 30 to December 
7 in the new million dollar amphitheatre 
constructed last fall as a permanent 
home for this exposition, which since 
1900 has annually marked the close of 
the stock show and fair season of the 
United States and Canada. 

The same classifications will be pro 
vided for the show this year as last, 
it was determined at the spring meet- 
ing of the Exposition’s board of direc- 
tors, held at Chicago on May 14. The 
only change will be a slight alteration 
in the weight division of the carlot fat 
cattle show. Carlot entries will com- 
pete at the 1935 Exposition according 
to the following weight ranges. One 
class for steers weighing under 1,050 
Ibs., another for loads averaging 1,05) 
lbs. and under 1,150 lbs., and a third 
for carlots that come within the weight 
range of 1,150 lbs. and over. 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
May 1, 1935, to May 29, 1935, totaled 
1,967,135 lbs.; tallows, none; grease 
none; stearine, 154,400 Ibs. 


The National Provisione 

































































NS 


ill be 
Inter- 
accord- 
anager. 
Yhicago 
cember 
theatre 
manent 
h since 
lose of 
of the 


be pro- 
as last, 
g meet- 
f direc- 
4. The 
teration 
riot fat 
ill com- 
ccording 
s. One 
er 1,050 
ng 1,050 
a thi 

2 weight 


ORTS 


ork City; 
, totaled 
greases, 








TALLOW — Tallow market at New 
York presented a very strong appear- 
ance the past week. Demand was not 
aggressive, but market was fairly ac- 
tive. Turnover was estimated at around 
500,000 Ibs.,extra being trading through- 
out week at 7%%c f.o.b. best level of sea- 
son, but unchanged from previous week. 

There was no particular business to 
West from New York the past week, 
but this was due to a lack of offerings 
rather than a lack of inquiry. The West, 
it was said, would have paid better than 
Tle f.o.b. for tallow for July shipment. 
NRA developments at Washington ap- 
peared to have had little or no in- 
fluence on tallow market, although 
weakening in other commodity prices 
attracted some attention. South Amer- 
ican stuff was quiet during week, and 
was last quoted at New York at 6%c 
cif. nominal. 

At New York, special was quoted at 
Te; extra, 7\c f.o.b.; edible, 8% @84c. 

At Chicago, market was steady on 
tallow but rather quiet owing to limited 
offerings. Buyers seemed interested in 
quantities around the prevailing levels. 
At Chicago, edible was quoted at 8'4c; 
fancy, 7%c; prime packer, 75% @7%c; 
special, 744c; No. 1, 

There was no London tallow auction 
this week. At Liverpool, Argentine 
beef tallow, June shipment, was off 6d 
for week at 29s 9d. Australian good 
mixed, June shipment at Liverpool, was 
also quoted at 29s 9d. 


STEARINE — Demand was fair at 
New York, and market was firmer and 
4c better than previous levels. Oleo 
was quoted at 944c plant. At Chicago, 
the market was moderately active and 
very steady, with oleo quoted at 9%c. 


OLEO OIL — Demand was rather 
moderate during week, and market took 
on an easier tone. Extra at New York 
was quoted at 12@12%c; prime, 114% @ 
12c; lower grades, 1c. 

At Chicago, demand was moderate 
and market very steady. Extra was 
quoted at 12%4c. 


(See page 37 for later markets.) 


LARD OIL—A routine demand was 
noticeable at New York the past week, 
but market was very steady. No. 1 
barrels were quoted at 10%c; No. 2, 
10%c; extra, 11%c; extra No. 1, lle; 
winter strained, 12c; prime, 16%c. 

NEATSFOOT OIL — Demand was 
moderate, but market was steady and 
unchanged during week. Cold pressed 
at New York was quoted at 6%4c; ex- 
tra, 11%e; No. 1, 1le; pure, 11%c 


GREASES = ib evatenadioedieis 
Strength in tallow market, a barely 
Steady tone developed in greases at 


Week ending June 1, 1935 


= lallows ~=iGreases Be 
betkly Markee Rett 


New York, following the lower trend 
in most other commodities. Soapers 
were reported to have backed away 
from market and offerings were rather 
fair. Washington NRA developments 
created apprehension as to processing 
tax, and this appeared to have been a 
factor in the latest developments. 


Last business in yellow and house 
was at 6%c New York, although some 
indicated that they might shade that 
level %&c on bids. At New York, yellow 
and house were quoted at 6%@7c; A 
white, 74@7%c; B white, 74%@7%c; 
choice white, 8% @8c. 

At Chicago, choice white grease was 
moving in a fair way at full market 
level. Demand for other grades was 
fair, but offerings appeared to be rather 
limited and very steadily held. At 
Chicago, brown was quoted at 6c; yel- 
low, 65% @6%c; B white, 7%c; A 
white, 7%c; choice white, all hog, 8%c. 


BY-PRODUCTS MARKETS 
Chicago, May 29, 1935. 
Blood. 


Unground quoted nominally at $2.75 
@2.80. 


Unit 
Ammonia. 
IIIs 4 ernie eib-o -0 hws are wa eleereeitene el $2.80@ 2.85 
MED i.aee'e0 cde inetaeese bensinbeunen 75@2.80 


Digester Feed Tankage Materials. 
Little activity; prices nominal. 


Unit 
Ammonia. 
Unground, 10 to 12% ammonia. . +. -$2.55@2.65 
Ungreens, BS tO 19%. oc cccccvvseveesiecs 2.25@2.35 


DAT, ENED: 9.6505. 90 504 00m ase veweaeen @ 2.35 
Dry Rendered Tankage. 
Last trading was at 65c; market 
steady. 


Hard pressed and exp. unground per 

ere potas @$ .65 
Soft prsd. pork, ac. grease qual- 

Te, Gl  skncewediesetoeekecsuatus @50.00 
Soft prsd, beef, grease & qual- 

TUF, CH vice cvennecse00s.0004suae @40.00 


Packinghouse Feeds. 
This market steady with last week. 


Carlots. 
Digester tankage meat meal 60%....$ 40.00 
Meat and bone ecrape BOG cccccce 40.00 
Steam bone a 65%, special feed- 
SS. WOE GH cvcccccssctidcenwises 30.00 
Raw bone a. for feeding.......... 30.00 


Fertilizer Materials. 
Market is seasonally quiet; 
$2.40@2.50 & 10c. 


High grd. tankage, ground, 10@ 
Bs Gt. anccceaeeerebsceeeme’s $2.40@2.50 & 10c 
Bone tankage, ungrd., low gd., 
DOP WR. cccccscccccscesvcscoes @16.00 
@ 2.40 


prices 


Horns, Bones and Hoofs. 
Little change; prices largely nominal. 


Horns, according to grade.......... $50.00@80.00 
Mig. chim DOmeS......ccccccccccccces 45.00@75.00 
a re re 27.50 
FORE DOMED ccccievcscccccesccesdvecss 16.50 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 








Bone Meals (Fertilizer Grades). 
Market steady and featureless; prices 


unchanged. 
Steam, ground, 3 & 50 ............. $18. 19.00 
Steam, unground, 3 & 50............. 16.50@17.50 


Gelatine and Glue Stocks. 
Prices continue largely nominal. 


ee, EE. ov ks seek essence eiees @21.00 
S. DEE « <nuesuguctsadeebese 12.00 
Horn pithe ........scceccscsscccces 16.00 
Cattle jaws, skulls and knuckles... @22.00 
Hide trimmings (new style) ........ 7.00 
Hide trimmings (old style).......... 12.00 
Pig skin scraps and trim, per lb.... 5%@ 6\4c 

Animal Hair. 

Market largely nominal. 
Summer coil and field dried.......... 1%@ 1%c 
... -f. SS eee @2ec 
Processed, black, winter, per Ib...... 8%4@9 ec 
Processed, grey, winter, per Ib...... 7™%@8 c 
Cattle, switches, each*.........ceseeee 1%@2e 


*According to count. 


HOG TAX CASE TRIED 


(Continued from page 18.) 


.other products. He stated that the hog 
operations of his own firm had been 
profitable until the tax became effective 
in November, 1933, and that losses of 
$185,000 last year were attributable to 
payment of approximately $1,250,000 in 
processing taxes. 


Cannot Pass on the Tax 
Mr. Schluderberg testified that the 
tax represents an enormous operating 
cost which cannot be passed on. 
“Why is this true?” asked Judge W. 
Calvin Chestnut who is hearing the 
case. 


“Because of consumer resistance,” 
answered Mr. Schluderberg. “The re- 
tailer’s customers refuse to buy at an 
increased price, preferring to buy other 
kinds of meat.” 

Joseph Kurdle of the same firm testi- 
fied that the price of hams and other 
hog products had doubled in the. last 
two years. He blamed the resulting 
drop in sales on the tax. 

John H. Schenck, auditor for the 
Gebelein company, testified that a profit 
of $1,340 had been made in 1933, but 
a loss of $15,000 sustained in 1934. The 
loss from January to April of this year 
was $12,123. He also said that the 
company had paid $149,000 of the 
$185,000 in taxes assessed against it, 
but that its working capital had been 
seriously impaired. 


AAA Defends the Tax 


Dr. Mordecai Ezekiel, economic ad- 
viser to the Secretary of Agriculture, 
was the chief AAA witness in the case. 
He declared that the drouth and not the 
processing tax was the major cause of 
failure of pork packers to earn profits 
in 1934. 


He also stated that pork packers now 
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had, as a result of the processing tax, 
a wider margin than they have ever en- 
joyed in the past, and that their theo- 
retical loss is now less than before im- 
position of the tax. 


Dr. Ezekiel admitted that consumers 
of pork products either lacked ability 
or willingness to pay a premium upon 
the commodity and the packer had been 
unable to pass on the tax. He said that 
another factor in financial losses of 
these concerns was in their inability to 
secure enough hogs to maintain a profit- 
able volume of business. 


Albert F. Goetze, president, Albert 
F. Goetze, Inc., stated that his losses 
had been so great he was forced to add 
other products, such as butter, eggs, 
cheese and fish, to prevent his corpora- 
tion from going out of business. 


The case in which the Butzer Packing 
Co., Salina, Kan., has attacked the tax 
on the grounds that it is not applicable 
to intrastate operations, has been post- 
poned until fall. 


LABOR RELATIONS 


Ruling by the U. S. Supreme Court 
declaring the fixing of hours and wages 
under many of the NRA codes to be 
unconstitutional had its effect on the 


labor situation. It was immediately an- 
nounced in many industries that wage 
and hour standards established under 
NRA codes would be adhered to, at 
least for the time being. 

‘Two hundred of the largest manu- 
facturers in the country notified their 
employees that conditions would be un- 
affected by abandonment of the codes, 
according to the National Association 
of Manufacturers. The United States 
Chamber of Commerce appealed to busi- 
ness to maintain existing conditions and 
many trade associations have made sim- 
ilar appeals to their members. 

Three of the large packing com- 
panies have indicated their intention of 
maintaining the current status in re- 
gard to labor standards. J. D. Cooney, 
vice president, Wilson & Co., stated in 
regard to the company’s policy, “There 
is no reason why any change in the 
status of the NRA should disturb our 
relationship with employees or call for 
any change in working conditions at 
this time.” E. A. Cudahy, president, 
Cudahy Packing Co., declared in a no- 
tice sent to all employees, “Until such 
time as it can be fully determined just 
what the effect the decision will have 
on industry, the Cudahy Packing Com- 
pany will continue to operate as it has 
in the past under the President’s re- 
employment agreement.” 


Oil Men Hear AAA Policies 
Attacked and Defended 


OLICIES and programs of the AAA 

were the exciting feature of the 
annual convention of the National Cot- 
tonseed Products Association at Mem- 
phis, Tenn., on May 27, 28 and 29. They 
were defended by representatives of the 
government and attacked by business 
and industrial speakers. 


Oscar Johnston, manager of the gov- 
ernment cotton pool, who has just re- 
turned from a survey of the cotton 
situation in Europe, defended the AAA 
cotton program and the processing 
taxes. His talk was broadcast over an 
NBC chain. He said our cotton export 
decline was due to the tariff and not 
the tax. He declared the government 
would go on with its crop program in 
spite of criticism and regardless of the 
Supreme Court decision. In concluding 
he said that “America must learn that 
he who sells must buy.” 


J. H. Caldwell of St. Louis, one of 
the largest feed manufacturers in the 
country, attacked the AAA as “Mr. 
Roosevelt’s perpetual motion machine,” 
and said “the processing tax is going 
to hit the farmer in the face so hard 
one of these days that he will think he 
has been kicked by a Missouri mule. It 
is going down in history as the crime 
of the age.” ’ 


There were more than 600 members 
of the cottonseed products industry in 
attendance. Addresses were made by 
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president T. H. Gregory, general coun- 
sel Christie Benet, director of educa- 
tion A. L. Ward, O. E. Jones of Swift 
& Co., Lawrence Meyers, chief cotton 
marketing section AAA, and G. S. 
Meloy, marketing specialist, U. S. Bu- 
reau of Agricultural Economics. Mr. 
Myers explained the features of AAA 
amendments now being considered, 
stating that some changes may be 
made in them in view of the supreme 
court decision. 

J. I. Morgan, Farmville, N. C., was 
elected president for the ensuing year, 
and T. H. Gregory was continued as 
executive vice president. Directors 
elected were F. S. Hunt, Decatur, Ala.; 
P. F. Cleaver, Little Rock, Ark.; E. D. 
Black, Macon, Ga.; C. W. Wallace, Mon- 
roe, La.; G. W. Covington, Jackson, 
Miss.; R. D. Gorham, Rocky Mount, N. 
C.; A. L. Durant, Hobart, Okla.; John 
T. Stevens, Kershaw, S. C.; W. H. Jas- 
spon, Memphis, Tenn.; R. M. Simmons, 
Sweetwater, Tex.; W. F. Pendleton, 
Dallas, Tex.; W. L. Weber, Taft, Tex.; 
Henry Wunderlich, Austin, Cal., and 
Stanley Pratt, Fresno, Cal. 

The new board will meet at Biloxi, 
Miss., on June 28 to consider plans and 
program for the coming year. A pro- 
gram of active cooperation with live- 
stock and dairying interests will be 
carried on during the coming year un- 
der the direction of educational direc- 
tor A. L. Ward. 


COTTON OIL TRADING 


COTTONSEED OIL—Store oil de. 
mand was moderate at New York, and 
prices were easier with the futures, 
There was no pressure of supplies on 
market. Crude oil was quoted at 9% 
nominal across the belt. 


Market transactions at New York: 


Friday, May 24, 1935. 
—Range— —Closing— 
Sales. High. Low. Bid. Asked, 
Spot & sie 
May 1 1084 1084 1070 a Bid 
June 1070 a 1095 
July . 9 1091 1084 1086 a 1089 
M.. cs'k eda “eee eee 1080 a 1095 
Sept. . 11 1097 1091 1092 a trad 
Oct. 10 1098 1090 1093 a trad 
Nov. 1085 a 1095 
ee 5 1091 1085 1084 a 1099 
Sales, 36 contracts; crudes, Southeast, 
946c nominal. 


Saturday, May 25, 1935. 


@ ie 

1070 a 1125 

1070 a 1095 

2 1082 1080 1079 a 1083 

: 1080 a 1095 

WR carson. Kerendclent eee 1085 a 1089 

eee 8 1091 1087 1087 a trad 

NE, cas cas. arco. he in ac ae 1080 a 1095 

MI aie Sai ase dire, eran 2 1079 a 1085 

Sales, 10 contracts; crudes, Southeast, 
9%c nominal. 


Monday, May 27, 1935. 
& can 
4 1094 1075 1075 a t 
1060 a 1080 
24 1079 1068 1071 a 1075 
1070 a 1085 
12 1085 1075 1081 a trad 
10 1085 1076 1078 a 1081 
1070 a 1090 
4 1081 1075 1069 a 1075 
Sales, 54 contracts; crudes, Southeast, 
9%4c nominal. 


Tuesday, May 28, 1935. 
ae & ma 
June .... 1050 a Bid 
July. 11 1062 1053 1056 a 1058 
DO Pe ee 1055 a 1075 
Sept. .... 30 1073 1060 1063 a trad 
Oct. 21 1072 1060 1065 a trad 
INR sabia: hi'es sik ates eating Raeaaite 1058 a 1070 
Dec. 6 1062 1055 1053 a 1059 
WRG iad nce. ieicrave- ewe Dees 1055 a 1065 


Sales, 68 con.; crudes, S. E., 944¢ nom. 


Wednesday, May 29, 1935. 

2: oon 

1040 a 1 
15 1053 1041 1041 a 1044 
bigger Cntpesah alegre een 1040 a 1060 
Sept. ..., 24 1061 1046 1050 a trad 
eee 21 1060 1047 1047 a trad 
1040 a 1055 
13 1050 1034 1030 a 1035 
1030 a 1040 


Sales, 73 con.; crudes, S. E., 944¢ nom. 


Thursday, May 30, 1935. 
HOLIDAY—No Market. 


(See page 37 for later markets.) 
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Trade on a Satisfactory Scale— 
Market Easier—Washington De- 
velopments Unsettling — French 
Situation Creates Uncertainties— 
Cash Trade Moderate—Weather 
South Not Altogether Favorable. 


In a satisfactory daily turnover, cot- 
tonseed oil futures market reversed its 
recent action the past week as a result 
of liquidation and professional selling, 
invalidation of NRA codes, and the dis- 
turbing financial situation in France. 
Liquidation in oil was orderly, however, 
coming through scattered commission 
houses. The professional element, who 
have been bearish for some time, 
pressed the decline. 


Support was rather limited and buy- 
ing power was mostly on resting orders 
and profit taking by shorts. On the 
whole market appeared to have given a 
fairly good account of itself, consider- 
ing the fact there was no outward evi- 
dence of any material pickup in con- 
suming demand. 


There were fears that the Washing- 
ton developments might create a ten- 
dency on part of consumers to operate 
on a hand-to-mouth scale for the im- 
mediate future. Weather conditions in 
the South were not altogether satisfac- 
tory. 

The sharp break in lard from the 
recent highs had considerable influence 
on oil. Western market felt effect of 
break in grains to new season’s lows, 
the rather favorable conditions for a 
good corn crop this year, and fears that 
processing tax might ultimately be 
tested in the Supreme Court and also 
be found unconstitutional. 


Smaller Consumption Expected 


The latter appeared to have been re- 
sponsible for a good part of the un- 
settlement in all of the commodities, 
where the processing tax exists. 


The impression prevailed that May 
oil consumption would not be as good 
as the same month last year. Less was 
heard of foreign oil imports, but there 
was a tendency to await government’s 
monthly figures as far as the imports 
are concerned. The hog run picked up 
slightly, but compared with last year 
continued very small. There has been 
no important increase in the make of 
lard, while the stocks of both lard and 
oil continue to decrease. Hog market 
established a new high for season, at 
10.20¢ Chicago, the best level since 
October, 1930. 


Crude markets were quiet throughout 
the week, as is usual at this season of 
year. Prices were nominally steady at 
9%c across the belt. 


Professional sentiment on cotton oil 


Week ending June 1, 1935 


Vegetable Oils 


pte Marge: Rete 


continued bearish at these levels, but 
there was a tendency in commission 
house quarters to lean to buying side, 
especially on breaks. 

Weekly weather report said abnormal 
cool weather prevailed in the Cotton 
Belt, while rainfall was light to mod- 
erate except locally. In general, week 
was decidedly unfavorable, principally 
because of low temperatures and per- 
sistently wet soil in the Northwest. 

COCOANUT OIL—Market was rather 
quiet and featureless at New York the 
past week, and quoted at 54%c. Pacific 
Coast prices were quoted at 4%c. Im- 
ported crude cocoanut oil attracted little 
attention, but was available at %c over 
our market. 

CORN OIL—tTrade was reported fair 
at New York. Market was steady. 
Prices were quoted at 9c. 

SOYA BEAN OIL—Market was quiet 
and routine, with crude New York 
quoted at 8.6c to 8.7c; refined, 11c. 

PALM OIL—Interest was moderate, 
but market was steady at New York. 
Spot Nigre was quoted 4%c; shipment 
Nigre, 442c; Sumatra oil, 456c nominal. 

PALM KERNEL OIL—Demand was 
quieter but market was steady. Ship- 
ment oil was quoted at 4%@4%c New 
York. 

OLIVE OIL FOOTS—Demand was 
fair and the market about unchanged. 
Spot barrels at New York were quoted 
8% @8%c; tanks, 7% @8%c. 


RUBBERSEED OIL—Market nom- 
inal. 

SESAME OIL—Market nominal. 

PEANUT OIL—Crude oil was quiet 








SOUTHERN MARKETS 


New Orleans 
(Special Wire to The National Provisioner.) 


New Orleans, La., May 30. 1935.— 
While cotton oil futures were declining 
on several successive days during cur- 
rent week crude remained firm at 9% 
@9%c lb. Valley with mills refusing to 
offer. With lard selling above usual 
premium over oil, consumption of latter 
is expected to increase, leading to firm 
markets. Bleachable steady with sell- 
ers indifferent. Soapstock and black 
grease scarce. 


Memphis 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., May 30, 1935.— 
Crude cottonseed oil 9%c lb. nominal; 
forty-one per cent protein cottonseed 


meal $28.00 f.o.b. Memphis, prompt and 
June shipment. 


















and unchanged at 9%c New York. Re- 
ports indicated a fair to good inquiry 
for refined. 


MEMPHIS PRODUCTS MARKETS 
(Special Report to The National Provisioner.) 
Memphis, Tenn., May 29, 1935. 

Cottonseed meal went into new sea- 
son’s lows on all months in a dull and 
inactive market. Weakness in outside 
markets made for very little buying in- 
terest and trading was confined entirely 
to the late months, October-November 
selling at $26.05 and December at 
$26.00. Near the close some buying in- 
terest developed at these levels but 
found very little meal available. With 
a holiday tomorrow traders were in- 
clined to hold off in making any exten- 
sive commitments. Closing prices were 
45 cents to 75 cents lower. 

Cottonseed lost another 50 cents to 
$1.00 in a quiet market with offers of 
new crop seed at $38.50 against best 
bids at $36.50. 


STATES FAVOR DOMESTIC FATS 


Five state legislatures this year have 
furthered the policy of enlarging mar- 
kets for domestic fats and oils by en- 
acting laws imposing taxes on the 
manufacture or sale of oleomargarine 
containing foreign fats and oils. These 
states are California, Arkansas, 
Georgia, Maine and New Mexico. Many 
state legislatures have now adjourned, 
but according to an analysis of the 
situation by J. S. Abbott, secretary, In- 
stitute of Margarine Manufacturers, the 
following legislation is still under con- 
sideration: 

Laws protecting domestic fats and 
oils—Florida, Tennessee, Connecticut, 
Michigan, New Hampshire, North Caro- 
lina and Pennsylvania. 

Laws taxing or in some way regulat- 
ing all margarine—Michigan, Pennsy]l- 
vania and Wisconsin. 


MAKING LARD COMPOUND 


What products enter into the manu- 
facture of compound? What propor- 
tion of each are used? “PoRK PACK- 
ING,” a new test book for the meat 
packer, published by The National Pro- 
visioner, gives this information. 


HULL OIL MARKETS 


Hull, England, May 29, 1935. — (By 
Cable.)—Refined cottonseed oil, 27s 6d; 
Egyptian crude cottonseed oil, 24s 6d, 
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KEEP UP THE 
-GOOD WORK! 


Delicious Seasoning 


For All Kinds of 


che Nationwide 
Sausage Campaign 
has been a move in 
the right direction. 
Keep the movement 
growing! 

Make sausage bet- 
ter, merchandise it 
better—you’ll get 
higher profits. And 
here’s a friendly tip 
—FRANK BAGS 
will improve the 
quality of your prod- 
uct, increase your 
returns. They pay 
for themselves in 
elimination of drop- 
page alone! 


Available in regular 
grades and striped 
type bags; made in 
sizes to fit all bunch- 
es. They keep 
franks cleaner and 
better. They pro- 
tect against con- 
tamination. They 
identify your prod- 
uct! 


Get acquainted with 
FRANK BAGS! 
Write for samples. 


FRANK BAGS 


all sizes and capacities 


regular and striped 





Neat and Clean 
No Losses 


0m SAUSAGE 


Oe READY-TO-SERVE MEATS 


NATIONWIDE CAMPAIGN MAY 6-JUNE 2 


bob 


State 1637 


222 West Adams St., Chicago, Ill. 
Selling Agent 


THE ADLER COMPANY 
CINCINNATI 
The World’s Largest Knitters of Stockinette Fabrics 
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URS BOLOGNA. ] 


SEASONING 


WITHOUT GARLIC 


CONTENTS OF THIS BAG 
PROPERLY SEASONS 
100 POUNDS OF MEATS 


Made by the mai 


LEGG'S OLD PLANTATION 
SEASONING 


A.C.LEGG PACKING CO.,Inc. 
BIRMINGHAM, ALA.—U.S.A. 











This is the time of year to push bologna sales. 
Nothing builds sales volume better than a deli- 
cious, tantalizing flavor and aroma such as is given 


by LEGG'S OLD PLANTATION BOLOGNA 
SEASONING. 


Genuine Legg’s Old Plantation Seasonings are 
available for any of the following: 


Big Bologna Pressed Bologna 


Long Bologna Weasand Bologna 
Ring Bologna Paraffine Bologna 
Canvas-back Bologna 
Oil Bologna 

Pickled Bologna 


New England Ham Bologna 


Leona Bologna 
All-pork Bologna 
Ham Bologna 


Berliner Bologna 


Legg's Old Plantation Seasonings are blended 
from pure and wholesome spices and herbs. They 
are widely used by leading packers throughout the 
United States. Samples for test batch free on 


request. 


AC.LEGG PACKING CO. INC. 


BIRMINGHAM. ALABAMA, U.S.A. 
WORLD'S LARGEST BLENDERS OF SAUSAGE c= SEASONINGS 
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WEER’S CLOSING MARKETS 





FRIDAY’S CLOSINGS 
Provisions 

Hog products were barely steady dur- 
ing the latter part of the week with 
easier hogs. There was. scattered 
liquidation pending developments over 
the week-end. There was little sup- 
port account Washington and French 
situation. Top hogs were at $10.00. 


Cottonseed Oil 
Cotton oil was quiet and barely 
steady following outside trend. Locals 
were pressing the declines. Cash trade 
was moderate; crude 9%c nominal. 


Quotations on bleachable cottonseed 
oil Friday noon were: July, $10.19@ 
10.21; Sept., $10.28; Oct., $10.20@10.19, 
sales; Dec., $10.14@10.13, sales. 


Tallow 


Tallow, extra, 7%c f.o.b. 


Stearine 
Stearine, 9%c sales. 


Friday's Lard Markets 

New York, May 31, 1935.—Prices are 
for export; no tax. Lard, prime west- 
ern, $12.00@12.10; middle western, 
$12.00@12.10; city, 114%c; refined Con- 
tinent, 12%c; South American, 12%c; 
Brazil kegs, 125gc; compound, 13¢ in 
carlots. 


BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner. \ 
Liverpool, May 31, 1935. 
General provision market firm, with 
a fair demand for hams and pure lard. 
Thursday’s prices were: Hams, Amer- 
ican cut, 88s; hams, long cut, 87s; Liv- 
erpool shoulders, square, none; picnics, 
none; short backs, unquoted; bellies, 
English, 62s; Wiltshires, unquoted; 
Cumberlands, exhausted; Canadian 
Wiltshires, 85s; Canadian Cumberlands, 
76s; spot lard, 61s. 


CANADIAN BRANDED BEEF 


Sales of branded beef in Canada dur- 
ing March, 1935, totaled 2,946,398 lbs., 
those for the same month in 1934 being 
3,890,023 Ibs. Sales of the first or red 
brand in March, 1935, amounted to 936,- 
650 Ibs. and those of the blue or sec- 
ond brand, 2,009,748 lbs. 


MEAT AND LARD EXPORTS 


Exports of lard, hams and bacon 
through port of New York during first 
three days of current week totaled 
47,650 lbs. of lard and 115,000 Ibs. of 
bacon. 


Week ending June 1, 1935 


BEEF IMPORTS AT NEW HIGH 


Imports of beef into New York 
reached a new record this week when 
684,785 lbs. were received from New 
Zealand and 11,389 lbs. from Canada, 
bringing the total movement for week 
ended May 29 to 696,836 lbs. New Zea- 
land boneless cow meat sold at 12c; 
boneless bull at 13c. 

Bacon and ham imports from Canada 
totaled 5,010 lbs. for the period and 
27,200 lbs. of frozen pork butts were 
received from the same source. 


South America and New Zealand 
shipped 649,836 lbs. of tallows and oils 
into the United States during the week 
while imports of canned meats from 
South America amounting to 712,890 
lbs. were reported. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports 
of beef this week up to May 31, 1935, 
show exports from that country were 
as follows: To the United Kingdom, 
69,767 quarters; to the Continent, 3,985. 
Exports the week ending May 24 were: 
To England, 167,536 quarters; to the 
Continent, 408 quarters. 








WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on May 29, 1935: 


Fresh Beef: 


STEERS: CHICAGO. BOSTON. NEW YORK. PHILA. 


(1) (300-500 









Ibs.) Cholod.....cccrccccee $17.00@18.50 es... . eee ee $17.00@18.50 sw eee eeeee 


Gy 45'0.000.00040.0500 00s shaw erawaen S  ~:) Serre. CF eS Eee 

Medium : a. «$s seen ese 1Z.5OGR1S.0O wc ccccccee 

Se re . | | Eee ee ULGREINSD we cccesccs 
STEERS: 

(3OS-GEO Tha.) eked. o.0c0e cvvevccecese pie)” eee 17.00@18.50 18.50@19.50 

GOOD. co cccccccccccccccesercscccccesseess pk re 15.00@17.00 16.50@18.00 

PTT TE ee TT Oe FS ear 12.50@15.00 15.00@16.00 

Ee dias ccamree tik ieurinet eee ashie W.COGIL.GO — cccccccccs 11.50@12.50 12.00@14.00 
STEERS: 

Ce SY CIID. 6 occ dec wed inisrcceet ie Serre 17.50@19.00 18.50@19.50 

0 SSE are ee SU Oe Ree 15.50@17.50 16.50@18.00 

PE caidienseens tdeeceestectqenacede 14.50@16.50 14.50@16.00 13.50@15.50 15.00@16.00 
STEERS: 

CHER TOD. GR) GOR. 0 ccccscecciccccccs 18.00@19.00 18.50@19.50 18.00@19.00 18.50@19.50 

SS ener ere ert 16.50@18.00 16.50@18.00 16.00@17.50 16.50@18.00 
COWS: 





Fresh Veal and Calf: 


14.00@15.00 14.00@15.00 14.00@15.00 14.00@15.00 
- 12.00@14.00 13.00@14.00 11.50@14.00 13.00@14.00 
11.00@12.00 12.00@13.00 10.50@11.50 11.50@12.50 


VEAL: 
Se eee re ree to 15.00@16.00 15.00@ 16.00 14.008816.00 sg. eo eeeee 
Ree rie 14.00@15.00 14.00@15.00 13.00@14.00 15.00@16.00 
eres Oper wre res 12.50@14.00 13.00@14.00 12.00@13.00 14.00@15.00 
TT eT Te rr 11.00@12.50 12.00@13.00 11.00@12.00 12.00@14.00 
CALF: 
CR) FRY BOOB cc ccvcccvccscccucvenccesss esbweceece <seneenees j s000008608 | 4 eueeenoeue 
Bs cocsesecs veccecessueeeesocecs©6 eb660e0880 st95050008  S500050CkGN San eewecen 
CNELS b.ccicseccvnn nhs ecnsesesecesesage § 008s 


Fresh Lamb and Mutton: 
SPRING LAMB: 





- 16.50@18.50 17.50@19.00 16.50@18.50 17.00@18.00 
16.50@17.50 17.00@18.00 15.50@17.50 16.00@17.00 
15.00@16.50 15.50@17.00 14.50@16.50 15.00@16.00 





LAMB: 
ee ED GNI isceccciacicun 16.00@17.00 17.00@18.00 hdl er ee 
bie t utins a aeeceare heen ele euettedeiy 15.00@16.00 16.00@17.00 14.BOGIE.TO cece veces 
INL dis we ara Vinletu Gee bale ben db 4 ocharnioniee 14.00@15.00 15.00@16.00 13.00@14.50 15.00@16.00 
thie rcrdd ce 4ekser tae bensaawane 13.00@14.00 14.00@15.00 12.00@13.00 13.00@14.00 
LAMB: 
et Me QR screed ed banen sieewe 15.50@16.50 16.50@17.50 14.50@16.00 16.50@17.00 
EE GHI6.44s 60 ceecues Rapid wee teen 14.50@15.50 15.50@16.50 14.00@15.00 16.00@16.50 
PIE iy <'v'c:hke 04.0 be dalek asia eavdooen 14.00@14.50 14.50@15.50 13.00@14.00 15.00@16.00 
ET PRS IES 13.00@14.00 14.00@14.50 12.00@13.00 13.00@14.00 
LAMB: 
ee eS Re ee 15.00@16.00 15.50@16.50 14.00@14.50 15.00@15.50 
Gihon 00946 00:60'0060bs4bebe ce sewsbiiatee 14.50@15.00 15.00@15.50 13.50@14.00 14.50@15.00 
MUTTON: 
(Ewe) (70 Ibs. down) good............ 10.00@11.00 11.00@12.00 8.00@ 9.00 10.00@11.00 
SS rr eren rere 9.00@10.00 9.50@11.00 7.00@ 8.00 9.00@10.00 
I Rivuvicc chad & Reiter clad eens eens 8.00@ 9.00 8.00@ 9.50 6.00@ 7.00 8.00@ 9.00 
Fresh Pork Cuts: 
LOINS: 
Serre eer re ere 24.00@25.50 25.00@ 25.50 25.00@ 26.00 25.00@ 26.00 
SG cip0 ese ches ce eretce estou 23.50@25.00 25.00@ 25.50 24.50@ 25.50 25.00@ 26.00 
oe ee rere ee 22.00@23.50 24.00@ 25.00 22.00@ 24.00 24.00@ 25.00 
EE EE vate resincecsncewandeincks 20.00@ 21.00 21.50@23.50 20.00@ 22.00 23.00@24.00 
SHOULDERS: N. Y. Style: Skinned: 
Ce Pe I hs coke ckcaisactdsasanest TT.BOBIB.GO acc cccesce 18.00@19.00 18.50@19.50 
PICNICS: 
Te Bs ink cc ditensacendaycdcdscn tet nuseces ee Re ee ee 
BUTTS: Boston Style: 
eB AN 456-5 6.00 secession tayeisen 22.00@23.00 —=—s wa cveceee 22.00@ 23.00 22.00@ 24.00 
SPARE RIBS: 
Be Wil cov cdccncceeaccvscvenccedns » 3 eee ee eee eee 
TRIMMINGS: 
POE sv. cc bteccciiseeccecnssevocecuecec 14.50@15.00 
Bs 0s 6.6106 06'0.0 0069060 8d hedicgnes Hse sees 18.50@20.00 «= nnccccceee —«_—s wee ev eneee 


(1) Includes heifer 450 Ibs. down at Chicago. (2) Includes 


(3) Includes sides at Boston and Philadelphia. 





skins on’’ at New York and Chicago. 
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CHICAGO 


Reported by U. S. Bureau of Agricultural 
Economics, 


Chicago, May 29, 1935. 

CATTLE—Compared with last Fri- 
day: Fed steers and yearlings lost 25@ 
50c early in week, but regained decline 
on pre-holiday trade. All weighty 
steers are still $1.50@2.00 under sea- 
son’s high time, sometimes more; light 
kinds, 50c under season’s peak; grassy 
steers and heifers, 25c lower for week. 
Better grade fed heifers were scarce 
and steady; all cows, unevenly 25@50c, 
mostly 50c down; bulls and vealers, 
strong; southwestern calves and light 
yearlings, steady at $9.00@10.00; week’s 
extreme top on fed steers, $13.50; best 
yearlings, $12.85. Very few heavy 
steers sold above $12.50 or yearlings 
above $12.00; average cost all steers, 
about $1.00 lower than season’s high. 

HOGS—Compared with last Friday 
unevenly 5@15c lower; packing sows 
firm. Prices were higher Monday, but 
market was under pressure late. Week’s 
top, $10.20, new high; late bulk 190 to 
250 lIbs., $9.90@10.05; 250 to 350 lbs., 
$9.70@9.95; 140 to 190 lbs., $9.35@9.95; 
good slaughter pigs, $8.50@9.25; good 
packing sows, $8.85@9.20. 

SHEEP—Compared with last Friday: 
Fat lambs and springers, strong to 25c 


higher; aged sheep, weak to 25c lower; 


top clipped lambs, $8.25, paid at close; 
week’s bulk, $7.50@8.00; wooled lambs, 
$8.10@9.00; extreme top native spring 
lambs, $9.50. Bulk better grade natives 
sold $9.00@9.40; one double medium to 
good California springers, $8.25; one 
double good to choice Idahos, first of 
season, $9.15; straight; shorn Califor- 
nia yearlings, $7.15; lightweight Cali- 
fornia ewes, $3.75; natives, $2.00@4.00; 
late bulk, $3.50 down. 


KANSAS CITY 


Reported by U. S. Bureau of Agricultural 
Economics, 


Kansas City, May 29, 1935. 

CATTLE—Values are generally weak 
to 25¢ lower, with some offerings 50c 
under late last week. Choice 1,284-lb. 
steers, $12.40, top; best yearlings, 
$11.85; most fed arrivals, $9.00@11.25; 
better grades light yearlings and fed 
heifers, weak to 25c lower; other grades 


and slaughter cows, 25@50c off. Bulls 
declined around 25c; vealers, steady to 
50c lower, with late top at $8.50. 


HOGS—Extreme top registered $9.80, 
highest since October, 1930. Market 
weakened at finish, net gains of 5@10c 
were scored, as compared with last Fri- 
day. Late sales 180- to 350-lb. weights, 
$9.55@9.75; 140- to 170-lb. averages, 
$9.00@9.50; packing sows, $8.80 down. 


SHEEP—Fed lambs, about steady; 
springers, around 25c lower. Choice 
native springers brought $8.90 early, 
late sales, $8.60 down; best Arizonas, 
$8.60; others, $8.25@8.40. Choice fed 
clipped lambs reached $7.45 at high 
spot; late arrivals, $7.00@7.35; mature 
sheep, weak to 15c off; fat ewes, $2.95@ 
$3.60. 


ST. PAUL 


By U. S. Bureau of Agricultural Economics and 
Minnesota Department of Agriculture. 


So. St. Paul, Minn., May 28, 1935. 

Slaughter steer supplies increased 
this week, and with dressed trade slow, 
prices were forced down. Most lighter- 
weight steers and yearlings sold at 
$8.50@10.50, a few to $11.00, very good 
1,100 lb. weights at $11.50, plainer kinds 
down to $6.50. Good to choice heifers 
sold at $9.00@10.75, common to medium 
sorts at $6.00@8.50. Beef cows earned 
$5.50@7.00, best $8.00 or more, low cut- 
ters and cutters $3.50@5.25, bulls, $5.25 
@6.25, good to choice vealers $8.00@ 
9.50. 

Hogs sold slightly lower today, better 
200@325 lb. butchers earning $9.40@ 
9.60, top $9.70. Good to choice 140@ 
200 lb. weights earned $9.40@9.60, good 
sows $8.60@8.85. 

Slaughter lambs sold strong to 15c 
higher this week, good grade springers 
making $8.25@8.50, choice $8.75, good 
to choice clipped lambs $7.50@7.75. 
Shorn ewes sold steady, bulk -$3.00@ 
3.50. 


ST. LOUIS 


Reported by U. S. Bureau of Agricultural 
Economics. 


St. Louis, May 29, 1935. 
HOGS—Values averaged 50c above 
last Wednesday in practically all in- 
stances, or 10 to 15c¢ higher than 
week’s close. Top of $10.15 was paid, 


* Live Stock Markets 
Weskly (CMUEW 





with closing sales of 180 lbs. up largely 
$10.10@10.15; 150 to 170 lbs., $9.50@ 
10.00; 100 to 140 lbs., $8.35@9.40; sows, 
$8.85@9.00. 

CATTLE—Compared with last Fri- 
day: Steers, beef cows and cutters, 25@ 
50c lower; low cutters, 25c lower. Mixed 
yearlings and heifers, steady to 25¢ 
lower; bulls, shade lower; vealers, 
steady. Bulk of steers brought $8.00@ 
10.25; top yearlings, $11.75; top 
matured descriptions, $11.00. Most 
mixed yearlings and heifers, $7.00@ 
10.15; top mixed yearlings, $11.25; 
best heifers, $10.60. Most cows earned 
$5.25@6.50; top, $8.00; cutters and low 
cutters, largely $3.00@4.50. Period 
closed with top sausage bulls $6.50; top 
vealers, $8.75. 


SHEEP—Lambs strengthened dur- 
ing past week, some deals 25c higher; 
ewes, mostly 25c lower. Top spring 
lambs scored $9.65 to butchers; bulk 
good and choice, $9.00@9.25; buck 
lambs, $8.00@8.25; throwouts, largely 
$7.00; fat ewes, $3.50 downward. 


SIOUX CITY 


Reported by U. S. Bureau of Agricultural 
conomics, 
Sioux City, Ia., May 29, 1935. 

CATTLE—Declines of 25@50c were 
noted for week. A few good medium 
weight steers reached $11.50; majority, 
medium and good, $9.00@10.75. Heifers 
finished weak to 25c lower, very few 
sales above $10.25. Cows declined 25@ 
50c; beef kinds, $5.50@7.50; cutter 
grades, $4.00@5.00. Bulls lost 25c late; 
medium grades, $6.25 down; vealers, up 
to $8.50. 

HOGS—Compared with Friday a 
week ago: Butchers showed 15@25c 
losses; packing sows, about steady; 
closing top, $9.60; bulk 190- to 300-lb. 
butchers, $9.40@9.60;. good to choice 
300- to 400-lb. averages, $9.00@9.40; 
most 140- to 190-lb. weights, $9.00@ 
9.40; slaughter pigs, $8.25@9.00; pack- 
ing sows, $8.40@8.75; heavies down to 
$8.25 and below. 

SHEEP—Lamb values were steady to 
10c lower compared with last week Fri- 
day. Clipped lamb top, $7.60; bulk good 
to choice offerings, $7.25@7.60; common 
kinds, down to $6.00. Late top rested 
at $7.55. Wooled lambs, $7.25@8.25. 














Order Buyer of Live Stock 
L. Hf. MeMURRAY 


Indianapolis, Indiana 


BEN 














Order Buyer of Live Stock 
Springfield, Mo. 


SHEPPARD 


Telephone 2322 
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OMAHA 


Reported by U. S. Bureau of Agricultural 
Economics, 


Omaha, Neb., May 29, 1935. 

CATTLE—Compared with Friday of 
last week: Strictly good and choice 
grades, unevenly steady to 25c lower; 
medium to good grades, fully steady to 
a little stronger; heifers weak to mostly 
25c lower; cows, 25@50c lower. Bulls 
lost around 25c; vealers, weak to 50c 
lower. Week’s top price of $13.00 was 
paid for choice weighty steers averag- 
ing 1,534 lbs.; several loads, $11.75@ 
12.50; long yearlings, 1,034 lbs., $12.15. 

HOGS—Compared with last Friday: 
Better butchers, steady; lights, light 
lights and pigs, strong to 25c higher; 
Wednesday’s top, $9.65, with following 
pulks: Good and choice grades 180- to 
325-lb. averages, $9.50@9.65; 325- to 
375-lb. averages, $9.35@9.50; 160 to 180 
lbs., $9.25@9.50; 140 to 160 lbs., $9.00@ 
9.25; slaughter pigs, $8.50@8.75; pack- 
ing sows, good grade, $8.60@8.85. 

SHEEP—Compared with last Friday: 
New crop lambs, strong; old crop lambs, 
15@25c lower; yearlings and sheep, 
steady; Wednesday’s bulk choice grade 
sorted native springers, $8.65. 





CORN BELT DIRECT TRADING 


Reported by U. S. Bureau of Agricultural 
Economics, 


Des Moines, Iowa, May 29, 1935. 
Compared with close last week, hogs 
at 22 concentration points and 9 pack- 
ing plants in Iowa and Minnesota are 
steady to 15c lower, mostly 5@10c off; 
current sales good to choice 200- to 
290-lb. truck hogs, mostly $9.30@ 
9.65; bulk delivered at packing plants, 
$9.40@9.65; few $9.70; long hauled rail 
consignments, up to $9.75 or slightly 
better; 290 to 350 lbs., largely $9.10@ 
9.50; 180 to 200 lbs., $9.20@9.60; 160 
to 180 lbs., $8.90@9.45; 140 to 160 lbs., 
$8.25@9.00; good packing sows, $8.25. 
Receipts week ended May 29, 1935: 
This Last 






week, week. 
I II ic ocg en évaniaees 15,100 17,500 
SO, BONE Bo ccccccccccces 11,800 
"=  Bpeeeaeeaese: 29,100 
Tuesday, May 28.... ae 8,200 
Wednesday, May 29 14,800 


Thursday, May 30............. y 


RECEIPTS AT CHIEF CENTERS 


Combined receipts at principal mar- 
kets, week ended May 25, 1935: 
At 20 markets: Cattle. Hogs. Sheep. 


Week ended May 25......169,000 228,000 267,000 
Previous week -168 5 
1934 





MT escswe 183,000 542, 301,000 
| ES eae - 178,000 518,000 313,000 
SEED) ert ewewurernssscewse 168,000 600,000 371,000 
Hogs at 11 markets: 
UE RE SE Bs se cotccewencceedeiuees 194,000 
SE WOE Cewcccchsccce socheceeenedese 192,000 
DE addins oF0% 00440 04 e6hiuesenseh ei seten 514,000 
RE EO Sr EE a ee 423,000 






At 7 markets: . Sheep. 


Week ended May 25..... 118,000 156,000 156,000 
Previous week .......... 123,000 159,000 174,000 
MES dibs ick Sao nase eGieN 189,000 455,000 161,000 
ED dusaabeviccecsoene’ 134,000 366,000 187,000 
SPREE C- 125,000 417,000 213,000 
UE circisnwdwereeenoceusue 132,000 ,000 254,000 


U. S. INSPECTED HOG KILL 


Inspected hog kill at 8 points during 
week ended Friday, May 24, 1935: 


Week Cor. 
ended Prev. week, 
May 24. week. 1934. 
I is fa ras tial a wince 56,004 61,133 154,885 
Kansas City, Kans. ..... 18,565 23,401 91,993 
. . Saher ares 35,529 15,022 59,503 


maha 
St. Louis & East St. Louis 10, 











948 32,682 73,082 

SEE 44 s.c-cranwmemreauis 6,283 8,701 38,890 
eee oe 12,1389 10,004 38,682 
Oe 11,361 13,530 41,529 
N. Y., Newark and J. C. 27,471 31,945 36,318 
WE | Qiciceasskcvteciee 178,300 194,418 534,822 


PACIFIC COAST LIVESTOCK 


Livestock receipts for five-day period 
ended May 25, 1935: 


Cattle. Calves. Hogs. Sheep. 


Los Angeles ........ 5,096 1,248 543 3,621 
San Francisco ..... 975 155 2,000 1, 
rae 2,600 350 2,200 5,300 


In addition to the above were direct 
shipments to Los Angeles packers: 
cattle, 41 cars; hogs, 59 cars; sheep, 
81 cars. San Francisco directs: 825 
cattle, 120 calves, 1200 hogs, 1,650 
sheep. 


NEW YORK LIVESTOCK 


Receipts of livestock at New York 
markets for week ended May 25, 1935: 
Cattle. Calves. Hogs. Sheep. 














Jersey City ......... 4,124 9,565 4,788 29,869 
Central Union ...... 1,483 2,519 roe | 
WN TO ccccccces 401 2,483 7,166 1,217 

0 one 6,008 14,517 11,954 41,823 
Previous week ...... 6,098 15,486 13,444 46,509 
Two weeks ago..... 6,502 14,039 12,531 49,593 





SLAUGHTER REPORTS 


Special reports to The National Provisioner for 
the week ended May 25, 1935: 





























CATTLE 
Week Cor 
Ended ev. Week, 
May 25 Week 934 
Pere re 18,661 34,365 28,179 
Maes CHF cc cccseces 19,923 18,263 23,627 
CEN. adlabens) O0eeuees 15,214 14,346 30,107 
ee eee 19,010 16,017 16,661 
Oh. PN aenncdcevec 7,026 5,862 9,307 
Sees GF scvccccsces 8,322 8,326 13,121 
WEY Scvewssnsceleses 3,737 2,562 2,581 
1.3.4, See ee 9,814 7,484 obese 
Philadelphia .......... eee 2,298 1,718 
Indianapolis .......... 2,066 1,976 2,363 
New York & Jersey City .... 7,707 7,821 
Oklahoma City ........ 7,785 8,671 5,391 
Cincinnati .. --. 38,674 3,304 5,002 
Denver .... > 4,072 3,141 
Feel 616 15,513 
Milwaukee 4,075 3,972 
DE - cvivvvoursenel 128,810 136,550 168,504 
HOGS 
GE 652060 deseans 39,030 33,360 116,407 
Bee GH ci caccases 10,003 23,401 91,933 
GE. actnesseseesenes 11,896 11,920 81,729 
East St. Louis....... - 19,781 23,525 31, 
i GE ud co cbemeus 12, 8,708 
ee CE tsce conecs 8,287 9,356 40,988 
WD cnnccececceress 3,244 3,709 8,521 
 & ares 4,655 4.036 8 —s_— esses 
Philadelphia .......... oes 14,036 17,733 
Indianapolis ........ .. 7,249 9,334 24,125 
New York & Jersey City .... 30,468 39,500 
Oklahoma City ........ 4,923 5,071 7,700 
eS ees 11,360 10,172 18,560 
DE ctbiveecuné eames 3,797 3,746 10,195 
Ree ene 239 8,637 31,723 
Milwaukee .......s.00. 4,983 5,301 9,530 
MEE scscauendceseun 150,514 200,074 573,956 
SHEEP 
GINMD  .s0.0 ck cevcecves 37,032 22,480 28,179 
Memes CY .cccccccce 28,271 43,176 46,676 
ME: wean sseteececeke 28, 22,112 18,670 
East St. Louis 10,877 8,305 
St. Joseph 17,420 , 
Sioux City 13,416 10,148 
Wichita hes 7,388 3,501 
Fort Worth .. 30,985 ..... 
Philadelphia 5,094 4,928 
Indianapolis 3, 3,196 2,884 
New York & Jersey City .... 59,487 46,527 
Oklahoma City ........ 2,893 2,307 3,920 
NS Pere 1,248 1,258 . 
DM “sewse% ssaeeae 6,597 6,625 1,393 
OG eee 4,384 3,947 4,476 
eee 1,940 976 1,266 
oo ee 204,424 219,759 205,512 


OVERSTOCKED ON LARD 


Ecuador, normally an annual im- 
porter of approximately 5,000,000 Ibs. 
of lard, the majority of which is Ameri- 
can, is now overstocked. According to 
a Department of Commerce report the 
supply is probably adequate for four 
months. Trial shipments of lard from 
Japan will also probably enter this 
market soon with prices substantially 
lower than for American lard. Ecua- 
doreans prefer a white, compact lard, 
which will not break down in summer. 











i. L. SPARKS 


HOGS — SHEEP — CALVES — CATTLE 


National Stock Yards, Ill.—Phone East 6261 
Mississippi Valley Stock Yds., St. Louis, Mo. 
a Phone Colfax 6900 or L. D. 299 & 
Springfield, Mo.—Phone 3339 


& CO. 




















HOG BUYERS ONLY 


Watkins-Potts-Walker 














—— Yards Indianapolis Sioux City,lowa 
inois Indiana 
Phone East 21 Phone Lincoln 3007 Montgomery,Ala. 





OFFICES 
Detroit,Mich. 
Cincinnati,Ohio 
Dayton,Ohio - 
Omaha,Neb _ 
Indianapolis, Ind. 
La Fayette, Ind," 
Louisville, Ky. 
Nashville.Tenn. 











Week ending June 1, 1935 
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RECEIPTS AT CENTERS 


SATURDAY, MAY 25, 1935. 


Cattle. Hogs. 





lenicdegeatiecdicenterata weeew sees 1,500 5,000 

ORNS GET cccccccccces 2,000 500 
ecoececseoescoscere 100 500 

i 900 2,000 

125 900 

200 500 

© BOM wccccccccccecces 600 400 
NG WONG cscccceseness 250 200 
pecan ewenoees 100 200 
rrrrrrrr yt et 100 eenas 
coecceesceroesoss 100 400 
ERGROMERONS 2c ccccccccce 100 2,000 
DL in cveceseeewen, acaba 800 
Sreeverevedece 200 900 

Ciara nedaedoe 200 watekaa 

Oklahoma City ........ oe: Rathwie 300 


MONDAY, MAY 27, 1935. 
D cectsvcccsccsases 11,000 14,000 
maemeee GH. cccwesccces 10,000 3,000 

eo cevcccccccs 6,000 








4,000 

oeee > 1,300 

Ee WEE wocccsccceese 5,000 500 

ilwaukee ..... oes 700 800 

Ce voccerocvescese 2,300 1,300 

ceercescocesese 200 400 

Mentnardeneen ‘ 700 900 

Indianapolis ..........- - 1,000 5,000 

err 700 500 

1,500 3,300 

ee ee 1,900 700 

Coens coetenwene 800 200 

psavcoeecenases 3 700 

Oklahoma City .......... 1,500 1,200 

TUESDAY, MAY 28, 1935. 

TrETTTT TTT 7,000 12,000 

MOeeNsS CH cscccccccces 3,000 1,500 

eoeccccccecseseces 4,000 5,000 

eceerccoccsccce 3,000 8,500 

Cee eecneeeerese 900 1,500 

eecccervccecece 2,500 3,500 

» BOM wccccccccccsccce 2,600 3,000 

WORE WEED ccccccccccces 2,500 500 

eeeereescseoees S00 1,000 

ce eeccccccccecccese 400 400 

PTrTTvTerrrer rr 30u 100 

CnnKbSU CeCe SHEeED 500 700 

Indianapolis ............. 1,800 6,000 

SCQODUFER 2c cccccccccces 100 300 

piewaseen 500 2,200 

TTTTITC TILT 100 100 

TeETeTerererry 300 300 

Seas eserverlcees 400 200 

Oklahoma City .......... 1,000 1,000 
WEDNESDAY, MAY 29, 1935. 

TYTTTL TTT 5,000 11,000 

Kaneas GREY occcccscccce 2,000 ,200 

ereccssevccecesess 3,000 4,500 

i eecccoee 2,300 5,000 

Ceccccceccoros 900 3,000 

See cooensecove 1,500 3,000 

600eeeoes 60 éeeees 2,300 3,300 

DURE WESth ccccccccoccce 2,700 600 

MOND sec cccvoeseess 700 900 

Coeeecosecccccecos 600 700 

400 600 

cipeceateoenennn es 900 600 

DEEEEGIED ccccccecesece Lee 4,000 

itteburgh ...... 100 300 

Pe ee 500 1,500 

Ceeccessesoseessse 100 400 

400 400 

300 500 

GH .céowscees 800 1.000 


THURSDAY, MAY 30, 1935. 
No market. 


FRIDAY, MAY 31, 19385. 


cove ecccecccecece 4,000 16,000 





MOMeOS CH cccccccccccs 3,000 1,500 

_. . Seerrererrrre 2,200 400 

ee ccccccccccccsees 600 1,400 

TOTTTETTLT TTT 400 800 

eeeecrecscevesoes S00 900 

DE sievsvoenece 1,200 5,000 
DN veccecveccecees 100 be 






cocecccesccces 800 4,000 
400 1,100 
300 400 


PORK CUTTING POINTERS 


Pork cutting is the one operation in 
pork packing where precision is most 
necessary. Do your men know all 
should know about it? 


“PORK PACKING,” The National 
visioner’s latest book, is alone worth the 
Write for information. 











Chapter 


Hogs (Soft or oily hogs excluded). 


Lt. lt. (140-160 lbs.) gd-ch..... $¢ 
WEEE. ocnocusewcecewevsson 9 

Lt. wt. (160-180 lbs.) gd-ch..... 
PED. Gadsceneowecestevews 9.25 


(180-200 lbs.) gd-ch. 
Co Pee aa 
Med. wt. (200-220 
(220-250 lbs.) 
Hvy. wt. (250-290 
(290-350 lbs.) 


PACKING SOWS: 


(275-350 lbs.) good ........ 
(350-425 lbs.) good ........ 
(425. 550 lbs.) good ........ 
(275-550 Ibs.) medium ...... 


SLAUGHTER PIGS: 


(100-140 lbs.) gd-ch. ...... 

DED waneembevecseecasnes Dy 

Avy. cost & wt. Tues. (pigs ex.) 9.93-242 
Slaughter Cattle, Calves and Vealers: 


STEERS: 


(550-900 lbs. choice ........ 
Good A Re ee 
MEE. cid veccenseseeeseees 
GOUMMBOM. ccccccccccrcccscoces 


STEERS: 


(900-1100 lbs.) choice ...... 


CE eetsecevsede 
Medium 
Common 


STEERS: 


(1100-1300 lbs.) choice ......12.5 
, eae art r 75 


BEE cv vécncnsesecesduens 


STEERS: 


(1300-1500 lbs.) choice ..... rye ot 
Good 


HEIFERS: 


(550-750 lbs.) choice ....... 
GOCE .ccccvcccesccccccccsees 


0 errr rer 


HEIFERS: 


(750-900 lbs.) gd-ch. ........ 
Com-Med. 2... cccccccvccccece 


COWS 


NED. sada aecuceeawesqeasese 7 ! 
Com-Med. ...ccccccccccccccce » 
LOW-CUt-CUE 2... ccccceccccces ¢ 


BULLS: (Yris. Ex.) (Beef) 


GD ccctccccéusweentinsecess 


Cut-med. 
VEALERS: 
Gd-ch. 
Medium 
Cul-com. 
CALVES 


(250-500 lbs.) gd-ch. ........ 
COmm-MOE, 2c ccccccccsccccsece 


Slaughter Sheep and Lambs:** 
SPRING LAMBS: 


Choice 

Good 

Medium 3 ..ccccccccccccvcccee 
LAMBS: 

(90 Ibs. down) gd-ch.* ..... 

Comm-MeCd., 2c ccccccccccccccce 

(90-98 lbs.) gd-ch.* ........ 

(98-110 lbs.) gd-ch.* ....... 
YEARLING WETHERS: 

(90-110 lbs.) gd-ch. ........ 

Pk occ ccccescevececees 
EWES: 

(90-120 lbs.) gd-ch. ........ 2.5 

(120-150 Ibs.) gd-ch. ........ 2. 2é 


(All weights) com-med. 


**Spring lambs excepted, quotations on shorn 
*Quotations based on ewes and wethers. 





10@ 9.75 8.65@ 9.20 8.35@ 9.10 
9.80@10.10 9.20@ 9.55 9.10@ 9.65 
9.60@ 9.90 9.00@ 9.40 8.75@ 9.40 8, 
10.00@10.15 9.40@ 9.65 9.50@ 9.75 9 
9.75@10.10 9.25@ 9.50 9.25@ 9.50 9. 
10.05@10.15 9.50@ 9.65 9.55@ 9.75 9. 
10.05@10.15 9.60@ 9.65 9.55@ 9.75 9. 
10.00@10.15 9.60@ 9.65 9.50@ 9.70 9. 
9.90@10.10 9.40@ 9.60 9.45@ 9.65 9. 
8.90@ 9.15 8.70@ 8.85 8.60@ 8.80 8 
8.85@ 9.00 8.65@ 885 %.50@ 8.75 8. 
8.75@ 8.90 8.60@ 8.75 8.40@ 870 8 
8.35@ 8.85 7.90@ 8.65 7.50@ 8.60 8. 


aes 
U 





12.00@13.25 12.00@13. 

















LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western market, Wednesday, May 
E. ST. LOUIS. OMAHA. KANS. CITY. 


8.25@ 9.40 8.50@ 9.00 8.00@ 9.00 9.10 
8.75 


7.75@ 9.25 7.75@ 8.90 6.00@ 8.50 


9.66-214 Ibs. 9.45-243 Ibs. 9.53-Z11 Ibs. ....... ; 


10.25@12.00 10.25@12.25 10.00@12.25 10.25 
9.00@11.00 9.50@11.25 9.00@11.25 9.35 
7.75@ 9.75 8.25@10.00 7.75@ 9.75 7.65 
6.50@ 8.75 7.00@ 7.55 6.00@ 8.00 6. 


-00@12.75 11.25@13.00 11.25@13.00 11. 


.75@12.00 10.00@12.00  9.75@11.75 


1 1 
9 5 8. 
8.75@10.25 8.50@10.50 8.00@10.25 8. 
7 6 


.00@ 8.75 6.25@ 8.75 6.25@ 8.50 











29, 1935: 
ST. PAUL. 
$9.25@ 9.85 $8.90@ 9.40 $8.90@ 9.35 $9.25@ 9.50 
9. 8.90@ 9.35 


9.35@ 
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CANADIAN LIVESTOCK PRICES 


Leading Canadian centers, 


stock prices, May 23, 1935: 


BUTCHER STEERS, 


Up to 1,050 Ibs. 


May 23, May 


TOWOMtO .ccccccccccccese 
Montreal ....ccccccccece 
Wimmipeg ...ccccccccce 
COIMATY .ccccccccccccece 
Edmonton ....... ee 
Prince Albert oe 
Moose Jaw .....ccccces 
Saskatoon .......cccccee 





TePOMte cccccces eeeesees $ 8.00 
Montreal ....cccccccccce 5.50 
Winnipeg ...ccccccccces 6.25 
CRISEEY occccccccsescess 6.50 








_ 


SSM: 





PAAR AIG WG L 
eon 
coouce 


PAA 
or o 
33s 








10.25@12.50 10 
8.75@10.50 8.75@10.7 8.50@10.50 8.40@10.35 
12.50@13.25 12.50@13.75 12 oor 25 1 
10.50@12.50 10.75@12.50 10.50@12 2 10.3 
10.00@11.25 10.00@11.00 9.75@11.00 10. 
8.75@10.00 8.75@10.00 8.50@ 10.00 9. 
5.50@ 8.75 5.50@ 9.00 5.50@ 8.75 5. 
e2vesesewe 9.00@11.25 8.75@11.25 9 
percents 5.75@ 9.00 5.50@ 8.75 6. 
6.50@ 8.00 7.00@ 8.25 6.50@ 8.00 7. 
5.00@ 6.50 5.25@ 7.00 4.75@ 6.50 5. 
2.75@ 5.00 3.75@ 5.25 3.25@ 4.75 3. 
6.50@ 7.25 6.00@ 6.75 6.00@ 6.75 6 
4.50@ 6.50 4.50@ 6.25 +4.00@ 6.00 4 
7.50@ 8.75 7.50@ 9.50 7.00@ 8.5 7. 
6.25@ 7.50 6.50@ 7.50 5.50@ 7.00 6. 
3.00@ 6.25 4.50@ 6.50 4.00@ 5. 4 
6.75@ 9.75 7.00@ 9.00 6.50@ 9.00 7. 
3.50@ 6.75 4.00@ 7.00 4.00@ 7.00 5. 
9.00@ 9.50 ) 8.85 8.00@ 8.75 8. 
8.50@ 9.00 8.25 7.25@ 8.00 8 
7.00@ 8.50 7.75 6.25@ 7.25 7 
7.00@ 7.75 6.50@ 7.25 17. 
5.75@ 7. 5.50@ 6.50 6. 
6.00@ 7 6.25@ 7.00 5.50@ 6.25 6 
5.25@ 6.25 5.25@ 6.25 5.00@ 5.5 5. 
2.50@ 3.75 3.75 2. 3.60 2. 
2.25@ 3.50 2.50@ 3.50 2. 3.50 2 
1.25@ 2.50 125@ 2.75 1.25@ 2.75 1. 
basis. 
I sikeictd conse 5.50 5.50 
Premce AIDE ..ccccecce 4.00 4.00 
BEOCGS DEW coccccccccess 5.75 5.75 
Saskatoon ...........0++ 5.00 5.00 
SELECT BACON HOGS. 
CO ey $ 9.90 $ 9.85 
MOMATGR) occ cccccccccces 9.85 10.00 
Winnipeg ...... cocccece 8.75 8.75 
CEE covcocvecveccses 8.50 8.50 
ree 8.40 8.50 
Peenee Ast occccceces 8.35 8.35 
MNESE DAW cccccccccesee 8.50 8.50 
GEERROGER. ccccccceeceess 8.35 8.35 
GOOD LAMBS 
WOPOMO coccccccsocece .-$ 8.75 $ 8.25 
TOT cc ceccececveves 12.00* 12.50 
MEE  wedeonewade vee 10.00* 9.00 
SEE ‘actevancedeeiaes 6.2: 5.25 
DD. edvavwedeccere 5.00 5.50 
Prince Albe rt. cvesecseve coos «ous 
Meese JAW cccccccccces sbes eae 
Saskatoon .............. 5.00 4.50 


*Spring lambs per cwt. 
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° MIMAVAUKEE. 
PACKERS’ PURCHASES IWAUKEE. awe, ~»)0@ CHICAGO LIVESTOCK 
35 purchases of livestock by packers at principal eg ey Co. 1,623 4,619 4,953 1,722 RECEIPTS. 
UL, centers for the week ending Saturday, May 25, U. D. B. C N.Y. 14 aees pate aes Statistics of livestock at the Chicago Union 

9.50 1935, with comparisons, are reported to The Na- oun Pig. Co., Chi. = as sees “*** Stock Yards for current and comparative periods: | 

. pe saa rovisione s f S$: t. Gumz & Co. .... S — Soe | 
9.35 a Sr =" Armour and Co., Mil. 660 2,381 ne ada Cattle. Calves. Hogs. Sheep. dl 
9.50 CHICAGO. N. ¥. B. D. M, Co. 39 eens tess Mon., May 20....13,275 2,343 11,060 8,245 H 
- Cattle. Hogs. Sheep. Shippers ........... 204 ue 39 42 Tues., May ; 2,224 8,484 9,450 
po icin and Os Si 2,841 QEREES co ccvccccccecs 1,130 88 . 8 _ wo. — * 4 oot ui Son q 
9.50 ee Ge seressseenes — se WOME Sccccc-atee . 3,889 8,168 5,003 1,940 Fri, May S4..... 1.421 "5808201 7,288 | 

5 Mo & dete dee newse &, oe Ve . - Ox x Ps 

9.50 Wilson & Co. .......... 4,145 302 =: 3, 268 ST. PAUL, Sat., May 25..... 1,500 500 5,000 6,000 | 

7" PAE Hammond Co... 1078 $A Cattle. Calves. Hogs. Sheep. Total this week..82,920 9,010 49,817 36.630 
G ‘ “< oe @ 208 ae ‘mour § 2.982 3,195 3,48 2,027 Previous week ..35,916 0, 60, 6,55 { 
. BAe -oen-sevesnnon> SE EE SS ee fe ol Lert — oe ee ee 50110 11,115 145,544 36,908 

8.85 QURETS .- ces cer cerccees yo aden a ooo ore vr y 5.755 2.357 Two years ago..34,577 10,000 119,523 56,856 ; 
8.80 Zrennan Pkg. Co., 913 hogs; Hygrade Food Y wit « Co. "Aight ian 4,645 4,672 = saa . 4 
8.75 products Corp., 148 hogs; Agar Pkg. Co., 3,136 t nited Fes. GO occ et 388 ° aoe vores SHIPMENTS. i 
8.65 nea | ee eee 940 52 2,3 ser : é i 

hogs. ————<- ee Cattle. Calves. Hogs. Sheep. , 
retal ; 32,067 cattle; 7,025 calves; 29,584 hogs; Weed . xo. co nocee 11,003 9,984 11,558 4,384 Mon., May 20.... 2, 506 89 1,806 1,276 ; 
x 19,573 sheep Tues., May 21.... 1,408 9 ’ 47 3 

Hr Not including 200 cattle, 1,610 calves, 23,830 INDEABAPOLES. : Wed., May 22... 1,847 83 1,289 271 ‘ 

— gs and 24,327 sheep bought direct. Cattle. Calves. Hogs. Sheep. Thurs., May 23... 622 on = = 

ii ? Kingan & Co. ...... 2,047 878 6,203 3,561 Fri. May 24..... 319 08 7 2 ; 

KANSAS CITY. Armour and Co. .... 1,059 327 =.2,198 eoee Sat., May 25..... 100 eee 100 100 ‘ 
Cattle. Calves. Hogs. Sheep. Hilgemeier Bros. .. 5 tate 4 Ese rene 6,853 3,53) r 
rmo i Co. .... 303 924 3,727 Stumpf Bros, ...... eres sees 8 +++. Total this week.. 6,697 408 , 535 
TE Cudahy Pkg. ‘Co. 3 1,141 600 Indiana Prov, Co... 83 36 tse: 36 Previous week .. 7,976 1,169 7,785 5,945 

9.85 Morris & Co. ; 202 Meier Pkg. Co. .... 86 a tees Year ago ........ 14,188 366 7,563 550 
8.15 Swift & Co. ....... 2 S40 Schussler Pkg. Co... 39 Two years ago... 9,939 4 5,617 1,832 

. Wilson & Co. ...... 1,274 Maass Hartman Co. 4 (sae bed Total receipts for month and year to May 25, 

Kornblum & Son “ ‘aaa .... Art Wabnitz ....... 2 162 osns 57 with comparisons: 
¥ 7 9° 19 5 Os 99 
Independent Pkg. Co ea oe oe 68 es Rr 1,709 2,612 15,081 2,255 ie 
= Others ...-. wees ae 199 2.781 2,684 Others ....cccccceee 965 249 167 579 1935. ~Ma ay 084. ee 
re Total ..... ve. .0.15,343 4,580 10,003 28,271 MRE ssisoe dno 'scaes . 6,053 4,266 24,854 6,488 Cattle ...... 114714 162,388 744,731 898,198 
. ee 31,654 Be 5,155 A 
OMAHA. CINCINNATI. EROGS. cece '218,645 473,365 1, 619, 889 2,904,998 
13.50 Cattle & Cattle. Calves. Hogs. Sheep. Sheep .......209,257 143,484 1,444,255 1,157,104 
12°40 i = Sheep, 8. WV: Gall & Son... -.:; +--+» +33, «9s WEEKLY AVERAGE PRICE OF LIVESTOCK. 
35 0 i. cist weak 3,338 2,652 et ee ee 33 ec F 
aes a oe te 4909 $340 E. Kahn’s Sons Co.. 1,514 “780 5,758 555 Cattle. Hogs. Sheep. Lambs. q 
Dold Pkg. Co. et GRR: 586 .... Kroger G. & B. Co. 8 eens aie +++» Week ended May 25.$10.85 $9.75 $ . 14 $ 7.70 5 
13.75 Pe Oc ccacuccees Dae 829 Lohrey Pkg. Co. .... 3 sane 151 — Previous week ...... 11.25 9.20 8.35 
2.40 OT Ee Raa 3,640 5,431 H. H. Meyer Pkg. Co. 20 1 2,362 34 3.55 Fy bo 8.95 
|” eG ears hits A. Sander Pkg. Co. .... tees . ene 4.90 2.35 6.35 
cae laggy, SE PST : 4 
11.25 Eagle Pkg. Co., 24 cattle; Geo. Hoffman Pkg. J. a hlac hter & Son. 219 308 7 111 3.25 1.60 4.50 
. J a a en . J.&F. Schroth Pkg. Co. 19 ee 1,866 cove 6.50 2.50 8.00 
10.25 Co., 70 cattle; Grt. Omaha Pkg. Co., 57 cattle; J. F. Stegner & Co 235 294 10.05 4.85 9.60 i 
9.35 Omaha Pkg. Co., 108 cattle; J. Roth & Sons, 51 Shippers & : a 605 2 516 1, 883 . ; 3 [ 
cattle; So. Omaha Pkg. Co., 38 cattle; Lewis Othe 932 “909 323 : 
‘ Pkg. Co., 239 cattle; Lincoln Pkg. Co., 223 cattle; se eeasaeee bs Av. 1930-19384 ....9 7.40 $5.65 $ 2.75 $ 7.50 ‘| 
11.50 Sinclair Pkg. Co., 173 cattle; Wilson & Co., 146 Total 3.360 2.848 13,191 3,117 
9.60 cattle; Hunter Pkg. Co., 22 cattle. Not 1 ee “ay si 504 : ttl 439 a : 1.562 “ai SUPPLIES FOR CHICAGO PACKERS. 
rattle : a ea lees Not including 594 cattle, 439 calves, 1,562 hogs F | 
n _-lotal: 14,277 cattle and calves; 20,988 hogs; nq 145 sheep bought direct. a Cattle. Hogs. Sheep. j 

8.50 17,252 sheep. Week ended May 25.... 26,338 46, 690 39,669 % 
7.15 EAST ST. LOUIS. RECAPITULATION. Previous week -+ 28,025 500 50,015 ‘ 
5.35 Cattle. Calves. Hogs. Sheep. Recapitulation of packers’ purchases by markets 34 sees 90! 

Armour and Co. 1.55: 1.470 1,785 for week ended May 25, 1935, with comparisons: oe : 

7.00 Swift & Co. . : 3,272 886 CATTLE. 64,237 
6.50 Morris & Co. 286 Week Cor 51,824 

Hunter Pkg. Co. ... 83: a 2a = anc | 

0.00 Heil Pkg. Co. ... eee Pa “vs wa. Toe HOG RECEIPTS, WEIGHTS AND PRICES. 

. MT OE vcs. aeac wcey: MR ae may *- : sadilialie. acumen <aaaell ; 
laciede Pig. Co... -... 2... 878 RI fis coven deere see awe mt ee Se ae ae arene 

Shippers ............ 6,258 4,188 15,384 1,3 eee GE osc ccwcecns 15,343 14,581 18,286 - al * : ( 

GUE vccsccccsccece MUU RGR GORE <2e CI ecese cc cccscccccs 14,277 15,453 30,107 No. Avg. ——Prices—— } 

0.25 = - ees a, | NEP BD «sconce 16,952 14,802 12,583 Rec'd. Wgt. Top. Avg. : 
7.50 ee 16,952 12,504 35,165 16,839 St. Joseph eavceteeseueee +o Rs Bert Week ended May 25.. ss aoe = “SS $ eo 

Not inc ¢ 2.081 cattle 35 calves. 16.47 Sioux City ....+seeeeeees 9,615 45 »545 Previous week ....... 60,11 ; 

mul itdh uae Bee Oe ....------ 5,530 3,307 3,737 1934 vL111145,544 2303.75 3:33 i 

c.. ee 2,669 1,810 1,683 251 5.15 4.90 
9.00 ST. JOSEPH. Denver .... :... 8,006 3,759 2,804 242 «63.50 3.25 

" - ~ . “ ane 
8.65 Cattle. Calves. Hogs. Sheep. S. I —_ set teeeeeeeeeees ae — 54 9: a an = 4 q 
8.15 Swift & Co _.. 1,990 23 6.250 30 Milwaukee ......++++-e05 3, 53% E, 3Se SOG 1980... .ceecerseccees 134, 500 23) \ 5 , 

Armour and (x 2 292 1,008 5,817 ROEEED  cvcessccceses 6,053 6,542 5,319 
An t ) 2.38: y 5, “nteape nape £9" pie > nao - 
Others ........, 636 56-970 ia aah — | ak RN es 132,300 240 $ 5.90 §$ 5.65 
sai _ . ‘ on R12 19n: ‘ 
Total . 5,009 2,187 13,037 OE sent sdanecaiees —— ee ae CHICAGO HOG SLAUGHTERS. A 
SIOUX CITY. Hogs slaughtered at Chicago under federal in- 
Ceitic. Calves: Eoca ‘Sin CHICAZO 2... .ccrcersesses 29,584 25,409 85,406  spection for week ended May 24, 1935: 

sia - ' ’ ; ——— eee: | Hemeen -elty . 10, 8,302 35,487 Week ended May 24........ccccecececcees 56,004 i 
6.75 Cudahy Pkg. Co 178 3,348 Omaha ..... et seseceseece 20,246 81,72 NE WOU. seccscbsnncraesarorsnaeons 61,133 e 
6.00 Armour and Co. 156 2,999 Mast 6t. Louis ......060 é Py 165 S6,88L S4,36L Year ago ........cccccccccccvcccsss cccvece 154, 

switt & Co 142 1 St. Joseph ..... eee SMe © WOR co .csnsaseuccswcbencemereuass ceceuoce 124,412 
3.15 Shippers 62 SE oo ao twnall 1 2,566 14,032 52,228 
375 Others 15 ps Oklahoma City ; 4,439 eon CHICAGO HOG SUPPLIES. 
9 75 -" ee ee Wichita ......-seeeeeeeee 3,07 3,153 5,64 Supplies of hogs purchased by Chicago packers 
2.75 ee 553 2,566 ‘10, 809 Denver ....++eseeeseeeees ,883 3,653 5,855 and shippers during the week ended Wednesday, 
OKLAHOMA CITY Te errr 1, 11,259 39,968 May 29, 1985, were as follows: 
’ Milwaukee ace ‘ 5,336 10,167 Week ended Prev, 
Cattle. Calves. Hogs. Sheep. Indianapolis 26,832 40,641 Ma , 29 week. 
Armour and C 2,591 1,086 2,123 1,452 Cincinnati 12,359 17,733 ; aaa on 90 
— Wilson & Co 5 1,036 2,107 1.484 — Packers’ purchases ..........+. 20,947 21,396 4 
MEE dNww veeieiesas:s 354 81 402 7 UE. éhakiesw cowauewaion 187,534 180,939 479,400 Direct to packers .....cccccees 20,416 22,387 
“ as Bee Shippers’ purchases ............ 6,501 7,700 
br: Total Pag 5,530 2,153 4,632 2,893 - weg — wisi — 

5 Not inc o% ttle. 2 § S o we | ree 57é 5,535 9,38 ins = ‘ 
5.00 " Fg on ‘4 cattle, 28 calves and 291 hogs Kansas City ............ 28,281 48,176 46,676 DORE vnnccnsincenscisbesesions 47,864 51,483 j 
4.75 OS Sees 11,933 18,670 

WICHITA. East St. 13,726 10,974 | 

a Cattle. Calves. Hogs. Sheep. St. Joseph 18,538 22,453 q 
y Cudahy Pkg. Co 1,564 931 1,581 5,055 Sioux City nee LS J 
8.25 Dold Pkg. Co. . 680 137 11 26 , 79 Oklahoma 2,307 3,920 CANNED MEAT EXPORTS 5 
.% Fred W. Dold & Sons 91 272 waekite : eum on H 

. as : wees oe melee MAVGE  ovecccccccceccess 5, 46 i 25, ” . } 
1.00 pichita D. 3. Co. sare) shes — seus EMME cosccneceassenes 4°38 3'952 4,476 Canned meat exports from the ee i 

5 Sunfi oo * 7" bo nee ese eee Milwaukee 976 1,268 j eporte H 
8.00 Wichita P rue. c = "456 ieee’ 91 coee Indianapolis ............. 6,488 5,090 ,799 States during March, 1935, are report 4 
7.95 re SUR tse) eee esos GEE os cecwens eeces 3,117 1,921 6,450 as follows: 

otal ..... 2,669 1,068 3,070 5,134 = Total ..........eeeeeee 170,991 178,761 164,674 bape ete eas 
10.50 Not including 174 hogs bought direct ™ y i. are teers 294,703 $97,291 ‘ 
7.50 ie ‘ erees - | ee ate 1,046,242 398,085 F| 
7.50 DENVER. Canned sausage ................ 126, 110 32,385 ; 
8.00 Cattle. Calves. Hogs. Sheep. Other canned meats ..........+. 82,262 19,164 7 
coos Swift & Co 705 100 978 14,757 When do market values warrant ——- { 
sa Armour and Co , 745 151 1 087 17818 working up hog heads? See chapter 3 mata id’ poebees ong titnneet: 1,540,817 $546,925 i 
ee weses-o Se 225 838 07 ° o insular SINE 45i0ss ee ; | 
bated ee OE SSS 16,078 of “PoRK PACKING,” The National Pro- ” as 
Total ..., 3,096 485 3,883 35.454 ViSioner’s latest book. ene, eee 2,210,663 4 
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CHAIN DOLLAR SALES UP 
As measured by volume of sales in 
dollars leading food products chains 
have so far this year increased their 
sales over 1934. Increases are not re- 
garded as particularly significant, how- 
ever, and if unit price increases are 
considered, it is likely that actual de- 
creases in volume would appear. 

The following table contains the sales 
records of the leading food products 
chains for the first 16 weeks of the 
year to April 20: 








1935 1934 Pet. 
Sales. Sales. change. 
Safeway ........ $81,215,913 §$ 69,435,154 +17.0 
DED cecccccces Shenton 66,838,070 + 6.6 
National ........ 19,031,841 18,435,416 + 3.2 
Dom. Stores .... ,340 5,888,157 — 8.6 
Jewel Tea ...... 5, 40 5,103,572 +12.1 
Am, Stores* .... 38,354,790 87,922,952 + 1.1 
Gnd. Union* ... 9,534,229 9,303,039 + 2.5 
Datel  .ccceoces $230,458,564 $212,926,360 + 8.2 





*Four months to April 27. 
**Eighteen weeks to May 24. 


FINANCIAL NOTES 


Directors of Frederick County Prod- 
ucts, Inc., have declared a dividend of 
$5.00 per share, payable May 10 to 
stockholders of record of May 6. 


A regular quarterly dividend of 75 
cents a share has been declared on stock 
of the Beechnut Packing Co. An ex- 
tra dividend of 50 cents a share has 
been declared in addition. 


Quarterly dividend of 12% cents per 
share has been declared on stock of 
Wesson Oil & Snowdrift Co. 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, May 29, 
1935, or nearest previous date, with 
number of shares dealt in during week 
and closing prices, May 22, 1935: 


Sales. High. Low. —Close.— 


Week ended May May 
May 29. —May 29.— 29. 22. 
Amal. Leather... 800 8% 3 3 3% 
Do. Pfd. .... 400 28% 28% 28% 31% 
Amer. H. & L. 900 6 6 6 


6 
oes 200 23 23 


Pfd. 23 27% 
Amer. Stores... 1,300 38% 37% 37% 37% 
Armour Ill. ..16,800 + 3% + 4% 

Do. Pr. Pfd.. 5,100 61% 61 61 63% 


Do. Del. Pfd. 900 102% 102% 102% 104% 
Seechnut Pack.. 2,000 84% & 84%, 81% 
Bohack, H. C saad 8 


a Bale sone 2200 “79% kone coon 6S 
Chick. Co. Oil. 2,100 261% 26 26 27% 
Childs Co. .... 600 414 41g 414 4, 
Cudahy Pack... 600 41 401, 4016 4114 


First Nat. Strs. 6.2000 51% 50% 51% 47% 
Gen. Foods ‘ < é ‘ 


Gobel Co. ..... 1,500 15g 1% 14 2 
Gr. A.&P.1stPfd. 20 127% 127% 127% 126% 
Do. New .... 340 129% 128% 129% 12 

Hormel, G. A. 100 18 18 18 18 
Hygrade Food . 1,000 2% 2 2 2% 
Kroger G. & B.15,000 25 24% 24% 2414 
Libby MecNeill.. 2,450 6% 65g 656 6% 
Mickelberry Co. 1,800 1% 1% 1% % 
M. & H. Pfd. 110 2 2 2 2 
Morrell & Co.. 200 68 63 63 64 
Nat. Leather... 1,600 1 1 1 1% 
Nat. Tea ..... 4300 9% 9% 9% 9% 
Proc. & Gamb. 7,400 49 48% 48%, 491, 
Do. Pr. Pfd. 50 120% 120% 120% 120% 
Rath Pack ... 100 «28 28 28 2814 
Safeway Strs... 9,500 40% 39%, 40 40% 
Do. 6% Pfd. 90 110% 110% 110% 110% 
Do. 7% Pfd. 130 112% 112% 112% 114 
Stahl Meyer .. .... a ase ann cee 1 
Swift & Co. ..22,450 15% 1554 15% 16 
Do. Intl. .... 3,200 34% ait uit 3a 
Trems Poek ... «.-. ake Sue nace 7 
U. §S. Leather. 2,400 73 7% ™ 8 
Do. A. .:.... 9,500 13814 12% 12% 141% 
Do. Pr. Pfd. 100 §=665 65 65 66 
Wesson Oil ... 3,900 32% 32 32 33% 
Do. Pfd. .... 1,100 76%, 76 76% 77 
Wilson & Co. ..76,800 536 5 5%4 5% 
Do. 6% Pfd. 8,500 67 66% 67 6614 
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LIVESTOCK COST AND YIELD 


Kinds of livestock slaughtered, cost 
and yield in per cent and pounds for 
February, 1935, with comparisons: 


Feb., Jan., Feb., 
1934. 1935. 1935. 


Average live cost per 100 Ibs.: 












Cattle ... -$ 4.34 $5.77 $ 6.42 
Calves 5.45 6.11 6.59 
Swine .... . 4.14 7.65 8.06 
Sheep and lambs......... 8.86 8.54 8.28 
Average yield, per cent: 
GED crcccccsccccccenen BS Bae 52.45 
Calves .. --- 58.35 56.93 57.04 
PE snekcxeoee ... 75.66 75.06 74.66 
Sheep and lambs......... 46.32 46.48 46.11 
Average live weight, lbs.: 
GORMED ccccccccccccsscens MERGES GAC GR 
ee 170.41 186.90 173.04 
DD deduepececsdecceves 221.58 212.59 215.29 
Sheep and lambs......... 88.63 84.87 87.10 
Sources of supply, per cent: 
Cattle— 
DOE ccc ceccccses 84.42 78.14 82.28 
CHEE sa cccewsceveseees 15.58 21.86 17.72 
Calves— 
SteckyarGs ..ccccccccce 74.04 72.30 77.28 
GEE sceccceccsctecces 25.96 27.70 22.72 
Swine— 
Stockyards ............ 57.68 54.47 53.33 
GEE cccsccccccscecece 42.32 45.53 46.67 
Sheep and lambs— 
oe eee 79.07 75.26 80.63 
eee ae 19.37 
Classification, per cent: 
Cattle— 
Steers ....cscsseccccees 53-40 45.28 39.74 
Bulls and stags ...... 2.48 3.30 3.97 
Cows and heifers ...... 44.05 51.42 56.29 
Swine— 
Mk ce ec cssecvescecs Se 48.69 48.00 
DD citbedenedéeuda 48.85 50.62 51.22 
Stags and boars ...... 0.48 0.69 0.78 
Sheep and lambs— 
GOD cicnsctsesvceccee 34 3.84 


4.64 5. 
-- 95.36 94.66 96.16 





As far as can be ascertained, there are no 
“drought stricken cattle or calves purchased for 
Federal Surplus Relief Corporation’’ included in 
above figures. 


SAUSAGE CAMPAIGN SUCCEEDS 


(Continued from page 19.) 


ing products with which they already 
are familiar. 


“In other words, this campaign was 
not designed merely to produce a 
temporarily increased sales volume. It 
was projected to serve as a medium for 
stimulating consumer interest and to 
serve as the starting point for repeti- 
tive consumer purchases in steadily in- 
creasing volume. 


“It was because of this objective that 
those of us who actively have been in 
charge of the promotion and conduct 
of the national ‘Get Acquainted with 
Sausage and Ready-to-Serve Meats’ 
campaign, in its general aspect, have 
emphasized the necessity of promotion 
of products that will please and satisfy 
the consumer. 


“If, during this campaign, the indi- 
vidual companies and their retail out- 
lets have offered sausage and ready-to- 
serve meats of the type that meets con- 
sumer demand for pleasing and satisfy- 
ing meals, and, if these same companies 
and their retail outlets have conducted 
their campaign merchandising aggres- 
sively and effectively, and, if they con- 
tinue their sales promotional work dur- 
ing the coming omnths, it is logical to 
expect that sales totals for this summer 
should be substantially greater than 
those of a year ago. 








“With the campaign in its active 
sense now concluded, it is my privilege, 
as chairman of the special committee jn 
charge of sponsoring the campaign, to 
appeal to the entire industry to main- 
tain their selling efforts on a high plane 
throughout the coming months. It is 
my belief that we have made a good 
start during the month of May but I 
also believe that our efforts thus far 
should be considered to be only the be- 
ginning. 

“Let us continue to sell satisfaction, 
economy and quality; let us maintain 
alert, aggressive and effective merchan- 
dising effort through these methods; let 
us build continuously and well toward 
improved consumer interest in, knowl- 
edge of and appreciation of sausage and 
ready-to-serve products.” 


N. Y. FUTURE HIDE PRICES 


Saturday, May 25, 1935—Close: June 
10.39b; Sept. 10.73 sale; Dec. 11.08@ 
11.09; Mar. 11.38n; sales 42 lots. Clos- 
ing 4@7 lower. 

Monday, May 27, 1935—Close: June 
10.54@10.58; Sept. 10.90 sale; Dee. 
11.22@11.25; Mar. 11.52n; sales 56 lots, 
Closing 14@17 higher. 

Tuesday, May 28, 1935—Close: June 
10.12 sale; Sept. 10.45@10.47 sales; 
Dec. 10.80@10.82 sales; Mar. 11.10n; 
sales 206 lots. Closing 42@45 lower. 

Wednesday, May 29, 1935—Close: 
June 9.88b; Sept. 10.24 sale; Dec. 10.56 
sale; Mar. 10.85@10.89; sales 126 lots. 
Closing 21@25 lower. 

Thursday, May 30, 1935—Holiday. 

Friday, May 31, 1935—Close: June 
9.83n; Sept. 10.18@10.20; Dec. 10.49@ 
10.50; Mar. 10.82 sale; sales 44 lots. 
Closing 3@7 lower. 





CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended May 25, 1935, were 5,166,000 
lbs.; previous week, 4,331,000 Ibs.; same 
week last year, 3,514,000 lIbs.; from 
January 1 to May 25 this year, 112, 
048,000 lbs.; same period a ycar ago, 
102,498,000 lbs. 

Shipments of hides from Chicago for 
the week ended May 25, 1935, were 
5,625,000 lbs.; previous week, 4,257,000 
Ibs.; same week last year, 6,177,000 
Ibs.; from January 1 to May 25 this 
year, 142,580,000 lbs.; same period a 
year ago, 121,447,000 lbs. 


TANNERS’ CODE SITUATION 


The Tanners’ Council of America has 
urged its members to continue to oper- 
ate under provisions of the leather code 
until the Supreme Court decision has 
been carefully examined and its effect 
on the leather industry clarified. The 
members of the general planning com- 
mittee of the council will meet on June 
5 in New York to consider the situation 
and recommend a future policy. 


The National Provisioner 
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Chicago 


PACKER HIDES—With the inter- 
ruption due to the holiday, and the un- 
settled condition of most other com- 
modity and security markets incident to 
the court decision on the NRA and the 
French gold situation, not a great deal 
of activity was expected in the hide 
market this week. Actual business was 
confined to about four cars of hides, 
part steady and part %c off on cows, 
and 7,500 hides moved by two packers 
at the close of last week at steady 
prices for steers and around %c off for 
cows. 

However, the movement by one pack- 
er late this week of a car of May light 
calfskins at a two cent advance indi- 
cated that there was no weakness in 
that end of the market and widened the 
spread between calfskins and hides. 


Hides are available at last trading 
prices but at present there is no tend- 
ency to press for business, and. buying 
interest is also somewhat light, with 
both sides in a position to await de- 
velopments. 

One packer at close of last week sold 
1,000 May native steers at 13c, steady. 
Extreme light native steers last sold at 
104%ec for Apr.-Mays. 

One lot of 1,500 late Apr.-May butt 
branded steers sold at close of last 
week at 13c, and 2,000 same dating 
Colorados at 12%c, steady prices. 
Heavy Texas steers quotable 18c, nom., 
for Mays, light Texas steers around 
12c, nom., and extreme light Texas 
steers 10@10%4c, nom. 

Association sold a car May heavy na- 
tive cows mid-week at 10%c, while a 
packer later sold a car Apr.-Mays at 
10%c, steady. One lot of 1,300 Apr.- 
May light native cows sold at close of 
last week at 10%c. About 1,700 Feb. 
to Apr. branded cows sold late last 
week at 9%c, while Association sold 
two cars May branded cows mid-week 
at 10c, or %c down from last sale of 
Mays. 


Native bulls last sold at 914c, branded 
bulls 814¢. 

SMALL PACKER HIDES—Chicago 
small packer all-weights of current 
take-off quoted in a strictly nominal 
way around 94.@9%c for natives and 
half-cent less for brands. Outside small 
packer lots rather slow this week, with 
buyers’ ideas ranging 8@814c and sell- 
ers talking 8% @9%%4c, selected, for na- 
tives, 

COUNTRY HIDES — Trading in 
country hides has been very slow this 
week and this market tends to reflect 
any easiness in prices more quickly 
than other markets, due to the rather 
light buying support recently from 


Week ending June 1, 1935 


Hides waameaulls 


upper leather tanners. All-weights 
quoted 6% @7c, selected, delivered, for 
trimmed hides, with 7@74¢ quoted for 
better quality hides. Heavy steers and 
cows recently sold at Te but quoted 
6%@T7c at present, some quoting a 
closer range of 6%@7c. Buff weights 
appear top at 7c. Difficult to get 
over 7%c for extremes although quoted 
in a range of 7%@8c. Bulls quoted 
around 54 @5%%c; glues, 5@5%c. All- 
weight branded hides, 54@5%c, flat, 
less Chicago freight. 


CALFSKINS—Packers cleaned out 
their April calfskins two weeks ago, 
at 20c for northern heavies 944/15 lb., 
21c for certain picked point heavies, 
19¢c for River point heavies, and last 
sales of lights under 9% lb. at 16%c. 
Some packers have been talking around 
2c higher in a nominal way; others not 
yet disposed to offer their May calf, 
awaiting developments. 

Some trading still awaited to estab- 
lish the market on Chicago city calf- 
skins. Last trading was a car 8/10 
Ib. at 144%c, and 10/15 lb. sold earlier 
at 16%c; collectors were asking 15c 
and 18%4c early, and at one time a bid 
of 17%c was reported for the heavy 
end, but interest very quiet at present. 
Outside cities, 8/15 lb., quoted around 
15%c, nom.; mixed cities and countries 
12@18c; straight countries 10@10%c, 
nom. Chicago city light calf and 
deacons last sold at $1.10, with buyers 
talking $1.00 at present. 


KIPSKINS—Last trading in packer 
kipskins, previous week, was a few 
April southern natives at 12c, and 
April southern over-weights at 1l1c, on 
which basis northerns are quotable at 
18c for natives and 12c for over- 
weights. Market quiet, with most of 
April productions moved earlier. 

Chicago city kipskins last sold at 11c 
and quoted 11@11%c, nom., at present; 
market rather dull. Outside cities 
quoted around lic; mixed cities and 
countries 942@10c; straight countries 
8@8'%c, nom. 

Packer regular slunks last sold at 
85c, previous week, for April produc- 
tion. 


HORSEHIDES — Market quoted 
about steady, in a nominal way, with 
good city renderers around $3.30@ 
3.50, some asking $3.60; mixed city and 
country lots around $2.85@3.10. 

SHEEPSKINS —Dry pelts firmer 
and quoted 12@18c for full wools; 
short wools and pieces half-price. 
Packer shearlings moving at steady 
prices, 60c for No. 1’s, 45c for No. 2’s, 
and 25c for clips; one packer sold 
around fifty thousand this basis this 


week and sales in other directions also. 
Pickled skins firm and quoted $3.62%@ 
3.75 for the old skins, which are well 
cleaned up. Asking $5.00 per doz. for 
California spring lamb pickled skins 
but no trading reported aside from 
some sample lots earlier at around 
$4.25. Season over for packer wooled 
pelts and practically none coming at 
present. Outside small packer lamb 
pelts still moving in a small way at 
$1.25@1.30 each. Quotations on Cali- 
fornia spring lambs range from $1.25 
@1.35 per cwt. live lamb. 


New York 


PACKER HIDES—Farly this week, 
two New York packers sold their May 
production of steers, and a third packer 
first half May, at steady prices, native 
and butt branded steers 18c, and Colo- 
rados 12%4c. Fourth packer had moved 
Mays earlier this basis. 


CALFSKINS — Calfskins quiet, with 
trading awaited to establish the mar- 
ket. Last trading in collectors’ calf 
was 4-5’s at $1.05, 5-7’s at $1.25, 7-9’s 
at $1.80, 9-12’s at $2.65, and 12/17 veal 
kips at $2.90; collectors’ ideas around 
10@15c higher on the heavy end. Last 
sale of packer calf was a car 7-9’s at 
$1.95; talking $1.50 or better for 5-7’s 
and around $2.80 for 9-12’s. 


CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended May 31, 1935, with com- 
parisons, are reported as follows: 


PACKER HIDES. 
Week ended Pre 
May 31. 


Vv. Cor. week, 
y week. 1934. 


Spr. nat. strs. @13%n 13%n 9 9i4n 
a nat. strs. Siz 13 9 
Hvy. Tex. strs. 13n 13n 9 
Hvy. butt brnd’d 

Us. ease 13 @13n g 9n 
Hvy. Col. strs. 12% @12% Wy 


Ex-light Tex. 


8 
ee 10n 104%n 8, 
Brnd’d cows. 10 10% 8 
Hvy. nat. cows 10% 10%n 8 
0% 10 
11% 


Lt. nat. cows.10 @1 
Nat. bulls .. @ 9% 9% 
Brnd’d bulls. @ 8% 8% 
Calfskins ...16%,@21 16% @21 


Kips, nat. .. @13n 13n 

Kips, ov-wt.. b ir 12 10 lin 
Kips, brnd’d. 9 9%4n 9 9%n 9 10n 
Slunks, reg.. 85 


oe 70 715 
Slunks, hris..40 50 40 50 40 50 

Light native, butt branded and Colorado steers 
lc per Ib. less than heavies. 


CITY AND CHICAGO SMALL PACKERS. 





Nat. all-wts. 94@ 9% 9%@ 9% 8 8in 
Branded ....9 @9% 9 9% 7%@ &n 
Nat. bulls .. g 8i4n 8ion 544 
Brnd’d bulls. 7T4n n 5n 
Calfskins ...144,@17\n 14 18n 9 11 
WIE. sctccccs 11 11% 11%@12n 9 9% 
Slunks, reg. .60 7in 60 7in 60 70n 
Slunks, hris.25 40n 25 30 40n 
COUNTRY HIDES. 
Hvy. steers.. 6% 7 7 
Hvy. cows .. 6%@ 7 7 
WD. wecccce 7% 7% 
Extremes ... we 8 8 
Bulls ....... 54@ 5% 5%@ 5% 
Calfskins ...10 @10% 10 @10% 
BD. esccvece 8 8% 8 814 
Light calf ..50 _ 50 70n 
Deacons 50 70m 50 7 
Slunks, reg..35 Gin 50n 
Slunks, hris..10 15n 10 15n 
Horsehides 2.85@3.60 2.75@3.50 
SHEEPSKINS. 

Wie, WA cteccesce 8 = smeesee  Seesewse 
Sml. pkr. 

lambs ..... 1.25@1.30 1.20@1.25 1.30@1.40 
Pkr. shearlgs. @60 60 75 
Dry pelts ...12 @13 11 11% 13 13% 
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v= can supply your trade with better loaves and sausages by using Hallmark-KreemKo 
Sausage Flour. 


wee ee we wee ee ee ewe 





Not a cheap filler, but a pure, wholesome product, more nutritious than meat itself. 


Hallmark-KreemKo Sausage Flour gives meat loaves better texture, appearance, flavor 
and slicing quality. 


Hallmark-KreemKo gives sausages greater plumpness, increased yield, improved color and 
taste. 


And the best part of all is—that the use of this remarkable sausage flour actually lowers : SAUSAGE 
your costs, while improving quality. a FLOUR 

May we prove it to you, without obligation? - 1 

HALLMARK-KREEMKO SAUSAGE FLOUR IS MADE BY ALLIED MILLS, INC. oe Al MARK} 
me BRAND § 





Distributed exclusively by 





WRITE TODAY STEIN-HALL MFG. co. SALES OFFICES 
om 2841 So. Ashland Ave. 
CHICAGO, ILL. i oe 


FREE PRINCIPAL 


STEIN-HALL & CO., INC. 


285 Madison Ave. CITIES 
NEW YORK, N. Y. 


PARTICULARS 











































Millions of 
BLISS Boxes 


are used by packers for shipping Fresh and 
Smoked Meats, Pork Loins, Dressed Poultry, 
Lard, Butterine, Soap Powder and other prod- 
ucts. 


BECAUSE— 


They use 11 to 20% less material. 

Their unique construction often permits use 
of lighter weights of board, which creates 
an additional saving in cost of material. 
Freight costs are lower on account of light- 
er weight. 

Their reinforced corners make them the 
strongest fibre containers. 

They are easy and quick to assemble on 
BLISS equipment. 

Let us tell you more fully the advantages of 
packing and shipping your products in 





BLISS BOXES 
are the strongest and most economical Fibre Containers BLISS Boxes 


DEXTER FOLDER COMPANY 


Bliss, Latham, and Boston Wire Stitching Machinery for All Types of Fibre Containers 


28 WEST 23rd STREET, NEW YORK, N. Y. 


CHICAGO PHILADELPHIA BOSTON CLEVELAND ST. LOUIS SAN FRANCISCO 
117 W. Harrison St. 5th and Chestnut Sts. 185 Summer St. 1931 E. 61st St. 2082 Ry. Ex. Bldg. LOS ANGELES-SEATTLE 
Harry W. Brintnall Co. 
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MEAT PACKING 25 YEARS AGO 


(From The National Provisioner, June 4, 1910.) 


Chicago packers slaughtered 107,300 
hogs for the week ending May 28, 
1910. Total for the year to date was 
1,815,600. Hogs averaged $9.55 for the 
week. 


Swift & Company’s sales of fresh 
beef in Chicago for the week of June 
4, 1910, averaged 10.20c per lb. 


Packer hides at Chicago were selling 
at 154%@16%c. Chicago city calfskins 
were 17c. 


Australia exported 390,626 quarters 
of beef, 1,270,460 carcasses of lamb and 
1,633,042 carcasses of mutton in 1909, 
of which nearly all went to Great 
Britain. 


Returning from a European tour 
L. Harry Freeman, of Boyd, Lunham & 
Co., reported that bacon consumption 
in England was only about one-third of 
normal, and American bacon was “out 
of it” because of high hog prices at 
home. Danish, Canadian and Eastern 
Europe pork was taking the place of 
American product. 


Marriage of Alonzo Newton Benr .us- 
sistant to president Edward Tilde. of 
the National Packing Co., to Miss Har- 
riett Condee was announced for 
June 18. 


Louis Pfaelzer & Sons was incorpo- 
rated at Chicago with a capital stock 
of $250,000 by J. L. Pfaelzer, J. Weis- 
senbach and J. S. McClellan. 


A process for curing meat by elec- 
tricity was exciting some comment in 
the industry. 


Armour and Company planned a lard 
refinery at Elizabeth, N. J. 


CHICAGO NEWS OF TODAY 


Purchases of livestock at Chicago by 
principal packers for the first three 
days of this week total 20,916 cattle, 
5,669 calves, 28,665 hogs and 18,468 
sheep. 


Provision shipments from Chicago 
for the week ended May 25, 1935, with 
comparisons, were reported as follows: 

Week Previous Same 
May 25. Week. Week ’34. 
Cured Meats, Ibs. . .17,206,000 15,728,000 14,817,000 


yresh Meats, lbs. .38,155,000 36,940,000 42,472,000 
Td, Ibs. ....... 3,530,000 3,087,000 5,620,000 


M. Fried of Fried & Cohen, Boston, 


Mass., was a visitor in Chicago during 
the week. 





Week ending June 1, 1935 


Games scheduled for this week in the 
packers’ league were postponed on ac- 
count of rain and the standings remain 
the same. More games are scheduled 
for June 4 at Sherman Park. 

R. C. Pollock, general manager, Na- 
tional Live Stock and Meat Board, ad- 
dressed the Montana Stock Growers As- 
sociation at Great Falls, Mont., this 
week on “Stimulating the Consumption 
of Meat.” 

J. H. Bowman, district manager, Wil- 
son & Co., Atlanta, Ga., visited in Chi- 
cago this week. 

W. E. Renfro, former Armour plant 
executive, now retired, has returned to 
Chicago after spending the winter in 
San Antonio, Tex., and Monterey, Mex. 

Charles V. Brecht, jr., and Herbert 
J. Altheimer of the Brecht Corporation, 
New York City, were Chicago visitors 
during the week. 

E. M. Goossens, of Rotterdam, Hol- 
land, leading Dutch importing house, 
has been visiting trade connections and 
friends in the West. 


Frank L. Marx, of Marx Hide & Tal- 
low Co., Mexico City, was a Chicago 
visitor during the week. When it comes 
to talking up the Mexican climate 
Frank can give the Californians 
pointers. 
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MEAT TRAIL 


J. H. Bliss, comptroller of Libby, 
McNeill & Libby, has been elected as- 
sistant treasurer of 
Swift & Company. 
He entered the Swift 
accounting depart- 
ment in 1918 and 
went to Libby as 
comptroller in 1922. 
He was on the 
faculty of North- 
western University 
School of Commerce 
for several years, 
and has been chair- 
man of the commit- 
tee on accounting of 
the Institute of 
American Meat Packers. He is the 
author of a standard work on packing- 
house accounting. 





NEW YORK NEWS NOTES 


Vice president S. B. Dietrich, Hunter 
Packing Co., East St. Louis, Ill., was 
a visitor to New York last week. A. 
N. Golby has rejoined the Hunter or- 
ganization as manager of the New 
York branch. 


Visitors to New York last week in- 
cluded vice president L. W. Rowell and 





MEAT MEN MAKE BASEBALL CHAMPIONS. 


The baseball team of the Louisville Provision Co., Louisville, Ky., is a member of 
the Bluegrass League and has won all three of the games played thus far this season. 


League winners get a free trip to the World's 
have made up their minds to see the series. 


Series, and the “Southern Star” boys 


Left to right, beginning with top row.—Hugo Marx, business manager; G. J. 


Amshoff, manager; E. Key, o. f.; E. Gum, c.; 


ec. f.; W. Heiser, o. f.; W. Smith, c.; . 
ist b.; R. Whalen, 1. f.; G. Hesier, o. f.; 
J. Hellmann, p. 






Cunningham, p.; 
Cc. E. Miller, c.; J. Ubank, 3d b.; J. Moore, r. f.; 


G. Leslie, p.; F. Gerstle, s. s.; N. Erasime, 
A. Hellmann, p.; W. Gambert, 
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Save Re-Grinding Expense—C. D. TRIUMPH 
Reversible Plates Need No Grinding for 5 Years! 


A plate for your meat grind- 
er guaranteed for ten years! 
No re-grinding or sharpening 
expense for five years! 


The Triumph C-D Reversible 
Plate is a plate in a class of 
its own. Do not class the 
Triumph plate with any other 
so-called hard steel or ever 
lasting plate. Triumph plates 
are superior. Triumph plates 
are guaranteed to outlast four 
plates of any other make or 
style, foreign or domestic. It 


has the patented C-D future, it is reversible—can be used on 
both sides—has a reversible bushing that cannot Possibly come 
loose. Triumph plates are made for all sizes and makes or styles 
of grinders. 

Do away with sending plates and knives to be ground. Do 
away with unsatisfactory and expensive renting of plates and 
knives. Use O. K. knives or C-D cut-more with changeable 
blades and C-D Triumph Angle Reversible plates. The first cogt 
is the only cost for several years to come! 

Send for further information and price list. 


SPECIALTY MFRS. SALES Co. 


2021 Grace St. Chas. W. Dieckmann Chicago, Ill, 








MULTIPLY HAND POWER 


with Peters Packaging Equipment 


F.C. ROGERS, INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


PROVISION 
BROKER 


HARRY K. LAX, General Manager 


Substantial savings in 
labor, time and materials 
guaranteed! A single op- 
erator can form, line, fold, 
and close up to 60 cartons 
per minute with PETERS 
Packaging Equipment. 
Savings more than $7,000 
annually over hand meth- 
ods! Write for details! Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 














Above: PETERS 

Senior Forming 

and Lining Ma- 

chine with Automatic Car- 
ton and Liner Feeding De- 
vice. Capacity 60 cartons 
per minute! Below: 
PETERS Junior Forming 
and Lining Machine. 
Sturdy, efficient, cost-cut- 
ting! 


PETERS MACHINERY CO. 


4700 Ravenswood Ave., Chicago, Ill. 


Do You Need 
Sausage Materials? 


Beef —Veal — Bull 
Wire—Write—Phone 
HESS-STEPHENSON CoO. 
BROKERS 
327 S. La Salle St. Chicago, IIL 


In daily communication with all mid-west packers 























A. C. WICKE MFG. CO. 


Complete Market Equipment 


NEW YORK CITY 


Main Office and Factory: 406-414 East 102nd St. 
Phone ATwater 9-0880 for All Branches 


Salesrooms: 
425-435 E. 102nd St. 


Bronx Branch: 
739 Brook Ave. 
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L. 0. Alkire, sausage department, Swift 
& Company, Chicago; R. E. Buchanan, 
dried sausage department, and J. C. 
Weinrich, sausage department, Wilson 
& Co., Chicago. Mr. Weinrich spent 
considerable time at the new West- 
chester and Mineola branch plants in- 
stalling sausage manufacturing depart- 
ments and is now doing similar work 
at Springfield, Mass. 


F. A. Becker, assistant treasurer, and 
F. H. Helmreich, advertising depart- 
ment, Armour and Company, Chicago, 
were in New York last week. 


A housewives’ strike, which started 
among kosher customers in Brooklyn 
and Bronx a few weeks ago, spread to 
Manhattan on May 27, when a commit- 
tee called upon the management of the 
local slaughter houses and submitted 
their demands for a reduction in meat 
prices. The Retail Kosher Meat Trade 
Code Authority estimated that a very 
large percentage of the 4,500 shops op- 
erated by members of the federation 
of Kosher Butchers of Greater New 
York were closed or doing no business. 
Striking housewives continued to picket 
meat and poultry shops, while the com- 
mittee sought conference with Com- 
missioner of Markets Morgan. 


COUNTRY-WIDE NEWS NOTES 


Harry P. Duncan will be in charge 
of the new direct branch of Swift & 
Company which has been opened at 
Honolulu, T. H., to replace the Western 
Meat Co. A. C. Weinke, formerly lo- 
cated at Reno, Nev., will also be as- 
sociated with the new branch. 


War Department contract for beef 
for the army in the Philippine Islands 
has been awarded to the Carstens 
Packing Co., Tacoma, Wash. The con- 
tract calls for purchase of approxi- 
mately 5,000 head of cattle. 


Friends recently honored Simon 
Loewenstein & Son, Detroit wholesale 
meat dealer, on his 75th birthday. Ex- 
tremely active for his age, Mr. Loew- 
enstein sometimes uses an airplane to 
reach his markets. He often flies as 
far as Omaha. 


Lewis Packing Co. recently began 
operation of a cattle and sheep proc- 
essing plant at Omaha, Neb. Entire 
output of the plant will be shipped East 
to supply a string of New England 
wholesale meat houses of which Ben- 
jamin Lewis of Boston is president. 


H. Stanley Coffin has succeeded O. 
D. Gibson as president of the Gibson 
Packing Co., Yakima, Wash. 


The packing plant of the Gila Meat 
Co., Phoenix, Ariz., has been destroyed 
by fire. 


Elliott & Co., Duluth, Minn., has let 
contract for additions to its meat pack- 
ing plant. 


A. L. Leonard has been made gen- 
eral manager of the Armour and Com- 
pany plant at South San Francisco, 


Week ending June 1, 1935 








EDUCATING THE ARMY AND NAVY. 


A group of 21 officers of the army, navy and national guard were graduated from 
3 and 9 months courses in livestock and meat processing at the plant of Swift & Com- 


pany, Chicago, on May 27. 


The school was the Swift plant and laboratories. The 


instructor shown in this picture is Dr. Jesse H. White of the Quartermaster Corps 
Subsistence School staff. Among the graduates was Lieut. Tirso G. Fajardo, Filipino 
graduate of West Point and member of the Philippine constabulary. 


Graduating officers, with the commandant and staff of the school, were guests of 
Lieut. Col. Charles H. Swift, A. E. F., at luncheon at the Swift restaurant on the day 


of the ceremonies. 


which was formerly the Virden Packing 
Co. Mr. Leonard was formerly general 
manager of the company’s plant in In- 
dianapolis and before that assistant 
general manager at Spokane, Wash. 
Nuckolls Packing Co., Pueblo, Colo., 
celebrated the 56th anniversary of its 
founding this month. Starting with six 
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FUTURE PACKER LEADERS. 


When president Frank A. Hunter, Hun- 
ter Packing Co., East St. Louis, IIl., gets 
ready to retire he can do so without any 
worries. Sons Howard V. E. Hunter (left) 
and Frank A. Hunter, jr. (right) are ready 
to step into dad’s shoes. Howard started 
in the company in 1925, worked through 
sales and purchasing departments, and is 
now assistant treasurer and purchasing 
agent. Frank, jr., began in 1927, worked 
through the plant and into the provision 
department, and now has charge of can- 
ning, by-products and provision depart- 
ments, 


The famous Hunter line of canned meats 
is the creation of these two boys. It has 


been a big success and they are proud 
of it. 





men on the payroll under founder 
Emmett Nuckolls, it now has a force 
of over 500, with the founder’s grand- 
daughter, Marion Nuckolls, as president 
and H. L. MacWilliams as general man- 
ager. 


J.C. Donaldson, former meat manager 
for the Hudson Bay Company, Winni- 
peg, and the A. & P. Company, Phila- 
delphia, has been put in charge of the 
meat department of the P. Eaton Com- 
pany, Toronto, one of the largest re- 
tail firms in Canada. 


Fred T. Fuller, retired packinghouse 
veteran, now living at Des Moines, 
Iowa, is recovering from a recent severe 
illness. 


Bernard S. Pincus opened his new 
sausage factory and provision house at 
454 No. American st., Philadelphia, Pa., 
on May 27, and entertained several 
thousand visitors. The new sausage 
and provision plant is operating under 
federal inspection. 

O. D. Gibson, who founded the Gib- 
son Packing Co., Yakima, Wash., 25 
years ago, has retired from the presi- 
dency of the company and disposed of 
his interest in the company. He will 
be succeeded as president by H. Stan- 
ley Coffin, sr., his associate of many 
years, with Henry Coffin as vice presi- 
dent and general manager. Mr. Gib- 
son will retain his extensive ranching 
interests. 


GOOD NEUTRAL LARD 


Neutral lard is clear in color and 
has no lard taste. It should be sweet 
and contain no foreign flavors or odors. 
It is easy to produce good neutral lard. 
“PorK PACKING,” The National Pro- 
visioner’s latest book, tells how. Every 
rendering foreman should have this in- 
formative book available for his use 
at all times. 
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‘For the Retail Meat 


Making Collections 


Dealer Can Save Many Debt Losses 
By Proper Method of Handling 


UCCESSFUL retailers of meat, 

operating under the cash and short 
term credit conditions of the industry, 
have found that they must keep their 
credit customers on a prompt collection 
basis. 

Many aids and methods of collecting 
have been worked out. When custom- 
ers are contacted personally by the re- 
tailer a knowledge of good collection 
approach and how to follow it through 
is essential. 

The answers the meat dealer makes 
determine his credit and collection re- 
sults. Over a year’s period, three credit 
accounts in four must have collection 
treatment. Instead of cash, customers 
offer excuses and promises. 


The Same Old Story 


Good collectors know all the answers. 
Experience shows that few collection 
situations, including the delinquent’s 
defense, are new ones. The same situ- 
ations occur thousands of times. There 
are scores of ineffective, often fatal, 
“answers”—and a few right ones. 

For example, a customer, paying his 
account several days after it is due, re- 
marks, “I’ve been out of town.” The 
meat merchant can react to this infor- 
mation in at least a dozen different 
ways. This is the best “answer.” 

“Yes, we were looking for your pay- 
ment, and wondered why you hadn’t 
made it. I was figuring to call you up 
about it.... Did you have a nice 
trip?” 

The psychological principle is briefly 
stated. Whatever the delinquency sit- 
uation, and despite the fact that the 
meat dealer may have to grant the cus- 
tomers’ request, the. answer. should 
leave a constructive collection idea in 
the delinquent’s mind. 


Answering the Excuses 

In the example quoted, this idea is 
triple-threat—(1), that the dealer no- 
tices all past-due accounts at once, (2) 
was surprised when the customer didn’t 
pay promptly, and (3) was about to 
follow up non-payment by telephone. 

Collection ideas conveyed by other 
answers will depend on the circum- 
stances. 

There are a number of “alibis” often 
used in attempts to deceive the meat 
dealer. The delinquent declares, for 
example, he has had to pay a heavy 
doctor’s bill. It isn’t necessary any- 
where for a debtor to pay the doctor 
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Dealer 


before he pays the meat market—and 
mighty few ever do! 
So the meat merchant answers with a 
question, “What doctor did you pay?” 
“Dr. Jones.” 


“Dr. Jones? I know him very well. 
Just a minute. I’ll call him on the tele- 
phone and talk with him. What did you 
pay him?” 

If the debtor is lying this answer will 
break him down. Whether the debtor 
admits the falsehood, or persists in it, 
the treatment should be dignity com- 
bined with refusal to grant an exten- 
sion, plus firm demands for payment. 
Firmness usually produces either an 
immediate small payment or a payment 
at the earliest time the debtor can 
arrange. 


Meeting Other Alibis 

If the delinquent claims he is soon 
to receive money “from the East,” the 
meat dealer requests the source, “so 
that we can verify in the usual way.” 
The customer usually decides he does 
not wish the bother of verification, and 
the dealer presses for an immediate 
payment. 

“We’ve had sickness in the family.” 

The meat dealer expresses his sym- 
pathy, adapting his remarks to the spe- 
cial circumstances. He concludes with 
a statement which may simply ask for 
a report, such as “Don’t bother or 
worry about this payment. .. . Let me 
know how things stand next Saturday;” 
or perhaps one which is more definite: 
“We are mighty glad to give you an ex- 
tension, Mr. Owen. Suppose we put the 
payment ahead to the twentieth. Will 
that be convenient ?” 


Extension situations all should be 
handled so that there is definite under- 
standing for payment on as early a date 
as is practical. The date should be 
stated. 


About Granting Extensions 


With some customers the meat deal- 
er’s answer will grant the extension 
very willingly. With others, the idea 
to be sold is that extensions are entirely 
outside the usual procedure, work a 
hardship on the store, and are only 
granted in exceptional situations, and 
then for brief periods. The answer 
always should show no relaxation of ex- 
pecting prompt payment. 

Here is another: 

“My pay has been cut.” 


“That’s too bad, Jack. I’m mighty 
sorry, but they say business conditions 
at the factory require it. How much 
have you been reduced?” 


“Fifteen per cent.” 


“You can either pay half today, half 
on the twentieth, or pay all on the fif- 
teenth. That will take care of you. 
Which plan do you prefer?” 


And still another: 
Don't Accept This Excuse 


“T had to meet a payment on my 
automobile.” 

The meat dealer who allows a cus- 
tomer to put over this excuse faces the 
probability of a chronic delinquency 
condition. The customer will have dis- 
covered that the dealer will wait, and 
so, always, he will pay more pressing 
creditors first. One Western meat 
dealer replies like this: 


FINE MEATS 
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ADVERTISES QUALITY AND GETS HIS PRICE. 


B. C. Stangle, proprietor of the Peter Rabbit Market, Bellingham, Wash., believes in 
quality and price, and spends money to advertise them in his local newspapers. In all 


his newspaper ads he features U. S. inspected meats. 


His market signs show that he 


believes in “winning with quality,” and that he “never has and never will sacrifice 
quality to meet a price.” 


The National Provisioner 
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“[’m sorry, Mr. Schmidt, but we can’t 
give you an extension on that basis. 
When you buy a car on the instalment 
plan, you pay for the credit you are 
given. But when you buy meat from 
ys on credit, we are granting an ac- 
commendation for which we receive 
nothing. And so we take the position 
that the meat market should be paid 
frst, not the automobile dealer. I’m 
sorry, but we cannot grant the exten- 
sion you ask.” 

The purpose of this “answer” is to 
establish in the customer’s mind the 
belief that he cannot stall the meat 
store account in the future to meet an 
automobile payment, and also to obtain 
the best possible immediate adjustment. 

If it is an impossibility for the cus- 
tomer to pay anything at once, which 
may be the case, it is always possible 
for the meat dealer to get the promise, 
and the performance, of payment at 
the earliest possible date, specifically 
set. 

There is more than words, of course, 
toan answer. Tone of voice, facial ex- 
pression and general manner—all these 
are highly important. 


Collect But Keep Good Will 


Conditions of meat store operation 
are such that the dealer must apply col- 
lection treatment effectively, yet retain 
their respect and good will. Most poor 
collectors among merchants are men 
who are afraid of the consequences of 
being firm. They never learn the 
principle that it is possible to collect 
with salesmanship. The firm demand, 
made pleasantly, is seldom dangerous 
psychology. 

On the other hand, it is possible to 
make a request so casually, so lightly, 
that the delinquent hardly realizes he is 
being pressed—yet the suggestion is 
there, and he responds to it. 


Though the same collection situations 
occur over and over, occasionally a new 
question will come up, taking by sur- 
prise the meat merchant, who gives the 
wrong reply. It is always possible to 
recognize a mistake made. Next, the 
merchant should analyze the situation, 
and decide on the right answer, which 
he uses instantly when the situation 
occurs again, 


NEWS OF THE RETAILERS 


Peter Bouma has taken over the meat 
business of William Boorsma, Gran 
Rapids, Mich. 

Lawrence V. Grassman has purchased 
the meat market of H. Thorman in 
Willamette, Ore. 

Electric refrigeration, including dis- 
Play cases and a cooler, was recently 
installed in the Iron Street meat mar- 
ket, Bloomsburg, Pa. 

_ Martin Lass has sold his meat market 
in Otsego, Mich., to A. Knoblock. 

Paul Lund has opened the Liberty 
Market in Astoria, Ore. 


A. P. Treu has entered the meat busi- 
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ness at 423 W. Center st., Milwaukee, 


Wis. 

R. M. Crill will manage the meat mar- 
ket of Jones & Son, Ontario, Ore., which 
has just been purchased by Art Stoner. 

Dana and Neal Williams will open 
a new meat market at 709 Warren st., 
Marietta, O. 

The New Sanitary meat market was 
recently opened at 120 N. Broadway, 
Lexington, Ky., under the direction of 
R. Holsclaw. 

D. H. Hunsinger has purchased the 
meat and grocery business of Pearl L. 
Edwards, 417 W. Walnut, Yakima, 
Wash. 


The Avenue Market under the man- 
agement of E. E. Seitz, is a new en- 
trant in the meat field in Bellevue, Pa. 

George R. Zeuck has opened a meat 
market in Anamosa, Ia. 

Eric Jant has purchased the meat 
market of J. C. Clifford in Batavia, III. 










J. C. Lenhart has purchased the meat 
department of the Meredith Food Mar- 
ket in Des Moines, Ia. 

The Mullens Bros. Grocery and 
Market, Viroqua, Wis., has been pur- 
chased by Arthur Larson and Harry 
Bootsma. 

Bill’s Market, 188 W. Randolph st., 
Chicago, has been incorporated to buy 
and sell meats and other food. 


MEAT PRICE RISE IS SLOW 


Retail prices of meats rose more 
slowly than the price of eggs during 
the two weeks ended May 7, according 
to U. S. Department of Labor reports. 
The retail prices of meats advanced .6 
of one per cent over those of previous 
two weeks, while butter, cheese and 
vegetables declined and the price of 
eggs rose 5 per cent. All foods together 
declined .6 of one per cent in price. 








AM PAYING YOU MORE MONEY 
FOR Your EGGS BECAUSE THEY ARE 


Goop EGGS... AND 1 WANT THE 


BEST FORMY FAMILY .... . 
ie 














AND THAT’S NOT ALL-OUR 
EGGS ARE ALSO PACKED IN SELF 
LOCKING CUSHION CARTONS... 
WHICH PROTECT THEIR FLAVOR AND 
KEEP THEM SAFE AND SOUND UNTIL 
THEY REACH YOUR TABLE 











A few well known users: 


Swift & Co. 

Armour & Co. 

Wilson & Co. 

Morris & Co. 

Cudahy Packing Co. 

National Tea Co. 

American Stores Co. 

Southern Grocery Stores, Inc. 
Economy Grocery Stores Corp. 
The Kroger Grocery & Baking Co. 
Daniel Reeves, Inc. 

Gristede Bros., Inc. 

Beatrice Creamery Co. 

Borden Farm Products Co. 
Bowman Dairy Co. 

The Fairmont Creamery Co. 


story of SELF-LOCKING 
CUSHION CARTONS. You 
cannot fail to be impressed 
with the part they have | 
played in the egg distribution | 
of the country. These facts | 

| 


mean profits for you. 


ee 


EGG <Qp> CARToNs \ 
SELF-LOCKING CARTON CO. ' 
589 E.\iinois St. CHICAGO Phone Superior 3687 em 





Let us lay before you the full | SELF-LOCKING CARTON CO. 
| 563 E. Illinois St., Chicago, Ill. 


Gentlemen: 


We are interested in building our Egg business. Send 
samples, without obligation. 


| Address... 


SELF-LOCKING CUSHION CARTONS 
have the knack of taking eggs out of the 
commonplace and giving them an inviting 
appearance of quality that stimulates sales. 


They are producers of more egg business. 


Mail the coupon below for carton 
samples and more information. 
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DRY SALT MEATS 


Clear bellies, 18@20 lbs....... wmeediness 
Clear bellies, 14 

Rib bellies, 25@30 lbs 

Fat backs, 10@12 lbs 


. 
3 
@o 








CHICAGO MARK 


WHOLESALE FRESH MEATS 


Carcass Beef. 


Week ended 
May 30, 1935. 


‘ | Kl i I: ~ 
4 PA 4 » 


Fresh Pork, etc. 


Pork loins, 8@10 lbs. avg. 
Picnic shoulders 
Skinned shoulders 
Tenderloins 
Spare ribs 
12%@13 Back fat 
Sith 12%@13% Boston 
20% 13%@14 = butts, cellar trim, 


~ 


BEEES T7R 


WHOLESALE SMOKED MEATS 


Fancy reg. hams, 14@16 lbs 
Fancy skd. hams, 14@16 lbs 23 
Standard reg. hams, 14@16 lbs., plain.21 
Picnics, 183 ibs 8 lbs., short shank, plain...18 
Picnics. 81 long shank, plain... 


Booms 


Cor. week, 
1934. 


2 


& 
a og 


Prime native steers— 
400- 600 


& Bare 
ae 


Good native steers— 


400- 600 

600- 800 

800-1000 
Medium steers— 

400- 600 

600- 800 


. 17% @18% 
RGIS 


800-1000 
Heifers, good, 
Cows, -600 

Hind quarters, choice.... 
Fore quarters, choice.... 


Beef Cuts. 


Steer loins, prime unquoted 
Steer loins, No. 1 @38 
Steer loins, No. 33 
Steer short loins, prime. . 
Steer short loins, No. 1.. 
Steer short loins, No. 2.. 
Steer loin ends (hips)... 
Steer loin ends, No. 2... 
Cow loins 

Cow short loins 

Cow loin ends (hips).... 
Steer ribs, prime 

Steer ribs, No. 1 

Steer ribs, No. 

Cow ribs, No. 

Cow ribs, No. 

Steer rounds, 

Steer rounds, 

Steer rounds, 

Steer chucks, 

Steer chucks, N 

Steer chucks, No 


@ 
unquoted 
)52 


Steer plates 
Medium plates ‘ 
Briskets, N 
Steer navel 

Cow navel 

Fore shanks . 
Hind shanks .. 
Strip loins, No. 
Strip loins, No. 2. 
Sirloin butts, No. 
Sirloin butts, No. 
Beef tenderloins, 


Shoulder clods 

Hanging tenderloins ° 
Insides, green, 6@8 Ibs. ° 
Outsides, green, 5@6 Ibs. 
Knuckles, green, 5@6 Ibs. 


Beef Products 


Brains (per Ib.) 
Hearts 

Tongues 
Sweetbreads 
Ox-tail, 

Fresh tripe, plain 
Fresh tripe, H. C 
Livers 

Kidneys, 


Stee carcass 
carcass 
Good saddles 
Good racks 
Medium racks 


Brains, each 
Sweetbreads 
Calf livers 


Choice lambs 

Medium lambs . 

Choice saddles . 

Medium saddles 

Choice fores ... 

Medium fores . 

Lamb fries, per. ib. 
Lamb tongues, per ib..: 
Lamb kidneys, per Ib.... 


Heavy sheep 
Light shee 
Heavy saddles 
Light 


Mutton legs 
Mutton loins 
Mutton stew 
Sheep tongues 
Sheep heads, each 
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2%@13% 


10 @l1l 
ll @lw 
12 @l2% 


10%@11% 

7%4@ 9 
16% 
10 


~ = 
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Neck bones 
Slip bones 

Blade bones 
Pigs’ feet 

Kidneys, 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 
Pork sausage, in 1-lb. cartons.......... 
Country style sausage, fresh in links. eee 
Country style sausage, fresh in bulk.... 
Country style sausage, smoked.......... 
in sheep casings...... 
Frankfurts in hog casin 
Bologna in beef bungs, 
Bologna in beef middles, choice. . 
Liver sausage in beef rounds 
Smoked liver sausage in hog bungs.. 
Liver sausage in hog bun ae 
Head cheese 
New England luncheon ‘spec alty: ° 
Minced luncheon eweapeniy choice ° 


DRY SAUSAGE 


Cervelat, ain, in hog bungs 
t 


er 
Holsteiner 
B. C. salami, choice 
Milano salami, choice, in hog bungs.. 
C. salami, new condition 
Frisses, choice, in hog middies 
Genoa — le salami 
Peppero 
Mortadella, new condition.......... sess 
Capico 


Virginia hams 


SAUSAGE MATERIALS 
(F.0.B. CHICAGO, carlot basis.) 


Regular pork trimmings 

Special lean pork trimmings 

Extra lean pork trimmings 

Pork cheek meat 

Pork need 

Pork heart 

Native Genstess bull meat (heavy) 
Shank meat 

Boneless chucks 

Beef trimmings 

Beef cheeks (trimmed) 

Dressed canners, 350 Ibs. and up 
Dressed cutter cows, 400 lbs. and up... 
Dr. bologna bulls, 600 lbs. and up 

Pork tongues, canner trim, 8S. P....... 


SAUSAGE IN OIL 


Bologna style sausage in beef — 
Small tins, 2 to crate.... 
Large tins, 1 to crate 


le commen in sheep casings— 


Frankfurt sty 
Small tins, 2 to crate.... 


Smoked link sausage in hog casings— 
Small = 2 to crate 


BARRELED PORK AND BEEF 


Mess pork, regular 

Family back pork, 24 to 34 

Family back pork, 35 to 45 pieces 

Clear back pork, 40 to 50 pieces 

Clear 4 pork, 25 to 35 pieces 
r 


VINEGAR PICKLED PRODUCTS 


Pork feet, 200-Ib. 
Lamb tongu 
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Large tins, 1 b  gppppenees coecccccce 
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Fancy bacon, bas lbs., parchment paper. 
Standard bacon, 6@8 lbs., plain 26 
No. 1 beef ham sets, smoked— 

Insides, 8@12 Ibs... 

Outsides, 5@9 lbs. 

Knuckles, 5@9 lbs 
Cooked hams, choice, skin on, * fatted 
Cooked hams, choice, skinless, fatted 
Cooked picnics, skin on, fatted..... 
Cooked picnics, skinned, fatted 
Cooked loin roll, smoked........ 


LARD 


Prime steam, cash, Bd. Trade.. 
Prime steam, loose, Bd. Trade. 
Refined lard, tierces, f.o.b. Chgo. 
Kettle rend., tierces, f.o.b. Chgo. 
Leaf, kettle rendered, tierces, f.o. 


Chica ago 5 
Neutral, in tierces Chicago... 
Compound vegeta, ‘tierces, O.8.2.0¢ 


Extra oleo oil 
e No. 2 oleo 
Prime oleo KO dy edible 


TALLOWS AND GREASES 


Edible tallow, under 1% acid, 43 titre. . 
Prime packers’ tallow........ Seeceseden 
No. 1 tallow, WOW I.E.8..cccccccccsccce 


300 


A-White grease . 

B-White grease, inaximum _ —_ 
Yellow grease, 10@15%. 

Brown grease, 40% f.f. a. 


ANIMAL OILS 


Prime edible 
Prime inedible 


ARAABABSAA 
ee 


SIFAER 


20° neatsfoot ..... eccceccossecceseessse 
Pure neatsfoot 
Special neatsfoot 
Extra neatsfoot 
No. 1 neatsfoot 
Oil weighs 7% Ibs. ; Barrels contain 
about 50 gals. each. ces are for oil in barrels. 


VEGETABLE OILS 


Crude cottonseed i in tanks, f.0o.b. 

Valley points, prom 
White, Soom, in Mis. f.o.b. Chgo.12 
Yellow, deodori: 
Soap stock, son ¢ze.. f0.b. mills. . 
Corn oil, in tanks, f.o.b. mills 
Soya bean oil, f.0.b @ 8.8 
Cocoanut oil, seller’s tanks, f.0.b. coast. 4%@ 4% 
Refined in bbls., f.0.b. Chicago 114@114 


ee 


White a. | 
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CURING MATERIALS 








Cwt. Sacks. 
Nitrite of soda (Chgo. warehouse 
on bbls. delivered.......... s..00- $9.10 
; or more bbis. MMROR occas > oosess 8.95 
1 to 4 bbis. f.0.b. N. Y.: 
on oe ed granulated......... 6.25 6.15 
Small crystals ......eeeseeeeese 7.25 7.15 
Medium crystals ........ Sescee 7.62% 7.50 
Large CTYStAlS ..--- sess ee eeeee .00 7.75 
pol. refd. gran. nitrate of soda... 3.62% 3.25 
Balt per ton, in minimum car of 80,000 ibs. 
yf. .o.b. Chicago: § 6.008 
BO ccccecccdecssescocesvccececes . 
crm NE OS SP EEE ES Fe 9.496 
Medium, Kiln dried...........s-seeeeees 10.996 











—heowde4 So tenig @3.45 
on am OF Oc cécsvenssese none 
i eran. vo 2. “rednere (2%). @5.25 
Pack curing sugar, 100 Ib. bags, 
f.0.b. ‘Reserve, La., less Re — @4.75 
curing sugar, age. 
nant Reserve, La., less 2%.......... @4.65 
SPICES 





(Basis Chicago, original bbls., bags or bales) 


Whole. Ground. 


























Allspice Prime .......-+-++ eecceece 6 1% 
enna eeeccceceoeesoscoecooses 6% 8 
= ew penechiheee cones oe 33% 
“y er, Yad coecrecccccccece ee 
cl Seceercceseecseoce 23 27 
covceoocee 12% 15% 
sacveoee 14 17 
18 20% 
nedecteee-ae 914 11% 
65 70 
t2eveees 60 
Seaneeseeeees 15% 
24 























11 12 
° 9 10% 

Black Tellicherry _ 11% 13 

White Java Muntok 161% 18 
White Singapore .. ” 17% 
White Packers ......ccccsccsccce 16% 





SEEDS AND HERBS 


Ground for 
Whole. Sausage. 








Ee rere 9 11 

i  ccivecpcubeminaeaeuenet 87 42 

DED ooh ccshececaece venue 15 18 

Coriander Morocco Bleached........ 8 Me 

Coriander Morocco Natural No. 1... 6% 8% 

Mustard Seed, Cal. Yellow.......... 11 13 
American 








= e. Dalmation Mi ctcpancdewee 
Bai 


7 
mation No. 1 Fancy.......... 6% 


SAUSAGE CASINGS 


(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beet Casings: 











Domestic rounds, 180 pack.......... 28 
Domesite rounds 140 pack.......... 38 
Exports rounds, wide.............. 52% 
Export rounds, medium............. @35 
Export rounds, narrow............. @38 
TE IIL, 6se0-00 tas ceewisce vee @06 
PE MEMREB. cc cvcccscccwccescce @03 
TS isch evnsdbewaoneseet 12 
AGN cc Claccecveueciecees ) 7 
Middles, cegeiar (ipkeiebesené eevee 50 
Middles, select, wide, 2@2% in. diam.. .60 
Middles, select, extra wide, 2% in. and 
ae a ee 
Dried bladders: 
NS eer 1.00 
10-12 in. wide; MR iirs604et con sieedeeee -80 
I ME nccsccsneccecsectoess .60 
RO I, SERBS on sc cccccccccoccecece -25 


Hog casings: 


Narrow, per 100 yds 
Narrow, special, oe 











Medium, RS Satine wees 
Wide, per 100 oe ivcana ania 
tra wide, per 100 yds 
i S060 é¢e<ce 
77 4 + Rouaes 
me bungs 
—_ 2 me Genes eS 
Stomachs se... 12 2222 
COOPERAGE 
Ash pork barrels, black iron hoo .$1.35 1.37 
= bork barrels, black iron hoops. 1.25 Lore 
Oak pork barrels, galv. iron hoops. 1.42 1.45 
Waite, barrels, galv. iron hoops.. 1.32 1.35 
Red a ham tierce 8. 2.12 2.15 
White oak lard _ ea eae io 300 









NEW YORK NWARKET PRICES 


Steers, medium 963 lIbs........... $ @$ 9.50 
Bulls, common and medium.......... 5.50@ 7.25 
Cows, common and medium......... 6.00@ 7.25 
Cows, cutter and low cutter........ 4.00@ 5.50 
Vealers, good and choice............ $ 9.50@$10.50 
VRRESEE, BINT cc cccccccccccccees's 9.00 


6.50@ 
Vealers, cull and common........ 4.00@ 







LIVE LAMBS 
Lambs, good and choice, springers.. @$10.35 
BOE 40060<cicnsGabestucukcanmeense $4.00 down 
LIVE HOGS 
Hogs, 180 Ib. QVeTAge.....cccccescce @$10.15 
DRESSED BEEF 
— * Dressed. 
Choice, native, heavy...... sececce coocodl 23 
Choice, native, light. bab eeeeeeuesee 22 


Native, oo Ry 4 i eeeapebaaen 20 


Western Dressed Beef. 


Native steers, 600@800 Ibs............. 20 22 
Native choice yearlings, 440@600 lbs... = 21 


Good to choice heifers...........ee+ee05 19 
BOE UP GIG Ge cc cccccecceeveoses 17 18 
Common to fair cows........... ecccccce 11 2 
Fresh bologna bulls...........sseee0. coocdl 11 


BEEF CUTS 







pen cecsens cee es 26 
vixteibieine-s seu eecks 24 

bP PEs kviccccceecesee 20 

» BE Bev cccccceccsece 32 

> B BR ccccvcccceces 28 
Ss 2 aviesncscev ewe 22 24 26 
No. 1 wae and ribs..... 23 @25 25 
No. 2 hinds and ribs..... 20 @22 
No. 1 rounds............ 18 @19 19 
No. 2 rounds.......... --17 @18 17 
Be. | TEMBER. cc cccccecces 15 @16 16 17 
| SF  Bpeeeeser: 17 @18 18 19 
No. 2 chucks. ..........+. 16 @17 1 18 
No. 3 chuceks............ 14 @15 1 gis 
BED cesucnccseqaecsesesveveesovess 14%@12% 
Dee, CE, GIS TUB. GBUBRe cc cccccccccccus 23 2 
RSTER, BS. GES TG. RUB. cc ccccccccccsce 18 20 
Tenderloins, 4@6 lbs. avg.............. 50 60 
Tenderloins, 5@6 Ibs. avg..........+... 50 @é60 
GE GOED ccccceccvccccecesccccesse 12 @l4 


DRESSED VEAL 


OOD vnc ccescedeceVeredvcetoecéessenees 154%@17 
er eee eC ere err ree 14144@15% 


OOM oo ccc cccccccccccscscncceseenees 138%@14% 


DRESSED SHEEP AND LAMBS 


ECE 18 @19 
EGURRG, BETS 00 GROIGR. 2.0 6c.cccccsiccescs 17 @18 
SE, ai dainaWaree saw kaos 6 0eae wee 15 @lj 
8 60 au boee-e noses s hewgee 138 @15 
rr rere ll @12 
UGE: SOUND kncedunsdennanpes-evetens 9 @ll 
DRESSED HOGS 
Hogs, good to choice..........c.e0. $17.00@$18.00 
Pork loins, fresh, Western, 10@12 lbs. @26 
Pork tenderloins, Diniedusecocownened 38 @40 
Pork tenderloins, frozen............... 0 @32 
Shoulders, Western, 10@12 lbs. avg....18%@19 
Butts, boneless, Western............... 22 @23 
Butts, regular, Western... ....ccrccccces 22 @23 
Hams, Western, fresh, 10@12 lbs. avg..19 @20 
Picnic hams, Western, fresh, 6@8 Ibs. 
GONE ccvcveceicscenesvcctsioesésenes 16 en 
Pork trimmings, extra lean............. 21 22 
Pork trimmings, regular 50% lean......15 @16 
RR re en ree 4 @15 
Regular hams, 8@10 lbs. avg.......... 23 @24 
Regular hams, 10@12 lbs. avg.......... 23 @24 
Regular hams, 12@14 lbs. avg.......... 22% @23% 
Skinned hams, 10@12 Ibs. avg.......... 24 @25 
Skinned hams, 12@14 Ibs. avg.......... @25 
ave 







Skinned hams, 16@18 Ibs. 
Skinned hams, 18@20 Ibs. 
Picnics, 4@6 lbs. avg....... 19 20 
Picnics, 6@8 lbs. avg... 





City pickled bellies, 8@1 @25 
Bacon, boneless, Western.... 30 @31 
Bacon, boneless, city... . @30 
Rollettes, 8@10 lbs. avg 23 @24 
Reef tongue, light.. 23 

ET CU, I cc ccccccocsesccoeves 25 27 


FANCY MEATS 


Fresh steer tongues, untrimmed...... 
Fresh steer tongues, l. c. trm’d..... 
Sweet! bee: 

a. veal 
Matton: kidneys coccccce cecccoccocces 
Livers, beef 
SEE badind sso ninen00beecseees ye ene 
Beef ; a CERENES ccccccccce cece 


Seem e ewww eee eeeeeeeeeee 


eee ee eereeesereee 


eee ewer eeseesenes 





Seer meee ee eeeeeeeeeeee 


Shop fat 


pnt 
gull 


3 
% 
F 


2.50 pe . 
errr @3.00 per cwt. 
re rere eee @5.00 per cwt. 
ae @3.50 per cwt. 


Prime No. 1 veals.. 16 2.20 2. 30 
Prime No. 2 veals.. 15 2.05 2.15 
Buttermilk No. 1..13 1.90 2.00 
Buttermilk No. 2..12 1.80 1.90 
Branded bby ... 8 1.15 1.25 
Number 3 ........ 8 115 1.25 


2.35 2.50 
2.20 2.25 
2.05.46. 
1.905 .... 
1.30 1.30 
1.30 1.30 


BONES, HOOFS AND HORNS 


Round shin Renan, avs., 48 to 50 lbs., 
per 100 bones, ° 
= - mes, avs., "40 to 45 “Tbs., 


Binek or po hoofs, per ton...... 

White hoofs, per aeoan eas 

Thigh Genes, re. 85 “to ‘90 ‘Ibe., per 
100 pieces 


Horns, according to “grade. ecccccccce COO 


-++ 75.00@ 85.00 


ore 





Chicago. 
BUTTER. 
Creamery (92 score)..... @25 
Creamery (90-91 score)...25 ee 
Creamery firsts (88-89 
GOED ccecccccuvccesece 24 @24% 
EGGS. 
Mites GOS occccecnccecs 23% @24 
, £ | ee 23144 @23% 
Standards (fresh) .c.ccce coccoces 
LIVE POULTRY. 
TI tienen eeectce come ern 13 @2 
DEL So<iencacewepogeed 16% @20 
DE. a50s s40ss00%6eauur 21% @22% 
BEE. avevvewesae vase em 23 @24% 
a EET 3 @1 


GD kvevseemiewegevesed 
DRESSED POULTRY. 
Fryers, 31-42, frozen..... 22 @23 


Roasters, 43-54, frozen...244%4,@26% 
Roasters, 55 & up, frozen. 271% @28 
~~ 31-47 an 


PRODUCE MARKETS 





New York. 

@26% 
26 @26% 
25 @25% 


= @24 
@27- 
33% @2e 
24 @2 
@25 


224% @2. 


BUTTER AT FIVE MARKETS 


Wholesale prices of 92 score butter 





at Chicago, 


New York, Boston, Philadelphia and San an- 
cisco, week ended May 23, 1935: 
May 17 18 20 21 22 23 
Chicago .. 26% 26 25% 25% 25% 25% 
New York 27% «27 26% 26% = oat 
Boston . 281%, 28 27% 27% 27 
i 7 28% 28 27% «227 27% 
San Fran 27 27 27 2 28 
Wholesale peices carlots—fresh visio car- 
lots—90 score at Chicago: 
26% 26 25%, 25%, 25% 25% 
Receipts of butter by cities (tubs): 
This Last Last -—Since Jan. 1.— 
week. week. year. 1935. 1934. 
caiege- 40,341 42,038 39,273 990,171 1,047,653 
a ae 41,756 42,355 54,191 1,204,535 1,449,436 
Boston": > 20,231 15,900 21,814 449,268 487,488 
Phila. .. 15,413 20,460 16,904 428,489 504,377 
Total 117,741 120,753 132,182 3,072,463 3,488,954 


Cold storage movement (lIbs.): 


In Out 


May22,. May22. 
Chicago ..... 6, 
i Be eveses 285,771 320,381 
Boston ...... 27,739 79,917 
, | are 45,665 69,254 
Total . .895,304 


Same 


On hand week day 
May23. last year. 
200,444 8,092,072 5,981,128 
13,696,760 12,611,970 


3,105,636 3,667, 
1,374,035 1,301,836 
669,996 26,268,503 23,541,959 
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CLASSIFIED ADVERTISEMENTS 


Advertisements on this page. $3.00 an inch for each insertion. 


Position Wanted, special rate, $2.00 an inch 


for each insertion. Minimum Space 1 inch, not over 48 words, including signature or box number. 
No display. Remittance must be sent with order. 








Position Wanted 


Position Wanted 


Plant for Sale 








Sausagemaker 


Position wanted by sausagemaker who 
has had long experience making quality 
sausage and meat products. Also capable 
of taking charge of curing and smoking 
department. References. W-920, THE 
NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, Il. 





Superintendent 


Want position as superintendent. Practical ex- 
perience covering beef and pork, killing, cutting, 
curing, etc. Can produce results with least labor 
cost. Now employed. Want to change for good 
reason. Will go anywhere Can furnish refer- 
ences from past and present employers. W-921, 
THE NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, Ill 


Sausagemaker 


Position wanted by sausagemaker, 32 years old 
with 17 years’ experience. Learned trade in 
Germany. Has been foreman with large concern. 
Willing to go anywhere. Understands trade from 
A to Z. Will improve business in one month. 
W-922, THE NATIONAL PROVISIONER, 407 8S. 
Dearborn St., Chicago, Tl. 


Packinghouse for Sale Bis 


Packinghouse and stock pens in goog 
hog and cattle producing region. Moder 
building and equipment, including electric 
refrigeration and sausage kitchen. Orig. 
inal cost over $30,000. Will sacrifice 
Glen Zell, Trustee, Connersville, Indiana 








Working Sausage Foreman 


wants position. Thoro practical experience man- 
ufacturing fancy and standard line of sausage, 
American salami, meat loaves, ete. Can produce 
high quality sausage at lowest cost with fresh or 
frozen meat. Know regular and latest cures and 
methods Can straighten out any difficulty. 
W-923, THE NATIONAL PROVISIONER, 407 S. 
Dearborn St.. Chicago 





Working Sausagemaker 


A-1 sausagemaker with 20 years’ gen- 
eral experience seeks position. Under- 
stands all kinds of quality sausage, loaves, 
ete., and has ability to operate depart- 
ment profitably. Will go anywhere. Ref- 
erences. W-916, THE NATIONAL PRO- 
VISIONER, 407 S. Dearborn St., Chicago. 





Sausage Foreman 


Sausage expert with knowledge and ex- 
perience on all kinds of sausage and spe- 
cialties is available. Has worked as fore- 
man in large packing plants for many 
years. This experience means profits for 
you. Expert on costs. W-913, THE 
NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, Il. 


Need a good man? 


| Take advantage of these 
opportunities! 























Men Wanted 








Salesmen and Distributors 


Here is an opportunity you cannot 
afford to pass up, if you are now call- 
ing on the retail meat trade. 


We have developed a meat tenderer 
which has proven successful to thousands 
of users. This device will do the work 
of machines costing twenty times its price 
and is sold on a money-back guarantee. 
Convenience, thoroughness and price are 
considered. “The Rose Meat Tenderer” 
is the outstanding meat tendering ma- 
chine on the market. Write. 


THE ROSE MEAT TENDERING CO. 
4803 S. 6th St., Louisville, Ky. 


Equipment For Sale 











Equipment for Sale 


MACHINERY BARGAINS: 3—Me. 
chanical Mfg. Meat Mixers, 1—M. & M. 
Hog, 1—Lard Filter Press, 2—Steam 
Tube Dryers, 6’ x 35’, 5—Cooking Ket- 
tles. Miscellaneous: Lard Rolls, Cut 
ters, Rendering Tanks, Hammer Mills, 
Ice Machines, Boilers, Pumps, ete. 

What Idle Machinery have you for 
sale? 


CONSOLIDATED 
PRODUCTS COMPANY, INC. 
14-19 Park Row, New York City 








Have you ordered the new 
MULTIPLE BINDER 
for your 1935 copies of 
THE NATIONAL PROVISIONER? 




















Utica, N. Y. 


FRANKFURTS 








C. A. Durr Packing Co., Inc. 


Manufacturers of 


QUALITY PorkProducts ThatSATISFY 


RATH 


¥ 


LARD 
DAISIES 
SAUSAGES 














Pork and Beef Packers 


BLACKHAWK HAMS and BACON 
Straight and Mixed Cars of 
Packing House Products 


Waterloo, Iowa 


The 
PACKING Co. 


Y 























HAM AND BACON 


The National Provisione! 











“C-B” Cold Storage Door 


“THE BETTER DOOR THAT COSTS NO MORE” 


The “C-B” Track Door Oper- 
ating Device is only one of the 
many new improvements available 
only in “C-B” Cold Storage Doors. 

It is positive in action and no 
springs are required to hold the 
track flap door open or closed. 
The “C-B” Track Door is the only 


one having the flap door fitted 
with gaskets and wiper seals and 
pressing tight against the frame 
when large door is closed. 


Write for catalog on the “C-B” 


Cold Storage Door—“the better 
Door that costs no more.” 


The Cincinnati Butchers’ Supply Corporation 


1972-2008 Central Ave., 824 Exchange Ave., U. S. Yards, 
CINCINNATI, OHIO CHICAGO, ILLINOIS 


OSL? 
Peacock Brani 


PACKINGHOUSE SPECIALTIES 





“C-B” TRACK DOOR DEVICE Pat. Pending 

















WESTON TRUCKING 
& FORWARDING CO. 


— Refrigerated Service ——_ 


a i 


Pr 


Lill? ah ii ey 


r iH 
GOD a 
we 


yO). Mh MN 
y yh Wh, i 

(yal 2 
One YOUR 


nd 

Pov, SAUSAGE 

if PM es AND OTHER 

W PROCESSED MEATS 
ARE PREPARED 
WITH 

PEACOCK BRAND 

PRODUCTS 


Bly Stange Co. 


CHICAGO 


Specializing in Pool 
Car and Less Car- 
load Distribution of 
Packinghouse Prod- 
ucts in the Metro- 
politan Area. 


QUALITY 


IS ALWAYS 
IN STYLE 
WHEN 


* 
15-19 Brook St. 
Jersey City, N. J. 














The Modern 


COMMERCIAL BODY 
COOLING UNIT 


Used by Leading Packers 
for Route Deliveries 


Now in Third Year 


THEURER 
WAGON WORKS, INC. 


INSULATED—REFRIGERATED 


COMMERCIAL BODIES 
New York City North Bergen, N. J. 











sr Ff 
| Warm Air 






































REDRAH 
Stockinettes 


Stockinette for Every Purpose 


And every REDRAH Stockinette is full weight, full 
size, full VALUE. Complete stocks on hand at all times fer 





HAMS BEEF 
LAMB SHEEP 
FRANKS 
and a complete stock of 
tubing in rolls. 


insure immediate service. Two conveniently located 
plants ready to serve you with stockinettes that insure 
better quality, better appearance and better sales on 


all meat products. Write for samples! 


Valatie Mills Corp. VALATIE, 


TRENTON, 
TENN. 


Trenton Mills, Ine. 








Hindquarter Bag 


es 





Week ending June 1, 1935 









































se ee omous Brands=f 
See we built on quali “2 es 
E SSPE 8> BES RENEE hh: 






































JOHN MORRELL & Co. 


“Since 1827” 


Ottumwa, lowa 
Packing Plants, Sioux Falls, S. D. 
Topeka, Kans. 


General Offices 
OTTUMWA, IOWA 


Beef, Pork 
Veal, Mutton 


Hams, Bacon 
Lard, Sausage 














Canned Foods Mince Meat 
P * The 
a " d tS@ Theurer-Norton Provision 
ran Company 
Hams Bacon Lard CLEVELAND PACKERS onio 

















Philadelphia Scrapple a Specialty ae 


runs John J. Felin & Co., Inc. || 2% 


4142-60 Germantown Ave., Philadelphia, Pa. - a 
New York Branch: 407-409 West 13th Street cilcatessen 


vw 
Liberty Partridge 
Bell Brand PORK PRODUCTS—SINCE 1876 
Hams—Bacon—Sausages—Lard—Scrapple The H. H. MEYER PACKING CO. 
F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. Cincinnati, Ohio 















































foods of Unmatched Quality 


easiay || --G - 
Nomtetitnie 
QUALITY. , 


HAMS — BACON TASTIEST! 














\\ 




















LARD — SAUSAGE <5 te, = ee 
SOUTHERN ROSE SHORTENING The Columbus Packing Co. 
The Wm. Schluderberg-T. J. Kurdle Co. PORK -_ cae See 
ne i ae Bulitaaee, Tl. New York Represntativer MG. Brand, 410 W. 140 ot 
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Oppenheimer Casing Co. 
Importers SAUSAGE CASINGS Exporters 


CHICAGO, U.S. A. 





New York, London, Hamburg, Sydney, Toronto, Wellington, Buenos Aires, Tientsin 





{_____— 











THE DIAMOND HOG 







Requires less power. 
Knives set at an angle, 
cut with shearing 
stroke. 

Greater capacity. Uses 
‘forced feed’’ principle. 
Reduces carcass, bones, 
viscera, etc., toextreme- 
ly uniform fineness. 


Write for bulletins and 


prices. 
aioe 8 = Established 1880 


DIAMOND IRON WORKS INC: 


MINNEAPOLIS, MINNESOTA. U.S.A. 











A PROFITABLE ITEM 


to add packers in the East have enjoyed large 
to your profits from this item for many years. 
sales list DISTRIBUTORS WANTED in all 

° states except N. J., N. Y., and Penna. 


WRITE! 




















= 








Great Lakes Stamp & Mfg. Co. 


Precision Made Branding and Marking Devices 


1800 N. Francisco Ave. 


Eleetrie Ink oe sulets ee eee 


Uranders for Saa- ee iLL urcass Brand- 
suge and Smoked ul Nie Dewated ers for Beef and 
Meats. itn ling Br rands Lamb 


Write pe catalogue 











H. P. HENSCHIEN 


ARCHITECT 
Established since 1909 
PACKING PLANTS — PLANT ADDITIONS 
RECONDITIONING FOR GOVT. INSPECTION 
59 E. Van Buren St., Chicago, Ill. 











For better 
profit in cut. 
ting and mix. 
ing investigate 
- this new 


KUTMIXER. 





THE HOTTMANN MACHINE COMPANY 
3325 ALLEN ST. PHILADELPHIA, PA. 




















UNITED DRESSED BEEF COMPANY 


J. J. HARRINGTON & COMPANY 
City Dressed Beef, Lamb and Veal, Poultry 





Oleo Oils Stock Foods 
Stearine Calf Heads 
Fallows Cracklings 


Pulled Wool 
Pickled Skins Horns 
Packer Hides 


Calf Skins 
Cattle Switches 





13rd & 44th Streets 
First Ave. and East River 


—ae 











Selected Beef and Sheep Casings 
NEW YORK CITY 


Telephone 
Murray Hill 4—2900 





‘—ecmesee 





Week ending June 1, 1935 
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SHIPPERS 





AAS ETB hyp S Tphligelt Boy SOey 

























St. Louis 
Shippers of Straight and Mixed Cars 
Pork — Beef — Sausage — Provisions 


HAMS and BACON 


“Deliciously Mild” 
New York Office—259 W. 14th St. 
REPRESENTATIVES 
Murphy & Decker, Boston, Mass “em { Washington, z..C. 
M. Weinstein Co., Philadelphia, Pa. 2. D. Ami ) Baltimore, Md. 


C. A. BURNETTE CO. 


CHICAGO, ILL. 
— Commission Slaughterers — 


Hogs—Cattle—Calves 


{ We Specialize in Straight 
Carloads of Dressed Hogs 







U. S. GOVT. INSPECTION 





























‘7 





HORMEL 
\ GOOD FOOD 4am 


Main Office and Packing Plant 


Austin, Minnesota 





















KINGAN'S 


“Reliable” Brand 
HAMS — BACON — LARD — SAUSAGE 
CANNED MEATS — OLEOMARGARINE 
CHEESE — BUTTER —EGGS— POULTRY 


A full line of Fresh Pork—Beef—Veal 
Mutton and Cured Pork Cuts 


Hides—Hair—Digester Tankage 


KINGAN &Co. 


PORK AND BEEF PACKERS 
Main Plant, Indianapolis Established 1845 



































THE E.. KAHN’S SONS Co. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS and BACON 
Straight and Mixed Cars of Beef, 


Veal, Lamb and Provisions 


Represented by 


NEW YORK PHILADELPHIA WASHINGTON BOSTON 
H. L. Woodruff 


W. OC. Ford B. L. Wright P. G. G Co. 
259 W. 14th St. 88 N. Delaware Av. 631 Penn. Av..N.W. 148 Btate Bt. 











Hunter Packing Company 








East St. Louis, Illinois 


Straight and Mixed Cars 


of Beef and Provisions 






NEW YORK OFFICE 
410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F. C. Rogers, Philadelphia 


























goth 


HAMS & BACON 


SHIPPERS OF STRAIGHT AND MIXED CARS OF 


BEEF - PORK —- SAUSAGE - PROVISIONS 
BUFFALO — OMAHA ~— WICHITA 


NIAGARA BRAND 














Week ending June 1, 1935 
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FINEST IN STOCKINETTE FOR 27 YEARS 


ASK OUR SERVICE 
DEPARTMENT! 


To save money on stockinette, 

consult the Wynantskill Serv- 

ice Department. Special prob- 

lems of stockinette processing 

are gladly solved at no cost to 

you, and the recommendations 

HAM BAGS of Wynantskill service men 
Sate te ais & may be had without obligation. 
ae ene elie You get the benefit of 26 years 
cut from the smallest Xperience at no cost—experi- 
butt to the largest ence that can help you cut 


ham. They improve <tockinette costs: 

the appearance, qual- 

ity and flavor of the Write for details 
oduct; red shrink 

crentiy! Lowest ices 42 BEEF — HAM — SHEEP 

obtainable, quality con- LAMB—BACON—FRANK 


sidered. and CALF BAGS 











Write for Samples 


WYNANTSKILL MFG.CO.'3S' 


Fred K. Higbie Represented by Jos. W. Gates 
417 S. Dearborn St. R. P. 131 W. Oakdale Ave. 
Chicago, Tl. a & Road Glenside, Pa. 
E. J. Donahue M. Ar W. J. Newman 
47 Rossmore Road 9942—41st Ave. 1005 Pearl St. 
Jamaica Plain, Mass. Corona, L. I., N. ¥. Alameda, Calif. 








PATIENT |=. 
Sewed Casings | ~ a. 


Manufactured Under Sol May Methods Rounds 
by the Pioneers ledders 











Arbogast & Bastian Company 


MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF 
CATTLE, HOGS, SHEEP AND CALVES 


U. 8. GOVERNMENT INSPECTION ALLENTOWN, PA. 

















of Sewed Sausage Casings 


PATENT Casing Company 


617-23 West 24th Place Chicago, Illinois 





THE 
CASING HOUSE 


Bearn. Levis Co.,inc. 


ESTABLISHED 1682 


NEW yoRK CnICcCAGO LONDON 
BUENOS AIRES HAMBURG WELLINGTON 





* 
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Wilmington Provision Company 


TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 
Lambs and Calves 


U. 8. GOVERNMENT INSPECTION 
WILMINGTON DELAWARE 


— — 
THE CUDAHY PACKING Co. 
Importers and Exporters of 
Selected Sausage Casings 
221 North La Salle Street Chicago, U. S. A. 


——— 


























Harry Levi & Company, Ine. 
Importers and Exporters of 
Sausage Casings 


625 Greenwich Street 723 West Lake Street 
NEW YORK, N. Y. CHICAGO, ILL. 














TO SELL YOUR PRODUCTS 
in Great Britain— 


communicate with 


STOKES & DALTON, LTD. 
Leeds, 9 ENGLAND 




















GEO. H. JACKLE 


Broker 


Tankage, Blood, Bones, Cracklings, Bonemeal. 
Hoof and Horn Meal 


Chrysler Bldg., 405 Lexington Ave., New York City 


a 

















The National Provisioner 














MAKE BETTER 


ALL SIZES AND SHAPES Double torsion springs and improved design and construction are increasing 
The installation of new production facil- the sales of ANCO Ham Retainers daily. The simplicity of operation and 
ities permits us to offer ANCO Ham ease with which they can be cleaned make them a valuable asset in hundreds 


Retainers of all shapes and sizes made 


ities ox Tanah Sail, ‘Witte tet of boiled ham establishments. They produce perfectly formed hams, the 
folder and price list No. 33. appearance of which make for increased sales. 


ANCO “NEVER LOST PIN" SAUSAGE MOLDS 


Made 
with the 
HL Perfect 


weeauee 


| LOCKING 
PIN 
that can’t 


be Lost 


ANCO "Never-Lost Pin" Sausage Molds will enable you to form sausages that 
will produce attractive uniform slices—slices that will economically fit sandwich bread. 


The ‘Never-Lost Pin" is an exclusive feature of the ANCO Mold. The double kink in the 
4”x4’’x14” long pin keeps the mold securely locked at four points. There is no loose pin to become lost. 


31/9""x31/5"x 14” long Wire letters can be welded on the inside of the Molds to imprint your trade name perma- 
nently on each sausage. 


¢ =a | THE ALLBRIGHT-NELL CO. 





READY-TO-SERVE MEATS Eastern Office: 5323 S. Western Boulevard, Western Office: 


ATIONWIDE CAMPAIGN MAY 6-JUNE 2 117 Liberty Street 





é 111 Sutter Street 
New York, N. Y. Chicago, IIL San Francisco, Calif. 








YOU SHOULD USE 
ATLAS GELATIN 


The less evident the gelatin, the better the jellied meats. 
That’s the idea behind Atlas Gelatin. 


For Atlas is a specialized gelatin, intended for one purpose only... : 
making jellied meats. | 


That’s why Atlas is 


Transparent so the meats can look their very best. 


cr so that the true meat flavor is not 
obscured. 


High Test . and because of this high jelly strength, 


it is economical to use. 


In purity, Atlas meets all state and federal pure food regulations, 


Swiit & Company 


General Offices: Chicago 


GUARANTEE 


If you are not 100% pleased with Atlas Gelatin . . . both as 
to results and economy ... you may return it to us at our 
expense. 











